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The Generation Y is considered as the most “health conscious generation” due to their extraordinary
exposures to health information now readily available online via the internet. This health conscious mindset
creates plenty business opportunities, from sport apparels to sport equipment and healthy food. Meanwhile,
the Generation Y is seeking to balance lifestyle and work, with more emphasis on lifestyle. This generation
is also craving for relationship with families and friends. Yet, this generation has the lifestyle habits that are
damaging their health as they become more addicted to social media platforms and less physically active.
Therefore, this research aims to investigate the influence of sport community social interaction and peer
pressure on healthy lifestyle and sport motivation among the Generation Y. This research is using a
quantitative method. The data are collected from 120 respondents who are selected using the purposive
sampling. The data are analyzed with a smartPLS software. The results show that sport community social
interaction and peer pressure have a positive significant influence on healthy lifestyle, and healthy lifestyle

has a positive significant influence on sport motivation among the Generation Y.

1 INTRODUCTION

Generation Y, also known as the Millennial
Generation, is the demographic cohort who was born
between the year of 1982 to 2000 (Lloyd, et al.,
2013). Growing up in an era dominated by
technology, the Generation Y is adept with
smartphones and internet, and is knowledgeable with
digital media and newer communication methods
(Valentine & Powers, 2013). The advancement of
technology and the internet related interactions bring
a huge shift in the value of life to the Generation Y,
compared to the other previous generation cohorts
(Hyllegard et al.,, 2011). These technological
advancements in real-time media  and
communication drive this generation’s expectation
for immediacy. They have launched also this
generation into an era that is accessible everywhere
to anyone (Meier & Crocker, 2010).

The Generation Y is seeking to balance lifestyle
and work, with more emphasis on lifestyle. This
generation is also craving for relationship with
families and friends, and is more interested with jobs
that can accommodate their family and personal
needs (Lloyd et al., 2013). Besides, the Generation
Y has high self-esteem; they are the trophy

generation that allows every child to get a medal or
praise, leaving no one behind (Meier & Crocker,
2010). Moreover, they are known as the most health
conscious generation due to their extraordinary
access to health information that is readily available
online via the internet (The Nielson Survey,
November 2015). Yet, this generation has the
lifestyle habits that are damaging their health as they
become more addicted to social media platforms and
less physically active (Bolton, et al., 2013).

Engaging in sport activities is considered as one
factor to promote healthy lifestyles. A survey by the
Harvard T.H. Chan School of Public Health reveals
that adopting a healthy lifestyle can substantially
reduce premature mortality and prolong quality life
expectancy (Li, et al., 2018). The healthy lifestyle is
often measured by five low-risk lifestyle factors:
never smoking, body mass index, moderate to
vigorous physical activities, and high quality diets
(WHO, 1999). The moderate to vigorous physical
activities for a certain continuous period of time is
often associated with doing sports, which is an
activity declining among the Generation Y. This
declining activity is now having a serious impact on
the Generation Y, making them even less active and
more obese than the previous generations.



For many people, engaging in sports is not
merely a voluntary activity, because they need
strong determinations to drive them to do sports
(Vallerand, 2007). These driving forces can be
classified as intrinsic  motivation, extrinsic
motivation, and even amotivation in sports (Pelletier
et al., 1995). The intrinsic motivation usually refers
to engaging an activity for itself and the pleasure and
satisfaction derived from participation (Deci, 1971).
The extrinsic motivation refers to engaging in an
activity as a means to an end and not for its own
sake (Deci & Ryan, 1985). Meanwhile, the
amotivation refers to the lack of purpose and thus
the relative absence of motivation (Vallerand, 2007).
This research aims to investigate the role of extrinsic
motivations in creating a desired healthy lifestyle.
These extrinsic motivations are associated with the
Generation Y’s craving for relationship with family
and friends, therefore, the motivations are reflected
through the social interaction and peer pressures.

In Surabaya, the community sport clubs are
growing rapidly, along with the increasing trend of
desired healthier lifestyle among the Generation Y.
The popular sport clubs, among others, are running
clubs, cycling clubs, and callisthenic street workout
clubs. The rising trend of sport engagements among
the Generation Y is reflected by the numbers of
sport clubs participating in numerous recreational
sport events and sport gatherings, such as during the
events of Surabaya Marathon 2018, and Sepeda
Nusantara 2018 (www.humas.surabaya.go.id). Sport
community clubs offer a supportive atmosphere to
exercise and an interactive community to support the
healthy lifestyle (Robertson, Eime & Westerbeek,
2018). Although the sport clubs are on the rise, the
sport participation may be fluctuating among the
Generation Y as their monotonous sport activities
cause boredom. Friends and family pressures are
expected to bring new supportive drives to motivate
the Generation Y to fulfil the desired healthy
lifestyle. Therefore, this research is questioning the
influence of social interaction and peer pressures in
building their sport motivations.

2 LITERATURE STUDIES

2.1 The Generation Y

The idea of generation differences was popularized
by Howe and Strauss in 1991, who divided the
social generations based on the similarity of events
or happenings “according to which phase of life its
members occupy at the time” (Howe & Strauss,
2007). Several researchers have different views on
the exact dates for each generation cohort, therefore,

this research defines the Generation Y as those who
were born between 1981 to 1999 (Bolton et al.,
2013). This Generation Y has distinctive behaviors
that are different from other generation cohorts, as
they are group oriented and consider themselves to
be “cool”, with a strong sense of identity (Valentine
& Powers, 2013). Yet, the members of this
generation are described as individualistic, well-
educated, technologically savvy, and sophisticated
(Syrett & Lammiman, 2003). The Generation Y is
considered more trustful, more tolerant, and better
traveled than their parents (Bolton et al., 2013). In
addition, members of this generation is supportive of
social causes and socially responsible companies
(Furlow, 2011).

2.2 Social Interaction in Sport
Community

Social interaction is the process of reciprocal
influence exercised by individuals over one another
during social meetings, and refers to face-to-face
meetings in which people are physically present with
one another for a specified duration (Shores, 1987).
The social interaction can happen under two
conditions: the existence of social contact and the
available of communication (Ritzer & Stepnisky,
2018). Social contact is the happening of social
relationship among individuals both verbally and
nonverbally. Social contact can be positive, which
causes collaboration among individuals, or negative,
which create tension and friction among individuals
(Lee et al., 2016). Meanwhile, communication is a
reciprocal transformation of ideas, information, and
concepts among communicators and communicants.
The purpose of communication is to create
communal understanding by influencing someone’s
mind and behavior positively or negatively (Geidne
et al. 2013).

Community is a small social group consisting
individuals that share communal spaces, interests,
values, and identity (Beeton, 2006). Community is
also the place to share solidarity, commitment,
support, and trust building. Sport community is built
by various individuals with similar common goals
and interests, such as recreational sports and health.
According to Vallerand dan Losier (1999), the
interactions within a sport community provide
supports to have a healthier life. The spirits of
friendship in a sport community can develop the
willingness of the members to maintain a desired
healthy lifestyle through sports (Daniels & Lawton,
2005). The social interaction in a sport community is
measured by the reciprocal relationship among
members which causes behavior changes, the



friendship values among members, and the spirit of
togetherness among community members (Bush et

2.3 Peer Pressure in Sports

Peer pressure is a direct influence on people by their
friends that forces them to behave and think in a
certain way in order to be accepted in that social
group (Santrock, 2003). This can result in either
positive or negative effects on their behavior
changes, attitude, and values to comply with the
social norms (Treynor, 2009). One positive effect of
the peer pressure is the influence to have a healthier
lifestyle through diets and sports (Bush et al., 2004).
According to Joesaar et al. (2008), the Generation Y
have a greater need to be accepted by peer, to be
connected with friends, and to be able to fit in social
networks. Therefore, the pressure to imitate and
follow the peer group norms is strong among the
Generation Y. Peer pressure in doing sports can be
evaluated by some pressures to adopt a certain value,
some pressures to be accepted in a community, and
some pressures to change attitude and behavior to
follow a new adopted social norm (Treynor, 2009).

2.4 Desired Healthy Lifestyle

Most healthy lifestyle research has focused on diet
and exercise (Kraft & Goodell, 1993). In their
research, Reeves and Rafferty (2005) construct a
healthy lifestyle with of four indicators, such as
nonsmoking, healthy weights, eating 5 fruits and
vegetables per day, and regular physical activity.
Besides exercise activities, Divine and Lepisto
(2005) use wider diet indicators for measuring a
healthy lifestyle by considering white meat, red
meat, fruit and vegetables, snack chips, regular soft
drinks, and alcohol consumptions. In this research,
healthy lifestyle is following the Exercise
Orientation Questionnaire (EOQ), which is a
measurement to assess one’s exercise orientation
and healthy lifestyle (YYates et al. 1999). The EOQ is
grouped into six indicators, such as self-control,
orientation to exercise, self-loathing, weight
reduction, identity, and competition.

2.5 Recreational Sport Motivation

Engaging in recreational sport activities require
strong motivations and determinations coming from
the internal and external drives (Alexandris et al.,
2002). One reason to engage in recreational sport
activity is to maintain a healthy life. Motivations are
what gets someone started, while determinations are
what helps someone finish what he or she started
(Roberts et al., 2018). In sports, Vallerand (2007)

defines the motivation as a construct which is
perceived to describe someone’s internal and/or
external drives to create initiation, direction,
intensity, and persistence to join sports. Motivations
are grouped into two types, the intrinsic motivation,
or doing something for its own sake, and the
extrinsic motivation, or doing something as a means
to an end and not for its own sake (Deci, 1971).
Later, Vallerand (2007) adds another type of
motivation, which is called amotivation or the lack
of intentionality and thus the relative absence of
motivation.

Deci and Ryan (1985) have proposed four kinds
of extrinsic motivation: the external regulation,
interjected regulation, identified regulation, and
integrated regulation. External regulation is
explained by the behavior that is regulated through
external goals, such as rewards and constraints
(Alexandris et al., 2002). Interjected regulation is
explained when individuals begin to internalize the
reasons for their forced actions, meanwhile
identified regulation is defined as behavior is done
out of choice, not interesting but important to reach
certain values (Pelletier et al., 2013). Someone
displays identified regulation when doing the
activity freely even though no pleasure in doing it.
Integrated regulation involves doing an activity out
of choice, in this case, the choice is made as a
function of coherence with other aspects of the self
(Vallerand, 2007).

2.6 Hypothesis Development

A research conducted by Vallerand and Losier
(1999) finds out that interactions within a sport
community can built the awareness to have a healthy
lifestyle and motivate to start exercising. Daniels
and Lawton (2003) also discover that the desire of
younger generation to life healthily is influenced by
the friendship and the spirit of togetherness inside
the sport community. Alexandris et al. (2002)
confirm that there is a positive effect from social
interaction to the level of participation in healthy
living through sports. Therefore,

Hi: sport community social interactions have a
significant influence on healthy lifestyle.

A research by Salvy et al. (2009) discovers that peer
pressure can influence the young generation in
maintaining healthy lifestyle through sports, can
motivate the young generation in maintaining ideal
body weights, and can motivate the younger
generation in obtaining proper body mass through
physical exercises. Gil et al. (2017) observe that peer
pressure brings a strong influence to the young
generation to shape the healthy behavior. Kelly et al.
(2011) also find that sport participation among the



young generation brings a positive impact to the
social aspect, in which the need to be accepted in a
group becomes the extrinsic motivation to engage
sports. Therefore,

H,: peer pressure has a significant influence on
healthy lifestyle.

A research by Akkonyulu et al. (2017) reports that
the motivation for young generation to do sports can
emerge because of the awareness to have a healthy
lifestyle. Lewis et al. (2015) prove that healthy
lifestyle with electronic activity monitor system
(EAMS) can increase the motivation to exercise and
can reduce body weight significantly. Aaron et al.
(1995) show that the adolescents with the desire to
live healthy tend to have a physically active life.
Therefore,

Hs: healthy lifestyle has a significant influence
on sport motivation.
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Picture 1. Research Framework Concept

3 RESEARCH METHOD

The type of this research is a quantitative causal
research, or often called an explanatory research, as
it investigates the cause and effect relationships
among observed variables (Cooper & Schindler,
2014). This research aims to describe the existing
relationships ~ or  connections  between the
independent variables and dependent variables, and
then draws a conclusion after hypothesis testing. The
population of this research is the Generation Y in
Surabaya who are engaged in sport activities. Due to
some limitations, samples are drawn from the
population. The sampling technique for this research
is a nonprobability sampling, as some numbers of
population are not included in this research, and the
sampling method is a purposive sampling or
judgmental sampling. The judgmental sampling is
chosen because the sample members have to
conform to some criterion (Cooper & Schindler,
2014). According to Hair et al. (2006), determining
representative samples depend on the numbers of
items or indicators.

Data are collected from the respondents using
questionnaires. The total respondents expected for
this research are 120 respondents. Then, the data are
analyzed with the multivariate statistical technique
by comparing the exogenous and endogenous
variables to estimate the structural equation model,
which is often called the Partial Least Square or PLS
(Pirouz, 2006). With the help of SmartPLS software,
several tests are conducted, starting with outer
model test, inner model test, then hypothesis test.
The outer model test is used to define the
relationship between indicators and their constructs
(Ghozali, 2014). There are three tests that construct
the outer model test, and they are convergent
validity, discriminant validity, and composite
reliability. After conducting the outer model test, the
next step is the inner model test to ensure the
accuracy of the structural model (Ghozali, 2014).
This inner model test is to obtain the coefficient of
determination (R2) to measure the level of Goodness
of Fit (GOF) for a structural model. The last test is
the hypothesis test to examine the influence of
independent variables of sport community (X;) and
peer pressure (Xz) to dependent variables of healthy
lifestyle (Y) and sport motivation (Z). In PLS
method, the hypothesis tests are using the T-statistic
tests, which are obtained through the procedure of
bootstrapping to observe the significant level among
variables (Sholihin & Ratmono, 2013).

4 DATAANALYSIS

From 120 questionnaires, the profile of respondents
is 66 (55%) male and 54 (45%) female, with the
types of sports as following: basketball (27.5%),
gym (23.3%), running (19.2%), futsal (3.3%), and
others (26.7%). The dominant frequency of the
respondents doing the sports is twice a week, 55% of
the respondents, and only 3.3% doing the sports
every day. The number of respondents joining the
paid sport community is 71 respondents (59%).

4.1 Outer Model Test Motivation

After the data collection by questionnaires, the data
are processed using a SmartPLS software for further
analysis. In PLS, there are two tests to follow, the
outer model test to examine the validity and
reliability of the instrument, and the inner model test
to examine the influence of independent variables to
dependent variables (Ghozali, 2014). In the outer
model test, the validity tests cover the convergent
validity and discriminant validity tests, meanwhile
the reliability test covers the composite reliability
test. The result from the convergent validity test



reveals several items with their loading value under
0.70, therefore, those items are discarded (Sholihin
& Ratmono, 2013). Then, the value of all items is
above 0.70, so all indicators are appropriate for this
research. The result of the discriminant validity in
this research indicates that all cross-loading values
of each construct are higher than other constructs.
The next step for the test is to obtain the Average
Variance Extracted (AVE) value, which suggests to
have the value of variables higher than 0.50 in order
to be valid (Sholihin & Ratmono, 2013). The values
of AVE for all variables are declared valid because
all values are higher than 0.50, as shown in Table 1.
The final test for the outer model test is the
composite reliability test, which is to measure the
reliability of a construct shown by the value of the
composite reliability higher than 0.70 (Sholihin &
Ratmono, 2013). In Table 2, the values of the
composite reliability of these variables are higher
than 0.70, which affirm all variables as reliable. The
reliability of these variables is also proved by the
values of Cronbach’s Alpha, which are higher than
0.70, as shown in Table 3.

Table 1: The Value of Average Variance Extracted
(AVE).
Variable AVE Notes
Social interaction | 0,697 Valid

0,541 Valid
Healthy lifestyle 0,513 Valid
Sport motivation 0,534 Valid

Peer pressure

Table 2: The Value of Composite Reliability.

The inner model test is conducted to ensure that the
structural model is accurate. This test is conducted
by observing the value of coefficient of
determination or R? (Pirouz, 2006). R? is used to
measure the level of Goodness of Fit between
independent variables and dependent variables
(Cooper & Schindler, 2014). The result of the R? for
healthy lifestyle is 0.625 and for sport motivation is
0.516. Healthy lifestyle is influenced by social
interaction and peer pressure as much as 62.5%,
while healthy lifestyle is influenced by other
variables outside this model as much as 37.5%.
Sport motivation is influenced by healthy lifestyle as
much as 51.6%, and is influenced by other variables
as much as 48.4%. Both values of the R? belong to
the level of moderate as they are in between 0.50-
0.75.

4.3 Hypothesis Tests

The hypothesis tests are based on the value of T-
statistic, which is 1.96 with the level of significance
of 5%. The summary of the hypothesis test can be
observed in Table 4. The T-statistic of sport
community social interaction to healthy lifestyle is
6.845, which is higher than 1.96, so Hs is accepted.
Therefore, sport community social interaction has a
positive and significant influence on healthy
lifestyle. The T-statistic of peer pressure to healthy
lifestyle is 4.579, which is higher than 1.96, so H; is
also accepted. Therefore, peer pressure has a
positive and significant influence on healthy
lifestyle. The T-statistic of healthy lifestyle to sport
motivation is 13.670, which is higher than 1.96, so
Hs is accepted, too. Therefore, healthy lifestyle has a
positive and significant influence on sport
motivation.

Table 4: The Value of T-statistic

Original |Mean| SD
Sample

Social interaction > 0,534 |0,542| 0,078 6,845

Healthy lifestyle

Peer pressure > 0,372 |0,365| 0,053 | 4,579

Healthy lifestyle

Healthy lifestyle > 0,718 |0,726| 0,081

Sport motivation

Variable Comp Reliability Notes
Social interaction 0,932 Reliable
Peer pressure 0,825 Reliable
Healthy lifestyle 0,911 Reliable
Sport motivation 0,850 Reliable
Table 3: The Value of Cronbach Alpha.

Variable Cronbach Alpha Notes
Sacial interaction 0,913 Reliable
Peer pressure 0,719 Reliable
Healthy lifestyle 0,889 Reliable
Sport motivation 0,780 Reliable

4.2 Inner Model Test

5 CONCLUSIONS

T-Statistic

13,670




Based on the data results, sport community
social interaction and peer pressure have positive
and significant influences on healthy lifestyle among
the Generation Y. The spirit of togetherness in the
community and the availability of social interaction
in the sport community are the strongest influences
for the Generation Y to be connected with the sport
community. Yet, the Generation Y does not consider
highly the sport community as a place to develop
their social interpersonal skills. Meanwhile, for peer
pressure, the Generation Y engages in sport
activities to follow one life value, that is a healthy
lifestyle. The members of this generation feel the
pressure from their peer to exercise or do sports in
order to be healthy together with their friends. The
least consideration from peer pressure is to gain
social recognition by altering their behavior. The
healthy lifestyle has a positive and significant
influence on sport motivation. The desired healthy
life among the Generation Y is relatively high. The
highest reason to maintain healthy lifestyle is to
avoid lifestyle illness, while the lowest reason is to
spend the spare leisure time. Meanwhile, the
motivation to engage in sport activity is very high.
The highest motivation to do sports is to obtain an
ideal healthy life.

This research has some limitations. First, the
questionnaires are distributed and collected from
limited geographical areas. Other social background
may propose different results as the social value,
norms, and attitude toward lifestyle may be
different. Then, this research does not differentiate
the Generation Y in accordance to the family life
cycle. Different stages in family life may have
different leisure time and personal interest that may
give different directions to sport engagement.
Finally, this research excludes people with special
health issues, such as those with lifestyle illnesses.
As the background of this research is to investigate
the influences of social and peer enforcements to
personal behavior from the marketing perspective, it
is very expected for future researches to dive into
each different market segment to discover the needs
and wants, so that the motivation to engage in
recreational sport activities can open new research
topics. This research can also be replicated for other
generation cohorts, such as the Generation X and
Baby boomers.

REFERENCES

Aaron, D.J., Dearwater, S.R., Anderson, R.D.,
Olsen, T., Kriska, A.M. & Laport, R.E.
(1995). Physical activity and the initiation of
high-risk health behaviors in adolescents.

Medicine and Science in Sports and Exercise,
27(2), 1639-1645.

Akkonyulu, Y., Acet, M., & Karademir, T. (2017).
Evaluation of healthy lifestyle behaviour
level of active athletes and sedentary students
study at physical education and sports
college. Journal The Anthropologist, 28(1-2),
99-106.

Alexandris, K., Tsorbatzoudis, C., & Grouios, G.
(2002). Perceived constraints on recreational
sport  participation:  investigating  their
relationship ~ with  intrinsic ~ motivation,
extrinsic motivation and amotivation. Journal
of leisure research. 34(3), 233-252.

Beeton, S. (2006). Community development through
tourism. Collingwood, VIC: Landlinks Press.

Bolton, R. N., Parasuraman, A., Hoefnagels, A,
Migchels, N., Kabadayi, S., Gruber, T.
Loureiro, Y. K., & Solnet, D. (2013).
Understanding Generation Y and their use of
social media: a review and research agenda,
Journal of Service Management. 24(3), 245-
267.

Bloch, P. H. (1984). The wellness movement:
imperatives for health care marketers.
Journal of health care marketing. 4(1), 9-16.

Bush, A. J., Martin, C. A., & Bush, V. D. (2004).
Sports celebrity influence on the behavioral
intentions of Generation Y. Journal of
Advertising Research.44(01), 108-118.

Cheng, J. S., Yang, M. C., Ting, P. H., Chen, W. L.,
& Huang, Y. Y. (2011). Leisure, lifestyle,
and health-related physical fitness for college
students. Social Behavior and Personality.
39(3), 321-332.

Cook, R. A., Yale, L. J., & Marqua, J. J. (2010).
Tourism: The business of travel (4th ed.).
Upper Saddle River, NJ: Prentice Hall.

Cooper, D. R., & Schindler, P. S. (2014). Business
Research Methods (12 ed.). New York,
N.Y.: McGraw-Hill/lIrwin.

Daniels, M. J. & Lawton, L. J. (2003) Adolescent
sport  participants: ~ segmentation by
motivation patterns. World Leisure Journal,
45(3), 35-42.

Deci, E. L. (1971). Effects of externality mediated
rewards on intrinsic motivation. Journal of
Personality and Social Psychology, 18(2),
105-115.

Deci, E. L. & Ryan, R. M. (1985). Intrinsic
motivation and Self-determination in Human
Behavior. New York, NY: Plenum Press.

Divine, R. L., & Lepisto, L. (2005). Analysis of the
healthy lifestyle consumer. Journal of
consumer marketing. 22(5), 275-283.



Furlow, N. E. (2011). Find us on Facebook: how
cause marketing has embraced social media.
Journal of Marketing Development and
Competitiveness, 5(6), 61-64.

Hair, J.F., Black, W.C., Babin, B.J. & Anderson,
R.E. (2006). Multivariate data analysis (6th
ed.). Upper Saddle River, NJ: Pearson
Education Limited.

Howe, N. & Strauss, W. (2007). The next 20 years:
How customer and workforce attitudes will
evolve. Harvard Business Review. July-
August, 41-52.

Hyllegard, K., Yan, R., Ogle, J. & Attmann, J.
(2011). The influence of gender, social cause,
charitable support, and message appeal on
Gen Y’s responses to cause-related
marketing. Journal of Marketing
Management. 27(1/2), 100-123.

Geidne, S., Quennerstedt, M., & Ericksson, C.
(2013). The youth sports club as a health-
promoting setting: an integrative review of
research. Scandinavian Journal of Public
Health. 41, 269-283.

Gil, L. A., Dwivedi, A., & Johnson, L. (2017).
Effect of popularity and peer pressure on
attitudes toward luxury among teens. Young
Consumers Insight and Ideas for Responsible
Marketers, 18(1), 84-93.

Ghoazali, 1. (2014). Structural Equation Modeling
metode alternatif dengan Partial Least
Square.  Semarang:  Badan  Penerbit
Universitas Diponegoro.

Joesaar, H., Hein, V., & Hagger, M. S. (2011). Peer
influence on young athletes need satisfaction,
intrinsic motivation and persistence in sport:
a 12-month perspective study. Psychology of
Sport and Exercise. 12(5), 500-508.

Kraft, F. D., & Goodell, P. W. (1993). Identifying
the health conscious consumer. Journal of
health care marketing. 13(3), 18-25.

Kelly, S. A., Melnyk, B. M., Jacobson, D., &
O’Haver, J. A. (2011). Correlates among
healthy lifestyle cognitive beliefs, healthy
lifestyle choices, social support, and healthy
behaviors in adolescents: implications for
behavioral change strategies and future
research. Journal of Pediatric Health Care.
25(4), 216-223.

Lazar, W. (1963). Life style concept and marketing.
In S. Greyser (Ed.), Toward scientific
marketing. Chicago: American Marketing
Association.

Lee, Y., Kim, M., & Koo, J. (2016). The impact of
social interaction and team member exchange
on sport event volunteer management. Sport

Management Review. DOl:
10.1016/j.smr.2016.04.005.
Lewis, ZH., Lyons, EJ., Jarvis, JM., &

Baillargeon, J. (2015). Using an electronic
activity monitor system as an intervention
modality: a systematic review. BMC Public
Health. 15:585. doi: 10.1186/s12889-015-
1947-3

Li, Y., Pan, A, Wang, D. D., Liu, X, Dhana, K.,
Franco, O. H., Kaptoge, S., di Angelantonio,
E., Stampfer, M., Willett, W. C., and Hu, F.
B. (2018). Impact of healthy lifestyle factors
on life expectancies in the US population.
Circulation. 138(4), 345-355.

Lloyd, T., Schaffer, M. L., Stetter, C., Widome, M.
D., Repke, J., Weiterkamp, M. R., Eslinger,
P. J., Bargainnier, S. S., & Paul, I. M. (2013).
Health knowledge among the millennial
generation. Journal of Public Health
Research. 2(8), 38-41.

Meier, J., & Crocker, M. (2010). Generation Y in the
workforce: Managerial challenges. Journal of
Homan Resource and Adult Learning. 6(1),
68-78.

Pelletier, L. G., Rocchi, M. A., Vallerand, R. J.,
Deci, E. L, & Ryan, R. M. (2013).
Validation of the revised sport motivation
scale (SMS-II). Psychology of sport and
exercise, 14(3), 329-341.

Pirouz, D. (2006). An overview of Partial Least
Square (Doctoral dissertation). Retrieved
from
https://www.researchgate.net/publication/228
296847 _An_Overview_of Partial_Least Squ
ares

Plummer, J. T. (1974). The concept and application
of life style segmentation. Journal of
Marketing. 38(1), 33-37.

Reeves, M. J., & Rafferty, A. P. (2005). Healthy
lifestyle characteristics among adults in the
United States, 2000. Arch Intern Med. 165,
854-857.

Ritzer, G., & Stepnisky, J. (2018). Modern
Sociology Theory. Los Angeles: Sage
Publications Inc.

Robertson, J., Eime, R., & Westerbeek,
H. (2018). Community sports clubs: are they
only about playing sport, or do they have
broader health promotion and social
responsibilities? Annals of Leisure
Research. DOI: 10.1080/11745398.2018.143
0598

Salvy, S.J., Roemmich, J.N., Bowker, J.C., Romero,
N.D., Stadler, P.J., & Epstein, L.H. (2008).
Effect of peers and friends on youth physical
activity and motivation to be physically



https://doi.org/10.1080/11745398.2018.1430598
https://doi.org/10.1080/11745398.2018.1430598

active. Journal of Pediatric Psychology,
34(2), 217-225.

Santrock, J. W. (2016). Adolescence. New York,
NY: McGraw-Hill Education.

Sholihin, M., & Ratmono, D. (2013). Analisis SEM-
PLS dengan WarpPls 3.0 untuk hubungan
nonlinear dalam penelitian sosial dan bisnis.
Yogyakarta: Andi Offset.

Shores, R. E. (1987). Overview of research on social
interaction: a historical and personal
perspective. Behavioral Disorders, 12(4),
233-241.

Syrett, M., & Lammiman, J. (2003). Catch them if
you can, Director, 57(3), 70-76.

Treynor, W. (2009). Towards a general theory of
social psychology: understanding human
cruelty, human misery and perhaps a remedy
(a theory of the socialization process).
Redondo Beach: Euphoria Press.

Vallerand, R. J. (2007). Intrinsic and extrinsic
motivation in sport and physical activity. In
Tenenbaum, G. & Eklund, R. C. E. (Eds),
Handbook of sport psychology. Hoboken, NJ:
John Wiley & Sons, Inc.

Vallerand, R. J., & Losier, G.F. (1999). An
integrative analysis of intrinsic and extrinsic
motivation in sport. Journal of Applied Sport
Psychology, 11(1), 142-169.

Valentine, D. B., & Powers, T. L. (2013).
Generation Y values and lifestyle segments.
Journal of Consumer Marketing. 30(7), 597-
606.

Veal, A. J. (1993). The concept of lifestyle: a
review. Leisure Studies. 12(4), 233-252.

World Health Organization (1999). What is a

healthy lifestyle? Retrieved from
http://www.kznhealth.gov.za/healthyliving.pd
f

Yates, A., Edman, J. D., Crago, M., Crowell, D., &
Zimmerman, R. (1999). Measurement of
exercise orientation in normal subjects:
gender and age differences. Personality and
Individual Differences. 27, 199-209.

https://humas.surabaya.go.id/2018/08/13/wali-kota-
risma-buka-kejuaraan-internasional-
surabaya-marathon-2018/

https://humas.surabaya.go.id/2018/10/23/pemkot-
surabaya-siap-meriahkan-sepeda-nusantara-
2018/

https://www.nielsen.com/content/dam/nielsenglobal/
eu/nielseninsights/pdfs/Nielsen%20Global%?2
OHealth%20and%20Wellness%20Report%20
-%20January%202015.pdf



