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Travel Motivation of Indonesian Seniors as a Potential Market in Choosing

Destination Overseas

Abstract:

Purpose:

The purpose of this paper is twofold. First, to identify push factors driving Indonesian seniors
to travel overseas. Second, to examine pull motivating factors when the Indonesian senior
groups visited destination abroad.

Design/methodology/approach:

Using the construct of push and pull travel motivation, this exploratory study initiated a novel
inquiry into the Indonesian seniors when visiting destination abroad. Questionnaire-based
survey was completed to 246 Indonesian seniors aged over 55 years who had travelled
abroad. Exploratory factor analysis (EFA) statistical technique was utilised to assist the
authors to reduce the total of 33 both push and pull travel motivation variables into new
underlying factors.

Findings

The results revealed that, self-exploration; relaxation; and relationship enhancement were
three internal factors which push seniors to travel abroad. On the other side, factors of
facilities and hygiene; destination familiarity; value for money and destination proximity;
local attractions; and supporting travel facilities were found to be the attributes of the
destination which pull the seniors to select an overseas country they would like to visit. While
the push motivational factors found were similar to senior market as general, interestingly,
this study discovered two pull factors of destination familiarity, along with value for money
and destination proximity as the dominant pull motives in selecting the destination.
Originality/value:

Although literature on senior travel motivation is abundant, however, to the author’s
knowledge, empirical studies that focus on examining Indonesian senior outbound travel
behaviour are still rare. These findings therefore are valuable in sheding a light for tourism
stakeholders to cater to this potential segment more customisedly.

Keywords:



O©oOoONOOPAWN =

International Journal of Culture, Tourism, and Hospitality Research

1. Introduction

The World Health Organisation estimates that in accord with the global ageing pattern, the
number of Indonesian senior citizen in 2020 will reach 28.8 million people or about 11.34%
of the total population BPS (2015). Given its substantial market size, the ageing Indonesian
population can be seen as one of the most attractive markets to the tourism industry.
Responding to this, the tourism industry stakeholders should be more attentive to different
needs and preferences of this senior market. An increase in the average life expectancy, the
advancement of medical technology, and better government retirement system have
contributed to the increased life quality of Indonesian seniors (Pusat Data dan Informasi
Kementerian Kesehatan, 2013). According to Mastercard’s Future of Outbound Travel in Asia
Pacific 2016-2021 study, outbound tourism market from the developing countries in the Asia
Pacific region is predicted to grow about 7.6% in average within the next five years (Susanti,

2017).

The importance of the senior travel market has been well-acknowledged by both tourism
scholars and industry practicioners. Abundant studies on senior travel motivation have been
devoted in understanding and better serving the needs and preferences of senior tourists
(Jang and Wu, 2006, Kim et al., 2010, Prayag, 2012, Tung and Ritchie, 2011). However,
literature has shown that these studies mostly focused on examining the behaviour of senior
groups from Western or developed countries such as United States, Australian, or Japanese
and South Korean (Chen and Gassner, 2012). To the author’s knowledge, little attention has
been devoted to understanding travel behaviour of Indonesian seniors. Considering the
shortcoming, this study aimed to identify push factors driving Indonesian seniors to travel
overseas. Besides, it also aimed to explore pull motivating factors of the group when visiting
destination abroad. The findings of this research therefore are anticipated to offer a significant
contribution to portray the underlying factors of Indonesian senior travellers’ behavioural

pattern embracing their travel motivation and their preferences on the destination choice.
2. Literature Review

2.1. Senior Travellers

The literature has shown that there is still no universally accepted consensus as to categorising
the senior group. Some define senior market are those aged 55 years old and above (Patterson,

2006), whereas others such as World Tourism Organization (WHO) and Act of the Republic
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of Indonesia number 13, 1998 consider those who are 60 years old and plus as seniors. This
study refers to the former definition, that is, defining seniors are those aged 55 years old and

above.

It is crucial for every business to satisfy the customers with products and services that meet
their needs and preferences. To do so, companies need to understand the behaviour of their
target market thoroughly, as different segment has different needs and preferences, including
the senior segment as well. There are false perceptions attached about older people. They are
often stereotyped as somewhat frail, often unwell, and are generally uninterested in trying
new travel activities (Wijaya, 2012). In fact, not all those perceptions are true. In many cases,
today’s seniors much differ from their previous cohorts. Their behaviour in consuming
products and services including tourism products and services has changed as well (Chen and
Gassner, 2012). Huang and Tsai (2003) argued that many seniors nowadays have changed
their traditional ways of thinking from giving their savings to children into willingness to
spend on their own interests. Seniors have more free time since they are retired. As such, they
are more flexible with their time and this flexibility brings continuity in terms of market
demand flow that is not limited with tourism seasonality pattern (school holiday, on leave

work). Seniors tend to have a long length of stay when visiting a destination (Avcikurt, 2009).
2.2. Push and Pull Travel Motivation

According to Moutinho (2011), motivation is defined as an inner state of need or a condition
that directs an individual to do particular types of action to achieve a feeling of fulfillment.
With regard to tourism, travel motivation relates to why a tourist travels to a certain place or
destination. Motivation is a basis for understanding why tourists behave in certain ways as it
reflects the intrinsic needs of each individual. In the reality, tourist’s motivation can be very
wide range and complex. They might seek to satisfy not only one single need but also a
number of distinct needs simultaneously (Gonzalez and Bello, 2002). Therefore, it is

important to know what major motivators which drive tourists for traveling.

Amongst different motivation theories in the literature, Dann’s (1977) push and pull
motivation concept has been widely adopted in many studies examining traveller motivation.
Push factors relate to the internal needs and preferences of travellers such as ego-
enhancement, self-esteem, knowledge seeking, relaxation, and socialization (Jang and Wu,
2006). On the contrary, the pull factors are characteristics pertaining to the visited destination

and this may include the level of cleanliness, safety; facilities, event, and cost; and natural and
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historical sight (Kim et al., 2003). Baloglu and Uysal (1996) have argued that push and pull
factors are fundamentally related to each other since pull factors could be seen as the stimuli
of push factors which strengthen the reason why travellers choose to visit or not to visit a
destination. In other words, the push factors give travellers a reason to visit to a certain
destination whilst the pull factors describe their selection of destination on certain attributes

that are embedded in a destination (Johann et al., 2016).

Understanding senior’s travel motivation is essential to travel and tourism businesses that
cater to this growing market. Johann et al. (2016) stated that senior travellers’ motivations are
seeing something new; getting away from routine; visiting and experiencing sights and
culture; concluding a phase of life; rest and relaxation; comfort and pampering; experiencing
landscapes and nature; challenging and stimulating oneself. Moreover, the statement is in line
with the idea of Jang et al. (2009) who found in their study that senior travellers’ motivations
were: novelty seeking; self-esteem; ego-enhancement; socialization; rest and relaxation. Lee
et al. (2008) in their study discovered that compared to the younger travellers, the seniors paid
less attention to physical-intensified and skill-oriented activities. However, the senior
respondents did not mind to undertake less rigorous physical activity such as viewing or
sightseeing at natural sites and parks. Additionally, senior respondents weighed more family
recreation as their trip motivation. Their time was spent in emotional exchanges especially
when dealing with their family members. Moreover, Jang et al. (2009) pointed out the
presence of emotional reason behind travel decision of the seniors. For instance, for senior
couple groups, one of the main motives for travelling is aiming to celebrate a happy life event

such as silver or golden wedding anniversary.

3. Research Method

To achieve the aim of the study, a combination of face-to-face and online surveys were
completed to 246 participants aged above 55 years old. All participants were Indonesian
citizen and live in various cities across Indonesia and had ever travelled overseas at least
within one year of the data collection was undertaken. The participants who live in Surabaya
were approached personally meanwhile those who do not were required to fill the survey

online.

Travel motivation items in the questionnaire were developed based on previous studies
examining push-pull motivation construct. In the questionnaire, push factor motivation

questions were measured in part 1 of travel motivation. Meanwhile, pull factor motivation
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items were assessed in part 2 of destination attributes. Altogether, both push-pull motivational
factors developed from the literature were refined to adjust with Indonesian seniors overseas

travel context.

There were three sections of the questionnaire. The first part of the questionnaire measured
travel motivation of the participants. In total, 16 items related to senior traveller motivation
were included indicating their level of agreement or disagreement on a 5-point Likert-type
scale, ranging from 1 (strongly disagree) to 5 (strongly agree). The second part aimed to
explore the attributes of selecting destination choice. It contained 17 items related to travel
destination choices such as availability of shopping facilities, medical facilities, local climate,
travel distance and activity choices. In this part, participants were asked to rate the importance
of each destination attribute concerning the extent of importance, ranging from 1
(unimportant at all) to 5 (very important). The last part of the questionnaire identified the
information related to demographic profiles of the senior travellers such as gender, age,

education level, marital status, employment status, and income source.

The method chosen to address the research objective was Exploratory Factor Analysis (EFA)
which aimed to reduce the number of variables in two constructs of push motivations and pull
motivations. The underlying factors emerged from EFA were represented as correlations

among sets of many interrelated variables (Hair et al., 2006).
4. Results and Discussion

A total of 246 questionnaires were usable for data analysis. As can be seen in Table 1, in
terms of socio-demographic profiles, there was an equal participation between male and
female respondents. In terms of the age, the respondents were classified into four senior
groups who are aged 55-60; 61-65; 66-70; and above tha 70 years old. Out of these four
groups, the majority of the total sample was the youngest senior aged group, that was 55-60
years old (63.4%). Most respondents were married, whose highest education attainment was
secondary school (45.9%); and worked as entrepreneurs whose average monthly income

achieved above IDR 10 million (38.6%).

Insert Table 1 here

With regard to travel characteristics, countries of Singapore and Malaysia, were top two

overseas destination that most respondents had visited. Significant amount of respondents also
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chose Australia and China as the destination they ever explored. Most respondents stated that
they travelled overseas for holiday purposes (61%), and travelled together with their family
(74.8%). The majority of the respondents expressed their travel expenses were paid by family

members.

Insert Table 2 here

For the purpose of this study, exploratory Factor Analysis (EFA) was conducted separately
between the push travel and the pull travel motivations. Using varimax rotation, the
eigenvalue over 1.0 was used for factor inclusion, and a factor loading of 0.40 was adopted as
the standard to include items in a factor. Moreover, Bartlett’s test of sphericity and the Kaiser-
Meyer-Olkin (KMOQO) were calculated to determine whether sufficient correlations existed

among the examined variables.

With regard to push motivational factors, the EFA showed that the value of Kaiser Meyer-
Olkin (KMO) test was .877, and Barlett’s test of sphericity was highly significant (Chi square
=1,930.587, df = 136, p = .000), indicating a good result for the 16 variables permitted to be
analysed further. As shown in Table 3, three push motivation factors with eigenvalues greater
than 1.0 were derived to represent the original 16 variables, explaining 59.304% of the total
variances. In the table, the variables are ordered and grouped by the size of loading to

facilitate interpretation.

Insert Table 3 here

The results showed that the participants were driven to travel by three push motivation
factors. The first factor was named Self-exploration since it displayed a predominance of
items which were linked with participants’ desire to equip themselves with new knowledge
and experiences while travelling. This was achieved through their willingness to explore such
activities as meeting new people, knowing way of life of the local people, and learning new
culture in host destination. Relaxation was the label given for the second push factor which
corresponded to the participants’ desire to enjoy leisure time with their family, to enjoy life,
to escape from routines by travelling to new places they never visited before, and to improve
health stamina. The third push factor was named as Relationship enhancement, which
confirmed that the desire to improve the quality of their relationship by visiting friends and

relatives who live overseas, to enjoy travelling with friends rather than being lonely, to recall
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their memories towards nostalgic moments in their lives, and to encounter with spiritual

experiences that is expected to enhance the quality of their relationships with others.

Following the EFA results of the push motivational factors, the calculation for the pull factors
demonstrated the value of Kaiser Meyer-Olkin (KMO) test was .798, and Barlett’s test of
sphericity was highly significant (Chi square = 1,868.587, df = 136, p = .000), indicating a
good result for the 17 variables to be valid for further analysis. Five pull motivation factors
with eigenvalues greater than 1.0 were derived to represent the original 17 variables,
explaining 67.41% of the total variances. Illustrated in Table 4, the findings revealed that the

respondents were driven by five pull motivational factors.

Insert Table 4 here

Factor 1 is called Facilites and Hygiene — it encompassed destination atributes related to
transport, hygiene quality, accommodation, and safety security aspects. Factor 2 was labelled
Destination Familiarity — which consisted of the availability of food that is familiar to the
senior participants, language that can relatively be easy to understand so that it helped the
participants to communicate while they were travelling in the destination, and the climate that
was not far different from the one in Indonesia. Interestingly, while some participants pointed
the familiarity issues infleuncing their destination selection, some other participants
highlighted the availability of local cuisines as the pull factor that drove participants to select
the destination. Value for Money and Destination Proximity was the name given for the third
pull factor which represented aspects pertining to travel expenses. This could include travel
cost from Indonesia to the selected destination and vice versa, the currency value, and
distance proximity between home and visited destination. Factor 4 was labelled as Local
Attractions — contained the variety of cultural attractions and natural attractions that the
participants could visit while in the destination, and the availability of the information center
of the visited destination. The fifth pull factor revealed was Supporting Travel Facilities in
Host Destination that were shaped by the availability of shopping facilities, health facilities,

and various special events held in the destination.

This research attempted to discern travel motivation of the Indonesian seniors and their
preferences to the decisions of overseas destinations. The findings revealed that overall,
senior participants were internally motivated by three push factors of: 1) self-exploration; 2)

relaxation; and 3) relationship enhancement. On the other side, the participants were driven
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by five pull factors considered as the external factor, mostly referring to the destination
characteristics. This pull factors were: 1) facilities and hygiene; 2) destination familiarity; 3)
value for money and destination proximity; 4) local attractions; and 5) supporting travel

facilities in host destination.

Self-exploration appeared to be the most important push factor motivating the participants to
travel overseas. In this study, self-exploration factor comprised the attributes relating to the
desire to challenge the participants’ with travel activities that can enhance their knowledge by
encountering with new culture and new people including the locals. This finding is similar to
Jang and Wu (2006) who found that novelty seeking was one main motive that drove seniors
to visit new places. Relaxation was appeared to be the second most important push factors
motivating participants to travel overseas. The emergence of this factor is unsurprising since
most previous studies also highlighted the same factor, in which seniors were driven by the
desire to get rid of the boredom of the daily routine life and have a relax leisure time for a
while (Jang et al., 2009, Jang and Wu, 2006, Johann et al., 2016). Relationship enhancement
was emerged as the third contributing to participants’ push factors to travel overseas. It is not
uncommon to see that after taking a holiday and visiting new places or attending certain types

of events, the relationship quality can become better.

In terms of the pull motivating factors, this study has revealed five factors related to the
destination that influenced participant selection. First, facilities and hygiene factor was
merged from transportation, accommodation quality, hygiene and safety attributes. This
finding confirms previous research completed by Kim et al. (2003) who also revealed this
factor. The second factor was destination familiarity. In the survey, participants mentioned
Singapore and Malaysia as top two destinations visited. This is unsurprising given that these
neighbourhood countries have the same cultural root with Indonesia, thus, the language, the
food, the climate of these countries are expected to be similar to Indonesia. Moreover, value
for money and destination proximity was found to be the third pull factor for the participants
to select a destination abroad. As shown in the survey, the most frequent countries to visit
were Singapore, Malaysia, and China. These three countries are relatively closed to Indonesia,
hence, the short distance for taking trips from home to the destination and conversely would
directly affect travel expenses paid by the participants. In fact, Indonesia’s currency value is
considered very low compared to the values of other countries, thus, travelling to Europe and

North America regions will be considered as exorbitant trip. Interestingly, the emergence of
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factors 2 and 3 (destination familiarity, and value for money and proximity, respectively) are
rarely uncovered in the previous studies. As mentioned earlier in the literature review, most
research on senior travellers focused on examining seniors from Western or developed
countries. Senior people from these regions might not have encountered with problems related
to language and travel expenses since they are relatively more open to the differences and new
challenges. According to Reisinger and Turner (2002), as member of high uncertainty
avoidance cultures, most Asian travellers are worried about the exposure to language
difficulties or other cultural differences when travelling overseas. As a consequence, the two
pull factors of destination familiarity, and value for money and destination proximity should
be taken into account by tourism and travel providers when catering to the Asian (including

Indonesian) seniors.

The fourth pull factor emerged in this study was local attractions. This included both natural
and cultural attractions, as well as the availability of information centres to provide services to
the participants in case they needed any assistance. Last pull factor appeared from the analysis
was supporting facilities in the destination. This encompassed attributes of destinations of
shopping facilities, health facilities, and special events. This result confirms the past studies
that also found the role of destination attractions and supporting facilities as the significant

puling factors for the seniors to choose a destination (Avcikurt, 2009, Prayag, 2012).

Conclusion and Limitations

To conclude, the results of this study has contributed to a better understanding of how the
senior travellers in particular Indonesian seniors is influenced by the push and pull factors
when visiting a destination overseas. Such an understanding is crucial for relevant
stakeholders such as tour operators both in Indonesian seniors’ home country and tourism
service providers overseas in designing travel itinerary and activity as well as tourism product

and services that suit with this segment.

This study is an exploratory in nature, therefore, it has limitation in terms of the sampling size
and the variables examined. Further research could be undertaken to incorporate more
respondents to improve the generalisability of the findings. Other variables such as travel
satisfaction and revisit intentions could be added in providing better insights as to Indonesian

senior market travel behaviour.
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Demographic profile n %
Gender
Male 120 48.8
Female 126 51.2
Age group
55-60 years old 156 63.4
61-65 44 17.9
66-70 18 7.3
Above 70 28 11.4
Marital status
Married 202 82.1
Not married 6 2.4
Widow 37 15.0
Highest education attained
Primary or secondary 113 459
Diploma or bachelor 101 41.1
Postgraduates 30 12.2
Occupation
Retired 25 10.2
Employee 11 4.5
Entrepreneur 135 54.9
Professionals 19 7.7
Housewife 53 21.5
Average monthly income
Less than IDR 3 million 24 9.8
IDR 3-6,999,999 million 59 24.0
IDR 7-9,999,999 million 64 26.0
Above IDR 10 million 95 38.6
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Table 2. Travel Characteristics

Travel characteristics n %
Visited Destination
Malaysia 22 8.9
Singapore 80 32.5
10 Australia 14 5.7
1 Others (including China) 130 52.8
13 Purpose of travel
14 Holiday or leisure 150 61
15 Business purpose 27 11
16 VFR 24 9.8
17 Medical treatment 31 12.6
18 Religious purpose 8 3.3
19 Travel arrangement
Company paid 9 3.7
21 Paid by family member 129 52.4
3 Travel agent or tour operator 54 22
o4 Personal fund 53 21.5
o5 Travel accompany
26 Friends 26 10.6
27 Family 184 74.8
28 Travel alone 16 6.5
29 Tour group 10 4.1
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Table 3. Push Factors Influencing Seniors to Travel

Factor name Factor Eigen Variance Reliability
loadings values (%)

Factor 1. Self exploration 6.298 37.047 853
Locals way of life .848

Expand knowledge 764

Locals do 725

Learning culture .654

Meet new people .586

Factor 2. Relaxation 2.098 12.342 .858
Family time .809

Enjoy life 753

Places not in Indonesia .691

Escape from routine .684

Visit new places .642

Healthy stamina

Factor 3. Relationship Enhancement 1.686 9.915 774
Do hobbies 763

Visiting friends and relatives (VFR) 127

Nostalgic .663

Attending events .604

Lonely .580

Spiritual experience 579

KMO = .877; Barlett’s Test of Sphericity: Approx. Chi-Square = 1,930.587; df =136, Sig =
.000; Total variance explained = 59.304%; Extraction method: Principal Component
Analysis; Rotation method: Varimax with Kaiser Normalisation; Rotation converged in 7
iteration
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1
2

3

4 Table 4. Pull Factors Influencing Seniors to Travel

5

6 Factor name Factor Eigen Variance Reliability
4 loadings values (%)

g Factor 1. Facilities and hygiene 5.564  32.727 815
10 Transport 812

11 Hygiene .806

12 Accommodation 785

13 Safety .631

14 Factor 2. Destination familiarity 1.930 11.352 750
15 Familiar food 814

16 Language .614

1 7 Local cuisine .609

b Climate 570

20 Factor 3. Value for money & proximity 1.617  9.510 763
21 Cost .843

22 Currency 771

23 Distance .589

24 Factor 4. Local attractions 1.273  7.488 744
25 Cultural attractions 901

26 Natural attractions .863

g; Information centre 466

59 Factor 5. Supporting facilities in host 1.077  6.333 720
30 destination

31 Shopping facilities .826

32 Special events 793

33 Health facilities 528

34 KMO = .798; Barlett’s Test of Sphericity: Approx. Chi-Square = 1,868.077; df =136, Sig =
35 .000; Total variance explained = 67.41%; Extraction method: Principal Component Analysis;
36 Rotation method: Varimax with Kaiser Normalisation; Rotation converged in 7 iteration
37
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Dear Dr. Wijaya,

Manuscript ID IJCTHR-09-2017-0095 entitled "Travel Motivation of Indonesian Seniors as a Potential Market in Choosing
Destination Overseas" which you submitted to the International Journal of Culture, Tourism, and Hospitality Research, has been reviewed.

The comments of the reviewer(s) are included at the bottom of this letter.

The reviewers have recommended major revisions to your manuscript. Therefore, I invite you to respond to the reviewers' comments and
revise your manuscript. Please create a table in a word document and explain how you have addressed the suggestions (one by one) made
by the reviewers. Please also highlight the changes to your manuscript within the document by using the track changes mode in MS Word
or by using bold or coloured text.

To revise your manuscript, log into https://mc.manuscriptcentral.com/ijcthr and enter your Author Centre, where you will find your
manuscript title listed under "Manuscripts with Decisions." Under "Actions," click on "Create a Revision." Your manuscript number has been
appended to denote a revision.

You will be unable to make your revisions on the originally submitted version of the manuscript. Instead, revise your manuscript using a
word processing program and save it on your computer. Once the revised manuscript is prepared, you can upload it and submit it through
your Author Centre.

When submitting your revised manuscript, you will be able to respond to the comments made by the reviewer(s) in the space provided.
You can use this space to document any changes you make to the original manuscript. In order to expedite the processing of the revised
manuscript, please be as specific as possible in your response to the reviewer(s).

IMPORTANT: Your original files are available to you when you upload your revised manuscript. Please delete any redundant files before
completing the submission.

Because we are trying to facilitate timely publication of manuscripts submitted to the International Journal of Culture, Tourism, and
Hospitality Research, your revised manuscript should be uploaded by January 20th. If it is not possible for you to submit your revision in a
reasonable amount of time, we may have to consider your paper as a new submission.

Please note that Emerald requires you to clear permission to re-use any material not created by you. If there are permissions outstanding,
please send these to Emerald as soon as possible. Emerald is unable to publish your paper with permissions outstanding.

Once again, thank you for submitting your manuscript to the International Journal of Culture, Tourism, and Hospitality Research and I look
forward to receiving your revision.

Sincerely,

Prof. Dr. Serena Volo

Editor-in-Chief, International Journal of Culture, Tourism, and Hospitality Research
serena.volo@unibz.it

Reviewers' Comments to Author:
Reviewer: 1

Comments:
Needs to have deeper analysis and discussion.
Lack of contributions to theory and practice

Additional Questions:

<b>1. Originality: </b> Does the paper contain new and significant information adequate to justify publication?: Interesting paper, but
Push and Pull factor is an exhausted concept.

Considers to use different theory or some modification in the concept

<b>2. Relationship to Literature: </b> Does the paper demonstrate an adequate understanding of the relevant literature in the field and
cite an appropriate range of literature sources? Is any significant work ignored?: The gap is unclear. Put some more detail why this
research is needed.

<b>3. Methodology: </b>Is the paper's argument built on an appropriate base of theory, concepts, or other ideas? Has the research or
equivalent intellectual work on which the paper is based been well designed? Are the methods employed appropriate?: Why do you use a
5-point Likert scale?

Why varimax?

Measurement items are unclear. Was it adapted?

What questions were being asked? examples?

Did you do a qualitative study? please add qualitative if you have not done so.

<b>4. Results: </b> Are results presented clearly and analysed appropriately? Do the conclusions adequately tie together the other
elements of the paper?: Put some more discussions and relate to the existing literature.

<b>5. Implications for research, practice and/or society: </b>Does the paper identify clearly any implications for research, practice and/or
society? Does the paper bridge the gap between theory and practice? How can the research be used in practice (economic and commercial
impact), in teaching, to influence public policy, in research (contributing to the body of knowledge)? What is the impact upon society
(influencing public attitudes, affecting quality of life)? Are these implications consistent with the findings and conclusions of the paper?: The
contributions are unclear. What is your contribution to theory? and practice?

<b>6. Quality of Communication: </b> Does the paper clearly express its case, measured against the technical language of the field and
the expected knowledge of the journal's readership? Has attention been paid to the clarity of expression and readability, such as sentence
structure, jargon use, acronyms, etc.: Paper is clearly written.

Do you want to get credit for reviewing this manuscript on Publons? [<a href="https://publons.com/in/EMERALD/" target="_blank">what's

this?</a>]<br>By selecting "Yes" you are opting in to the Publons service and data about this review (including your name and the review
itself) will be transferred to Publons. You may opt-out of the service at any time.: Yes
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Reviewer: 2

Comments:

This reviewer is of the opinion that the base study completed has merit but that it has not be presented in a manner that gives it (& the
researcher/s for that matter) the credit deserved. Please use the points as detailed in this review to assist with undertaking the necessary
revisions to the current manuscript.

Additional Questions:

<b>1. Originality: </b> Does the paper contain new and significant information adequate to justify publication?: The paper seeks to
address a gap in the current literature with regards to Indonesia seniors undertaking outbound travel. Such effort is to be applauded.
Unfortunately, much of the discussion of seniors' travel is rather generic in nature with little evidence of the effort to appropriately link the
results back to Indonesian culture/behaviour. A significant reworking of the manuscript would be required in order to make it suitable for
publication.

<b>2. Relationship to Literature: </b> Does the paper demonstrate an adequate understanding of the relevant literature in the field and
cite an appropriate range of literature sources? Is any significant work ignored?: The discussion of seniors travel contained in the
manuscript relies on some rather generic sources with little evidence of material discussing the unique aspects of Indonesian culture to be
found at all. Some review of the literature with respect the current tourism/leisure behaviour of seniors in Indonesia would seem
appropriate in this instance. That the study itself reveals that the majority of those travelling abroad were supported financially by family
members is inconsistent with that being posited in Western society about the growing affluence of seniors and their discretionary use of
savings in later life. This would suggest there are some unique elements of Indonesian culture (& family life in particular) that the reader
would benefit from being informed about very early on the discussion.

<b>3. Methodology: </b>Is the paper's argument built on an appropriate base of theory, concepts, or other ideas? Has the research or
equivalent intellectual work on which the paper is based been well designed? Are the methods employed appropriate?: The methodology
section would benefit from a number of inclusions. First, given the general intent of the study, some effort to state a clear
hypothesis/hypotheses to be tested is desired. Then, some clear justification of the study design chosen (& its consistency with the study
intent) is warranted. In terms of the development of the study instrument, and more particularly the battery of items selected, some
greater detail about the items/scale development, their reliability scores and validity, and how they have been successfully administered
previously with an older population would all add much to that presented currently. Some greater effort to more richly detail how
respondents were recruited, how the survey was actually administered (face-to-face & online) and what ethical considerations underpinned
the study is also required. The lack of citations appropriately supporting some of the statements made in this section is also something
needing to be addressed in the revision process.

<b>4. Results: </b> Are results presented clearly and analysed appropriately? Do the conclusions adequately tie together the other
elements of the paper?: The results have been presented in a sound manner although this reviewer did wonder whether the first identified
push factor, self-exploration, might be more appropriately titled as "personal development" or "individual enrichment". The tables presented
were appropriate but some effort to quantify what the local currency (IDR) equates to in terms of the US$ would seem a worthwhile
consideration for many readers of the journal. Some effort to explain how/why 54.9% of respondents identified themselves as an
entrepreneur is also something requiring attention in this section of the manuscript.

<b>5. Implications for research, practice and/or society: </b>Does the paper identify clearly any implications for research, practice and/or
society? Does the paper bridge the gap between theory and practice? How can the research be used in practice (economic and commercial
impact), in teaching, to influence public policy, in research (contributing to the body of knowledge)? What is the impact upon society
(influencing public attitudes, affecting quality of life)? Are these implications consistent with the findings and conclusions of the paper?: The
conclusion itself is very limited in nature with little offered in the way of future research or study implications for the industry. Some
substantially greater effort is warranted in this regard to validate the true worth of the completed study. A substantial rewrite of the front
end of the paper will serve to strengthen the discussion at the tail as it will provide the author/s with a greater opportunity to compare and
contrast with past research and then draw inference/implications as appropriate.

<b>6. Quality of Communication: </b> Does the paper clearly express its case, measured against the technical language of the field and
the expected knowledge of the journal's readership? Has attention been paid to the clarity of expression and readability, such as sentence
structure, jargon use, acronyms, etc.: While sound in the main, some greater attention to to grammar/sentence structure would serve the
manuscript well. It was also noted that several statements were not supported with appropriate citations so they came across as more of a
subjective opinion than anything else.

Do you want to get credit for reviewing this manuscript on Publons? [<a href="https://publons.com/in/EMERALD/" target="_blank">what's
this?</a>]<br>By selecting "Yes" you are opting in to the Publons service and data about this review (including your name and the review
itself) will be transferred to Publons. You may opt-out of the service at any time.: Yes
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Summary of Responses to Reviewers

Manuscript ID: IJICTHR-09-2017-0095 [
Manuscript Title:
Travel Motivation of Indonesian Seniors in Choosing[/Destination Overseas

First of all, we would like to sincerely thank the reviewers for their constructive feedback to
the authors. Two table of responses to the comments are addressed in the following order: the
first reviewer’s comments are listed and addressed first, followed by another table of
responses to the second reviewer’s comments.

Since the reviewers recommended a major revision for our manuscript, we therefore have
taken each comment very carefully to our revision work so that the manuscript can properly
meet the reviewers’ suggestions which in turn, to make it suitable for publication in the
IJCTHR.

As indicated above, the paper has been retitled as: “Travel Motivation of Indonesian Seniors
in ChoosingDestination Overseas”. The change was made to keep the title succinct and also
to meet the requirement of the journal related to the title’s word count as mentioned in the
submission guideline.

In summary, the revision we have undertaken could be described as follows: First, the
Introduction section has been improved by adding more detail discussion as to the rationale
of the study. Second, the Literature Review section has been reworked by adding discussion
about travel motivation concept. New sub-section labelled as “Indonesian cultural values
associated with seniors” was added to showcase the unique aspect of Indonesian cultural
values that later on was used for supporting the Discussion section. Next, the Research
Method section has also been revised by providing more detail information related to the
instrument development, sampling procedures, and the data analysis techniques employed.
The Discussion section has been improved by comparing with previous studies in the
Literature Review section. Finally, the Conclusion section has been reworked offering
conceptual and practical implications as well as the recommendation for further research.

The revised manuscript’s structure is now:

Abstract, Introduction, Literature Review; Research Method; Results; Discussion;
Conclusion, and References.
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Reviewer 1
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Reviewer’s required amendment

Response

Page
number/

General comment: Needs to have deeper analysis and
discussion. Lack of contributions to theory and practice.

Thank you for the valuable feedback. We treat this comment as the main
highlight from the first reviewer regarding the revision work we have to
perform. The significant differences addressing this comment can be seen in
more detail in each section as follows.

paragraph

1. Originality: Does the paper contain new and significant
information adequate to justify publication?: Interesting
paper, but Push and Pull factor is an exhausted concept.
OConsiders to use different theory or some modification
in the concept.

Thank you for the compliment acknowledging our paper as an interesting one.
To address the feedback, it is important to note that the primary data collection
of this study has been completed and the research instrument used to measure
seniors’ motivation was developed based on the push and pull constructs.
Unfortunately, the suggestion to use different theory beside push and pull or to
modify the concept is considered very difficult to undertake since it would
require rigorous efforts and time consuming process to contact all respondents
and distribute the questionnaire again. Also, to keep the revision process could
be completed in a timely manner, it was not possible to redevelop the
measurement scales and redo the field research.

We admitted that in the first manuscript, the literature review was not
sufficient, thus, leaving the selection of push and pull motivation factor
without justifications. It is therefore in the revised draft, we have added the
discussion on several motivation theories and justification for choosing push

and pull constructs. It can seen as below:
There are various theories adopted by different researchers to understand travel
motivation (Jang et al., 2009). Maslow’s hierarchical theory of motivation is
acknowledged as one of the most commonly applied theory to explain tourist
motivation to travel. It was modeled as a pyramid consisting of the physiological
needs as the most basic need existed at the bottom ladder of the hierarchy,
followed by higher levels of the psychological needs and topped by the need for
self-actualisation. Critique on Maslow’s theory is brought up due to the prepotency
assumption. That is, unless lower level needs are satisfied, the enquiry to satisfy
higher level needs would not exist. In fact, human needs would not necessarily go

Page 6 line
14 — Page 7
line 14.
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3
4 following the order of the pyramid (Hsu et al., 2007). Iso-Ahola’s seminal work
5 (1980, 1982, 1983) proposed that seeking (intrinsic rewards) and escaping (free
6 from routine) are two major reasons explaining why people travel or taking leisure
activity. The two factors are broken down into four namely: personal escape,
/ personal seeking, interpersonal escape, and interpersonal seeking. The critique of
8 Iso-Thola’s is the ignorance of the biological aspect of tourist where for some
9 segments for instance for the olders, biological factor may become a determinant
10 in shaping an individual motivation to travel (Hsu et al., 2007).
11
12 Dann’s (1977) push and pull motivation theory is seen as the most widely adopted
13 in many studies examining traveller motivation (Baniya et al., 2017, Prayag
14 2012)._ENREF_16 Push factors are defined as “socio-psychological needs that
15 predispose a person to travel, and pull factors are ones that attract the person to a
specific destination after push motivation has been initiated” (Jang et al. (2009).
16 Push factors relate to the internal needs and preferences of travellers such as ego-
17 enhancement, self-esteem, knowledge seeking, relaxation, and socialization (Jang
18 and Wu, 2006). On the contrary, pull factors are characteristics pertaining to the
19 visited destination and this may include the level of cleanliness, safety; facilities,
20 event, and cost; and natural and historical sight (Kim et al., 2003). Baloglu and
21 Uysal (1996) argued that push and pull factors are profoundly related to each other
22 since pull factors could be seen as the stimuli of push factors which strengthen the
23 reason why travellers choose to visit or not to visit a destination. In other words,
24 the push factors give travellers a reason to visit to a certain destination whilst the
25 pull factors describe their selection of destination on certain attributes that are
embedded in a destination (Johann et al., 2016). Push and pull factors are
26 fundamental in understanding travel behaviour and explaining why people travel
27 which are examined from both internal and external state of a tourist (Jang et al.,
28 2009). Since the nature of this study is exploratory and undertaken within the
29 context of developing country of Indonesia, Dann’s (1977) push and pull
30 motivation constructs were therefore considered as more relevant than other
31 motivation theories to be utilised as a basis for accomplishing the empirical work.
32
33 Relationship to Literature: Does the paper demonstrate | The reviewer has been right in bringing up this point, and the authors are thankful for | Page 2 line 2
34 an adequate understanding of the relevant literature in this comment. The gap is discussed in the Introduction section that has been | — Page 3 line
35 the field and cite an appropriate range of literature | restructured and amended as follows: . . . . 24
36 sources? Is any significant work ignored?: The gap is Aging (?f population is an 1AneV1table fact occuring worldwide. Wl'[h’ an estimated
37 unclear. Put some more detail why this research is population of over 261 mllllog people (BPS 42017), and as the world’s fogrth most
38 : populous country, Indonesia will experience dramatic growth of its older
needed. population size. The World Health Organisation estimates that in accord with the
23 global ageing pattern, the number of Indonesian senior citizen in 2020 will reach
41 Page 3 of 15
42
43
44
45
46




oNOYTULT D WN =

International Journal of Culture, Tourism, and Hospitality Research

Page 4 of 37

28.8 million people or about 11.34% of the total population (BPS, 2015). The
advancement of medical science technology has led to an increasing average life
expectancy of Indonesian people (from 52.2 years old in 2006 to 71.1 years old
estimated in 2020). Besides, the government regulations related to healthcare
system and retirement plan have significantly contributed to the increasing quality
of life of Indonesian seniors (Pusat Data dan Informasi Kementerian Kesehatan,
2013). These facts have offered more opportunities for Indonesian seniors to
undertake either inbound or outbound travel trips (Annisa, 2013, Isnutomo, 2012).
As shown in Mastercard’s Future of Outbound Travel in Asia Pacific 2016-2021
study, outbound tourism market from the developing countries in the Asia Pacific
region is predicted to grow about 7.6% in average within the next five years
(Susanti, 2017). According to the Indonesian Bureau of Statistics, in 2015, there
were 10 million Indonesians travelled outbound where 5% of the total were older
people aged 55 years and above (Tantowi, 2016). Given its potential market size,
the ageing Indonesian population can be seen as one of the most attractive markets
to the tourism industry which should not be ignored. Responding to this, the
tourism industry stakeholders should be more attentive to different needs and
preferences of this senior market.

The importance of the senior travel market has been well-acknowledged by both
tourism scholars and industry practicioners. Topics of research include travel
motivation, decision making process, travel activity in the destination,
segmentation, travel satisfaction, and behavioural intentions of the senior market
(Littrell et al., 2004, Abooali et al., 2015, Baniya et al., 2017, Jang et al., 2009, Le
Serre et al., 2013, Hsu et al., 2007, Kazeminia et al., 2015). Among these various
topics, motivation has been a central of tourism research since it is seen as one of
the usefull approaches in understanding travel needs and tourist behaviour (Yoon
and Uysal, 2005, Prayag, 2012).

Likewise, ample work on senior travel motivation have been devoted to
understanding and better serving the needs and preferences of the market (Jang
and Wu, 2006, Kim et al., 2010, Prayag, 2012, Tung and Ritchie, 2011). However,
a review of literature has indicated that previous studies mostly focused on
examining the behaviour of senior groups from North American and Western
countries (Chen and Gassner, 2012, Hsu et al., 2007, Le Serre et al., 2013).
Although there have been an increased interest in performing empirical work on
senior market in Asia regions particularly in the developed Asian countries such as
South Korean, Japan and Taiwan, travel behaviour of tourists in the developing
countries like Indonesia, remain less explored (Yousefi and Marzuki, 2015).
Having this in mind and supported by the fact that Indonesian people over 55 years
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3
4 old demonstrate an increasing interest in taking holiday activity encouraged the
5 authors to perfom the research on the principal motives of the senior market to
6 travel to and select a destination overseas.
7 Nationality and culture are prevalent issues that should be considered to
8 understand tourist behaviour (Reisinger and Turner, 2003). In their study, Le Serre
9 et al. (2013) compared the travel motivation between French (western) and
10 Chinese (non-western) senior tourists. Escape from routine, and gaining new
11 knowledge appeared to be two important push factors for the two groups. By
12 contrast, significant differences were found in a way that Chinese seniors were
13 more driven by past-oriented motivation connected to nostalgia and patriotism,
14 factors that were not revealed among French seniors. Indonesia is a non-western
15 developing country which has distinct cultural values and beliefs, thus, exploring
the factors that motivate seniors to undertake outbound travel while recognising
16 the role of local culture is worth researching (Hsu et al., 2007). The findings of the
17 study is anticipated to contribute to shed a light for the role of local culture values
18 and beliefs could shape the behaviour of the seniors which in turn, may influence
19 them to travel and select the destination they would visit.
20
21 Methodology: Is the paper’s argument built on an | The Research Methods section has been rewritten to provide more detail | Page 7 line
22 appropriate base of theory, concepts, or other ideas? Has | descriptions as required by the reviewer. With regards to: 17 — Page 9
23 the research or equivalent intellectual work on which the | 1. 5-point Likert scale: line 15
24 paper is based been well designed? Are the methods As described earlier, a five-point Likert scale response format was applied in the
25 employed appropriate?: Why do you use a 5-point Likert questionnaire to measure both push and pull motivation factors. According to Page 8 lines
26 1?1 Wh . ? M . / Babakus and Mangold (1992), the assignment of a five-point Likert scale on the 15-26
27 sca e.. Y varimax: easur?ment iems a.re unctear. research instrument can be employed depending upon the specific research context B
28 Was it adapted? What questions were being asked? or situation faced by the researcher, for instance who the respondents participating
29 Examples? Did you do a qualitative study? Please add in the survey. On this basis, since the respondents of this study were seniors,
30 qualitative if you have not done so. providing a five-point Likert scale instead of seven or higher-point scale would
31 make the questionnaire looked less confusing for them, which in turn, could obtain
higher response rate and better response quality of the items questioned. Further,
32 the decision to apply five-point Likert scale was consistent with what had been
33 done in several previous studies examining senior participants too (Le Serre et al.,
34 2013, Chen and Gassner, 2012, Kim et al., 2010, Prayag, 2012).
35 Page 8 line
36 2. Varimax rotation: 31 — Page 9
37 Varimax rotation was selected for the intention of the analysis is to minimise the line 5
38 number of variables that have high loadings on each factor. According to
39 Thurstone (1947), when each of the variable loads strongly on only one
2(1) Page 5 of 15
42
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component, and each component being represented by a number of strongly
loading variables, this will assist the researchers to interpret more easily the nature
of the identifying factors by checking the variables that load strongly on each of
them (quoted in Pallant, 2011, p. 185).

3. Measurement items:

With regard to the survey instrument, travel motivation items in the questionnaire
were developed based on previous studies that are considered most relevant with
the examination of the push and pull motivation constructs. Questions associated
with push factors included escape and relaxation, novelty, socialisation were
adopted mainly from Prayag (2012) while items of nostalgia, improving wellbeing
and spiritual experience were derived from studies of Hsu et al. (2007), Huang and
Tsai (2003), and Le Serre et al. (2013). Further, questions related to pull factors
encompassing natural environment, weather, historical attractions, and expenditure
were adopted from Prayag (2012). Pilot study to 30 respondents was completed
prior to the final survey aiming to test the validity and reliability of the research
instrument. All 34 items of push and pull motivations were valid at a significant
level of 0.05 and reliable (above the cut off value of 0.60).

Regarding the feedback to undertake qualitative study, it has been
addressed although the qualitative study taken was considered as an
informal one. During the data collection, the authors actually have asked
more detail questions to some respondents in regard to their answers of
the questionnaires. Addressing the reviewer’s comment in this issue has
been done by including the results obtained from the informal interviews
into the Research Methods and Discussion sections.

Page 7 line
25 — Page 8
line 3

Page 9 lines
9-15

Results: Are results presented clearly and analysed
appropriately? Do the conclusions adequately tie
together the other elements of the paper?: Put some more
discussions and relate to the existing literature.

The feedback has been addressed in the Discussion section by relating the
findings with the existing literature. The examples provided below was taken

from the discussion on push factors:
This research attempted to discern travel motivation of the Indonesian seniors and
their preferences to the decisions of overseas destinations. The study reconfirms
that senior tourists’ motivation to travel are driven by both internal and external
forces. That is, the push factors are internal and drive a desire for people to travel
whilst the pull factors are externally related to destination attributes that influence
where to go (Prayag, 2012).

Looking at the factors emerged as push attributes, this study revealed that personal

Page 11 line
—Page 12
line 28
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Page 7 of 37 International Journal of Culture, Tourism, and Hospitality Research
1
2
3
4 development appeared to be the most important motive that trigger the Indonesian
5 seniors to travel overseas. In this study, self-exploration factor comprised the
6 attributes relating to the desire to undertake travel activities that allow the seniors
to learn about new culture, encounter with the locals and learn from them their
7 ways of life, and meet with new people at the visited destination. This evidence is
8 consistent with previous studies about the importance of novelty seeking as the
9 main motive driving seniors to visit new places (Jang and Wu, 2006, Jang et al.,
10 2009, Prayag, 2012). Based on the informal interviews to several respondents, it
11 was discovered that having such opportunities would expand the knowledge about
12 the places visited. Accordingly, naming the factor as personal development instead
13 of novelty seeking was considered more appropriate for this finding.
1: Relaxation was found as the second most important push factors motivating
Indonesian seniors to take outbound travel. The emergence of this factor was
16 unsurprising since most previous studies also highlighted the same motive, in
17 which seniors were driven by the desire to get rid of the boredom of the daily
18 routine life and have a relax leisure time for a while (Jang et al., 2009, Jang and
19 Wu, 2006, Johann et al., 2016, Prayag, 2012, Le Serre et al., 2013). Interestingly,
20 in addition to a strong agreement to escape from routine and maintain a healthy
21 stamina, the relaxation factor was also shaped by the seniors’ motive to enjoy life
22 and spend time with family members since most respondents travelled with their
23 family. Indonesia is known as a collectivistic society in which bonding at an
24 extended family level is still strongly nurtured (Annisa, 2013). As such, taking
25 holiday to overseas along with family members not only is seen as a great way to
escape from routine and relax but also is considered as a good opportunity to enjoy
;? family time together.
28 Relationship enhancement was revealed as the third contributing to the seniors’
29 push factors to travel overseas. Although this factor was labelled differently in
30 previous studies (Le Serre et al., 2013, Prayag, 2012), the push motivating items of
31 this factor was grouped consistently to form as new factor of relationship
32 enhancement. It is common to see that after taking a holiday and visiting new
33 places, people have an expectation that the quality of their relationships with
34 others would be better.
22 Implications for research, practice and/or society: | This comment was addressed by reworking the Conclusion section. The Page 14 lines
37 Does the paper identify clearly any implications for | contributions to the theory as well as to the relevant stakeholders were 5-23
38 research, practice and/or society? Does the paper bridge | given. It can be seen as follows:
39 the gap between theory and practice? How can the This st}ldy offers signiﬁcqnt concep?ual contributilon tp sgnior tourism literature by
40 extending our understanding of senior travel motivation in an emerging market of
41 Page 7 of 15
42
43
44
45
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research be used in practice (economic and commercial
impact), in teaching, to influence public policy, in
research (contributing to the body of knowledge)? What
is the impact upon society (influencing public attitudes,
affecting quality of life)? Are these implications
consistent with the findings and conclusions of the
paper?: The contributions are unclear. What is your
contribution to theory? And practice?

Indonesia that was unique compared to senior tourists from different cultural
backgrounds. Since culture showed its role in shaping Indonesian seniors’
motivation to travel overseas, it is expected that this study would stimulate more
academic discussions on senior leisure travel in developing countries as well as
cross-cultural comparisons between the segment in the developed and the
developing countries.

In terms of practical contribution, the findings of this study provide an appealing
overview for the relevant tourism stakeholders to establish a variety marketing
strategy aimed at the Indonesian senior market, since travel motivation factors
influenced by Indonesian cultural values were revealed. For instances, the result
showed that the majority of Indonesian seniors travelling overseas with their
families, therefore tour operators could offer family-friendly travel itinerary and
design holiday activities involving the whole family members in the visited
destination. Further, since destination familiarity appeared to be an important pull
motivating factor for Indonesian seniors, overseas tourism organisations could
provide pre-departure information, such as the local food and the weather, to
improve the likelihood for the destination to be selected by the seniors.

Quality of Communication: Does the paper clearly
express its case, measured against the technical language
of the field and the expected knowledge of the journal’s
readership? Has attention been paid to the clarity of
expression and readability, such as sentence structure,
jargon use, acronyms, etc.: Paper is clearly written.

Thank you for the comment. We really appreciate it.

Page 8 of 15
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3
4 Reviewer 2
5
6 Referee’s required amendment Response Page number/
7 paragraph
8 General comment: This reviewer is of the opinion that the | We would like to thank you for the compliment given to the merit of the -
? base study completed has merit but that it has not be | study. However, the authors realise that the quality of paper delivery
1(1) presented in a manner that gives it (& the researcher/s for | need significant revision work as pointed out by the reviewer. We are
12 that matter) the credit deserved. Please use the points as | grateful for the very detail feedback given to improve the quality of the
13 detailed in this review to assist with undertaking the | paper. Please find below the revision we have completed in line with the
14 necessary revisions to the current manuscript. suggestions offered to the authors.
15
16 1. Originality: Does the paper contain new and significant | The gap in the current literature with regards to Indonesia seniors taking | Page 2 lines 2-
17 information adequate to justify publication?: The paper | outbound trip has been added in the Introduction section, as can be seen | 22
18 seeks to address a gap in the current literature with | as below:
19 regards to Indonesia seniors undertaking outbound Aging of population is an inevitable fact occuring worldwide. With an
20 travel. Such effort is to be applauded. Unfortunately, estimated population of over 261 million people (BPS, 2017), and as the
21 h of the di . f iors' 1 i h ’ world’s fourth most populous country, Indonesia will experience dramatic
22 muc . @ . € lscuss.'lon . Q Serilors ravet 1S rather growth of its older population size. The World Health Organisation estimates
23 generic in nature with little evidence of the effort to that in accord with the global ageing pattern, the number of Indonesian senior
2 appropriately link the results back to Indonesian citizen in 2020 will reach 28.8 million people or about 11.34% of the total
25 culture/behaviour. A Significant reworking Of the population (BPS, 2015). The advancement of medical science technology has

manuscript would be required in order to make it led to an increasing average life expectancy of Indonesian people (from 52.2

. . . years old in to 71.1 years old estimated 1n . Besides, the government
26 table for publicat 1d in 2006 to 71.1 1d estimated in 2020). Besides, th
27 Suitable jor pubtication. regulations related to healthcare system and retirement plan have significantly
28 contributed to the increasing quality of life of Indonesian seniors (Pusat Data
29 dan Informasi Kementerian Kesehatan, 2013). These facts have offered more
30 opportunities for Indonesian seniors to undertake either inbound or outbound
31 travel trips (Annisa, 2013, Isnutomo, 2012). As shown in Mastercard’s Future
32 of Outbound Travel in Asia Pacific 2016-2021 study, outbound tourism market
33 from the developing countries in the Asia Pacific region is predicted to grow
about 7.6% in average within the next five years (Susanti, 2017).

34
35 According to the Indonesian Bureau of Statistics, in 2015, there were 10
36 million Indonesians travelled outbound where 5% of the total were older
37 people aged 55 years and above (Tantowi, 2016). Given its potential market
38 size, the ageing Indonesian population can be seen as one of the most attractive
39 markets to the tourism industry which should not be ignored. Responding to
40
41 Page 9 of 15
42
43
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this, the tourism industry stakeholders should be more attentive to different
needs and preferences of this senior market.

Likewise, ample work on senior travel motivation have been devoted to
understanding and better serving the needs and preferences of the market (Jang
and Wu, 2006, Kim et al., 2010, Prayag, 2012, Tung and Ritchie, 2011).
However, a review of literature has indicated that previous studies mostly
focused on examining the behaviour of senior groups from North American
and Western countries (Chen and Gassner, 2012, Hsu et al., 2007, Le Serre et
al., 2013). Although there have been an increased interest in performing
empirical work on senior market in Asia regions particularly in the developed
Asian countries such as South Korean, Japan and Taiwan, travel behaviour of
tourists in the developing countries like Indonesia, remain less explored
(Yousefi and Marzuki, 2015). Having this in mind and supported by the fact
that Indonesian people over 55 years old demonstrate an increasing interest in
taking holiday activity encouraged the authors to perfom the research on the
principal motives of the senior market to travel to and select a destination
overseas.

Nationality and culture are prevalent issues that should be considered to
understand tourist behaviour (Reisinger and Turner, 2003). In their study, Le
Serre et al. (2013) compared the travel motivation between French (western)
and Chinese (non-western) senior tourists. Escape from routine, and gaining
new knowledge appeared to be two important push factors for the two groups.
By contrast, significant differences were found in a way that Chinese seniors
were more driven by past-oriented motivation connected to nostalgia and
patriotism, factors that were not revealed among French seniors. Indonesia is a
non-western developing country which has distinct cultural values and beliefs,
thus, exploring the factors that motivate seniors to undertake outbound travel
while recognising the role of local culture is worth researching (Hsu et al.,
2007). The findings of the study is anticipated to contribute to shed a light for
the role of local culture values and beliefs could shape the behaviour of the
seniors which in turn, may influence them to travel and select the destination
they would visit.

Page 3 lines 1-
24

Relationship to Literature: Does the paper demonstrate
an adequate understanding of the relevant literature in
the field and cite an appropriate range of literature
sources? Is any significant work ignored?: The

Indeed, in the first manuscript, the literature review section did not
touch specific or unique leisure behaviour of the Indonesian seniors. So,
we thank you for pointing out this issue. As indicated in the revised
manuscript, the academic references discussing Indonesian seniors

Page 10 of 15
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discussion of seniors travel contained in the manuscript
relies on some rather generic sources with little evidence
of material discussing the unique aspects of Indonesian
culture to be found at all. Some review of the literature
with respect the current tourism/leisure behaviour of
seniors in Indonesia would seem appropriate in this
instance. That the study itself reveals that the majority of
those travelling abroad were supported financially by
family members is inconsistent with that being posited in
Western society about the growing affluence of seniors
and their discretionary use of savings in later life. This
would suggest there are some unique elements of
Indonesian culture (& family life in particular) that the
reader would benefit from being informed about very
early on the discussion.

travel behaviour and its link with the Indonesian culture are very rare.
Nevertheless, to address the feedback, the authors have managed to add
a new sub-section under the Literature Review section the discussion
about the Indonesian cultural values associated with senior people. This
can be seen as follows:

2.2. Indonesian Cultural Values Associated with Seniors

Indonesia embraces the common cultural values and beliefs as other Asian
countries. Referring to Hofstede’s cultural framework, Indonesia is rated as a
strong collectivistic, long-term oriented, and masculine society. Indonesia
also values high power distance and uncertainty avoidance (Hofstede and
Hofstede, 2005). In addition to Hofstede’s universal cultural classification,
Indonesia has a more specific cultural values and beliefs that are unique yet
significant in shaping people’s attitude and behaviour. These are shown in
day-to-day lives including the interaction with older or senior people
especially in the family life context.

First, it is common for Indonesian seniors to stay with their children even
though the children already got married and have their own children. In
Western countries, by contrast, once the children reach 18 years old, they are
free to go and live independently from their parents. Living together as an
extended family is acceptable and even it is normal to see three generations
(i.e. grandparents, children, and grandchildren) live in one roof (Annisa,
2013). Second, Indonesian cultural value believe that taking care of old
parents is seen as compulsory obligation to show respect to parents for they
have raised the children until the children got married and started their own
lives (Riasmini et al., 2013). Since parents have sacrifised their lives for
raising their children, it is respectful if they serve the parents in return.
Travelling together with parents and pay for the travel expenses is not
uncommon pratice in Indonesia since this is viewed as the expression of
gratitude from children to their parents (Annisa, 2013). Referrring to
Hofstede’s cultural framework, this is the distinct characteristic appeared in
the collectivistic society where people are born into extended families.
Likewise, in a high power distance society, showing respect for parents and
older relatives is considered as a basic and lifelong virtue (Hofstede and
Hofstede, 2005).

Page 4 line 22
— Page 5 line
15
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Methodology: Is the paper’s argument built on an
appropriate base of theory, concepts, or other ideas? Has
the research or equivalent intellectual work on which the
paper is based been well designed? Are the methods
employed appropriate?: The methodology section would
benefit from a number of inclusions. First, given the
general intent of the study, some effort to state a clear
hypothesis/hypotheses to be tested is desired. Then, some
clear justification of the study design chosen (& its
consistency with the study intent) is warranted. In terms
of the development of the study instrument, and more
particularly the battery of items selected, some greater
detail about the items/scale development, their reliability
scores and validity, and how they have been successfully
administered previously with an older population would
all add much to that presented currently. Some greater
effort to more richly detail how respondents were
recruited, how the survey was actually administered
(face-to-face & online) and what ethical considerations
underpinned the study is also required. The lack of
citations appropriately  supporting some of the
statements made in this section is also something
needing to be addressed in the revision process.

Thank you for giving us a very detail feedback to improve the
methodology section of the paper. The amendment has been made as
indicated below:

1. Development of the study instrument & its validity reliability scores:
With regard to the survey instrument, travel motivation items in the
questionnaire were developed based on previous studies that are considered
most relevant with the examination of the push and pull motivation
constructs. Questions associated with push factors included escape and
relaxation, novelty, socialisation were adopted mainly from Prayag (2012)
while items of nostalgia, improving wellbeing and spiritual experience were
derived from studies of Hsu et al. (2007), Huang and Tsai (2003), and Le
Serre et al. (2013). Further, questions related to pull factors encompassing
natural environment, weather, historical attractions, and expenditure were
adopted from Prayag (2012). Pilot study to 30 respondents was completed
prior to the final survey aiming to test the validity and reliability of the
research instrument. All 34 items of push and pull motivations were valid at a
significant level of 0.05 and reliable (above the cut off value of 0.60).

2. Measurement scale

As described earlier, a five-point Likert scale response format was applied in
the questionnaire to measure both push and pull motivation factors.
According to Babakus and Mangold (1992), the assignment of a five-point
Likert scale on the research instrument can be employed depending upon the
specific research context or situation faced by the researcher, for instance
who the respondents participating in the survey. On this basis, since the
respondents of this study were seniors, providing a five-point Likert scale
instead of seven or higher-point scale would make the questionnaire looked
less confusing for them, which in turn, could obtain higher response rate and
better response quality of the items questioned. Further, the decision to apply
five-point Likert scale was consistent with what had been done in several
previous studies examining senior participants too (Le Serre et al., 2013,
Chen and Gassner, 2012, Kim et al., 2010, Prayag, 2012).

3. The sampling approach:
A questionnaire-based survey was completed to 246 respondents aged 55
years old and over who had ever travelled overseas at least within one year
of the data collection was undertaken. Since the respondents live in
different cities across Indonesia, two survey techniques were employed.
First, respondents who reside in Surabaya were approached personally. The

Page 7 line 25
— Page 8 line 3

Page 7 line 25
— Page 8 line 3

Page 7 lines
17-24
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researcher-administered survey was conducted in public places such as
shopping centres wherein respondents were purposively sampled. Second,
to reach respondents who live outside Surabaya, online survey was
performed using the same questionnaire content delivered offline.

Given the nature of the study that was exploratory as to discover what
motivational factors driving Indonesian seniors to travel overseas
therefore, the development of hypotheses is not needed. Besides, the
study was not aimed to test the existing theory, thus, it did not require
hypotheses formulation and testings.

4. Results: Are results presented clearly and analysed

appropriately? Do the conclusions adequately tie
together the other elements of the paper?: The results
have been presented in a sound manner although this
reviewer did wonder whether the first identified push
factor, self-exploration, might be more appropriately
titled as ‘'personal development" or 'individual
enrichment". The tables presented were appropriate but
some effort to quantify what the local currency (IDR)
equates to in terms of the US$ would seem a worthwhile
consideration for many readers of the journal. Some
effort to explain how/why 54.9% of respondents
identified themselves as an entrepreneur is also
something requiring attention in this section of the
manuscript.

Thank you for the feedback. The authors agreed with the reviewer and
took the suggested name for push factor-1 and relabel the factor into
Personal Development instead of self-exploration. The name in Table 3
has also amended too. The selection of the name was supported by the

discussion as can be seen below:

The results showed that the participants were driven to travel by three push
motivation factors. The first factor was named Personal development since
it displayed a predominance of items which were linked with participants’
desire to equip themselves with new knowledge and experiences while
travelling. This was achieved through their willingness to explore such
activities as meeting new people, knowing way of life of the local people,
and learning new culture in host destination.

Table 1 that describe the local currency (IDR) has been revised by
adding the USS$ as suggested.

In Table 1, there were 54.9% of total respondents stated that they
worked as entrepreneurs. This was just term used by the authors to
explain the respondents who run their own business. In the revised
manuscript, the term has been amended into “self-employed” to
avoid any misleading perception.

Page 10 lines
20-25

Table 1

Table 1

Implications for research, practice and/or society:
Does the paper identify clearly any implications for
research, practice and/or society? Does the paper bridge

Thank you for the feedback to improve the conclusion section of the
paper with depicting more clearly the implications of the study. We have

reworked it as can be read below:
This study offers significant conceptual contribution to senior tourism

Page 14 lines
5-30
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the gap between theory and practice? How can the
research be used in practice (economic and commercial
impact), in teaching, to influence public policy, in
research (contributing to the body of knowledge)? What
is the impact upon society (influencing public attitudes,
affecting quality of life)? Are these implications
consistent with the findings and conclusions of the
paper?: The conclusion itself is very limited in nature
with little offered in the way of future research or study
implications for the industry. Some substantially greater
effort is warranted in this regard to validate the true
worth of the completed study. A substantial rewrite of the
front end of the paper will serve to strengthen the
discussion at the tail as it will provide the author/s with
a greater opportunity to compare and contrast with past
research and then draw inference/implications as
appropriate.

literature by extending our understanding of senior travel motivation in an
emerging market of Indonesia that was unique compared to senior tourists
from different cultural backgrounds. Since culture showed its role in shaping
Indonesian seniors’ motivation to travel overseas, it is expected that this
study would stimulate more academic discussions on senior leisure travel in
developing countries as well as cross-cultural comparisons between the
segment in the developed and the developing countries.

In terms of practical contribution, the findings of this study provide an
appealing overview for the relevant tourism stakeholders to establish a
variety marketing strategy aimed at the Indonesian senior market, since travel
motivation factors influenced by Indonesian cultural values were revealed.
For instances, the result showed that the majority of Indonesian seniors
travelling overseas with their families, therefore tour operators could offer
family-friendly travel itinerary and design holiday activities involving the
whole family members in the visited destination. Further, since destination
familiarity appeared to be an important pull motivating factor for Indonesian
seniors, overseas tourism organisations could provide pre-departure
information, such as the local food and the weather, to improve the likelihood
for the destination to be selected by the seniors.

This study is an exploratory in nature, therefore, it has limitation in terms of
the sampling sizeand the variables examined. Further research could be
undertaken to incorporate more respondents to improve the generalisability of
the findings. Other variables such as travel satisfaction and revisit intentions
could be added to provide more comprehensive insights as to Indonesian
senior market travel behaviour. Comparison with other domestic market
undertaking outbound tourism in other countries is also suggested to gain
better cross-cultural understanding about the seniors’ outbound travel
motivation.

Quality of Communication: Does the paper clearly express
its case, measured against the technical language of the field
and the expected knowledge of the journal’s readership? Has
attention been paid to the clarity of expression and
readability, such as sentence structure, jargon use, acronyms,
etc.: While sound in the main, some greater attention to to
grammar/sentence structure would serve the manuscript
well. It was also noted that several statements were not

Thank you for the comment. Greater attention to grammatical issues has
taken into account. In-text citations have been checked as well to ensure
appropriate referencing meeting the academic writing standard.

Once again, many thanks for the valuable feedback. It is very much
appreciated.
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supported with appropriate citations so they came across as
more of a subjective opinion than anything else.
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Travel Motivation of Indonesian Seniors in Choosing Destination Overseas

Abstract:
Purpose:

This study focuses on the Indonesian seniors’ motivation in terms of travelling to a destination

abroad. Ultilising the push-pull motivation constructs and recognising the role of culture in

influencing travel behaviour, the purpose of the study is to develop a better understanding of

the underlying factors which explain why Indonesian seniors travel to and select an

international destination.

Design/methodology/approach:
A questionnaire-based survey was completed to collect data from 246 Indonesian seniors aged
55 years and over who had travelled overseas. Factor analysis was applied to reduce the total

of 34 push and pull travel motivation items into new underlying factors. Informal interviews

were also undertaken to support the analysis.

Findings

‘ Personal development; relaxation; and relationship enhancement appeared to be three factors
which internally pushed the seniors to travel abroad. Meanwhile, facilities and hygiene;
destination familiarity; value for money and destination proximity; local attractions; and

‘ supporting travel facilities_were found to be the factors which pulled the seniors to select an
international destination they would like to visit. The emergence of relationship enhancement,
destination familiarity, and value for money and destination proximity factors were evident
that the unique aspect of Indonesian cultural values could shape the motivation of Indonesian
seniors to go travelling.

Originality/value:
Although studies on senior travel motivation are abundant, empirical research that focus on

examining Indonesian senior travel behaviour are still rare. This study therefore serves as one

of the first attempts to examine the behaviour of Indonesian seniors when undertaking

outbound travel trip. Based on the study’s findings, practical recommendations were offered

to tourism stakeholders involved in tailoring a specific tourism product and services for the

Indonesian senior tourist market.

Keywords:
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1. Introduction

Aging of population is an inevitable fact occuring worldwide. With an estimated population

of over 261 million people (BPS, 2017), and as the world’s fourth most populous country,

Indonesia will experience dramatic growth of its older population size. The World Health

Organisation estimates that in accord with the global ageing pattern, the number of Indonesian
senior citizen in 2020 will reach 28.8 million people or about 11.34% of the total population
(BPS, 2015). The advancement of medical science technology has led to an increasing
average life expectancy of Indonesian people (from 52.2 years old in 2006 to 71.1 years old
estimated in 2020)._Besides, the government regulations related to healthcare system and
retirement plan have significantly contributed to the increasing quality of life of Indonesian

seniors (Pusat Data dan Informasi Kementerian Kesehatan, 2013). These facts have offered

more opportunities for Indonesian seniors to undertake either inbound or outbound travel trips

(Annisa, 2013, Isnutomo, 2012). As shown in Mastercard’s Future of Outbound Travel in Asia
Pacific 2016-2021 study, outbound tourism market from the developing countries in the Asia

Pacific region is predicted to grow about 7.6% in average within the next five years (Susanti,

2017).

According to the Indonesian Bureau of Statistics, in 2015, there were 10 million Indonesians

travelled outbound where 5% of the total were older people aged 55 years and above

(Tantowi, 2016). Given its potential market size, the ageing Indonesian population can be

seen as one of the most attractive markets to the tourism industry which should not be
ignored. Responding to this, the tourism industry stakeholders should be more attentive to

different needs and preferences of this senior market.

The importance of the senior travel market has been well-acknowledged by both tourism

scholars and industry practicioners. Topics of research include travel motivation, decision

making process, travel activity in the destination, segmentation, travel satisfaction, and

behavioural intentions of the senior market (Littrell et al., 2004, Abooali et al., 2015, Baniya
et al., 2017, Jang et al., 2009, Le Serre et al., 2013, Hsu et al., 2007, Kazeminia et al., 2015).

Among these various topics, motivation has been a central of tourism research since it is seen

as one of the usefull approaches in understanding travel needs and tourist behaviour (Yoon

and Uysal, 2005, Prayag, 2012).
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American and Western countries (Chen and Gassner, 2012, Hsu et al., 2007, Le Serre et al.,

2013). Although there have been an increased interest in performing empirical work on senior

market in Asia regions particularly in the developed Asian countries such as South Korean,

Japan and Taiwan, travel behaviour of tourists in the developing countries like Indonesia,

remain less explored (Yousefi and Marzuki, 2015). Having this in mind and supported by the

fact that Indonesian people over 55 years old demonstrate an increasing interest in taking
holiday activity encouraged the authors to perfom the research on the principal motives of the

senior market to travel to and select a destination overseas.

Nationality and culture are prevalent issues that should be considered to understand tourist

behaviour (Reisinger and Turner, 2003). In their study, Le Serre et al. (2013)_compared the

travel motivation between French (western) and Chinese (non-western) senior tourists. Escape

from routine, and gaining new knowledge appeared to be two important push factors for the

two groups. By contrast, significant differences were found in a way that Chinese seniors

were more driven by past-oriented motivation connected to nostalgia and patriotism, factors

that were not revealed among French seniors. Indonesia is a non-western developing country

which has distinct cultural values and beliefs, thus, exploring the factors that motivate seniors

to undertake outbound travel while recognising the role of local culture is worth researching

(Hsu et al., 2007). The findings of the study is anticipated to contribute to shed a light for the

role of local culture values and beliefs could shape the behaviour of the seniors which in turn,

may influence them to travel and select the destination they would visit.

2. Literature Review

2.1. Senior Travellers

The tourism literature has shown that there is still no universally accepted consensus on who
constitutes a senior traveller (Littrell et al., 2004). In several studies, researchers categorise
senior market are those aged 55 years old and above (Patterson, 2006), whereas others such as

World Tourism Organization (WHO) and Act of the Republic of Indonesia number 13, 1998
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‘ consider those who are 60 and older as seniors._This study refers to the former definition, that

is, defining seniors are those aged 55 years old and above.

It is crucial for every business to satisfy the customers with products and services that meet
their needs and preferences. To do so, companies need to understand the behaviour of their
target market thoroughly, as different segment has different needs and preferences, including
the senior segment as well. There have been false perceptions attached about older people.
They are often stereotyped as somewhat weak, often unwell, and are generally uninterested in
trying new travel activities- (Wijaya, 2008). In fact, not all those perceptions are true. In many

cases, today’s seniors much differ from their previous cohorts._Seniors now enjoy a higher

level of wealth, more leisure time, and a greater desire to travel than their previous

generations. Many are having stronger stamina and keep active, taking frequent and longer

holidays and willing to explore novel travel activities (Huang and Tsai, 2003, Kazeminia et

al., 2015). As such, their behaviour in consuming products and services including tourism

products and services has changed as well (Chen and Gassner, 2012). Huang and Tsai (2003)

argued that many seniors nowadays have changed their traditional ways of thinking from

giving their savings to children into willingness to spend on their own interests. Seniors have

more free time since they are retired. As such, they are more flexible with their time and this

flexibility brings continuity in terms of market demand flow that is not limited with tourism

seasonality pattern such as school holiday and on leave work like the younger aged groups

(Avcikurt, 2009).

2.2. Indonesian Cultural Values Associated with Seniors

Indonesia embraces the common cultural values and beliefs as other Asian countries.

Referring to Hofstede’s cultural framework, Indonesia is rated as a strong collectivistic, long-

term oriented, and masculine society. Indonesia also values high power distance and

uncertainty avoidance (Hofstede and Hofstede, 2005). In addition to Hofstede’s universal

cultural classification, Indonesia has a more specific cultural values and beliefs that are

unique vet significant in shaping people’s attitude and behaviour. These are shown in day-to-

day lives including the interaction with older or senior people especially in the family life

context.
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generations (i.e. grandparents, children, and grandchildren) live in one roof (Annisa, 2013).

Second, Indonesian cultural value believe that taking care of old parents is seen as

compulsory obligation to show respect to parents for they have raised the children until the

children got married and started their own lives (Riasmini et al., 2013). Since parents have

sacrifised their lives for raising their children, it is respectful if they serve the parents in

return. Travelling together with parents and pay for the travel expenses is not uncommon

pratice in Indonesia since this is viewed as the expression of gratitude from children to their

parents (Annisa, 2013). Referrring to Hofstede’s cultural framework, this is the distinct

characteristic appeared in the collectivistic society where people are born into extended

families. Likewise, in a high power distance society, showing respect for parents and older

relatives is considered as a basic and lifelong virtue (Hofstede and Hofstede, 2005).,

2.3. Travel Motivation

According to Moutinho (2011), motivation is defined as an inner state of need or a condition
that directs an individual to do particular types of action to achieve a feeling of fulfillment.
With regard to tourism, travel motivation relates to why a tourist travels to a certain place or
destination. Motivation is a basis for understanding why tourists behave in certain ways as it
reflects the intrinsic needs of each individual. In the reality, tourist’s motivation can be very
wide range and complex. People travel might seek to satisfy not only one single need but also
a number of distinct needs simultaneously (Gonzalez and Bello, 2002). Therefore, it is
important to know what major motivators which drive tourists for traveling. Research in
tourism marketing has identified a wide variety of motivators ranging from the physical
characteristics of the desired destination areas such as natural landscape, local people and
culture, to psychologically-based motivations like escape from routine and relaxation (Chiang

and Jogaratnam, 2006).

Understanding seniors’ travel motivation is essential to travel and tourism businesses that
cater to this growing market. A study by Johann et al. (2016) found that senior travellers’

motivations include seeing something new; getting away from routine; visiting and
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rest and relaxation. Lee et al. (2008) in their study discovered that compared to the younger
travellers, the seniors paid less attention to physical-intensified and skill-oriented activities.
However, the senior respondents did not mind to undertake less rigorous physical activity
such as viewing or sightseeing at natural sites and parks. Additionally, senior respondents
weighed more family recreation as their trip motivation. Their time was spent in emotional
exchanges especially when dealing with their family members. Moreover, Jang et al. (2009)
pointed out the presence of emotional reason behind travel decision of the seniors. For
instance, for senior couple groups, one of the main motives for travelling is aiming to

celebrate a happy life event such as silver or golden wedding anniversary.

There are various theories adopted by different researchers to understand travel motivation

(Jang et al., 2009). Maslow’s hierarchical theory of motivation is acknowledged as one of the

most commonly applied theory to explain tourist motivation to travel. It was modeled as a

pyramid consisting of the physiological needs as the most basic need existed at the bottom

ladder of the hierarchy, followed by higher levels of the psychological needs and topped by

the need for self-actualisation. Critique on Maslow’s theory is brought up due to the

prepotency assumption. That is, unless lower level needs are satisfied, the enquiry to satisfy

higher level needs would not exist. In fact, human needs would not necessarily go following

the order of the pyramid (Hsu et al., 2007). Iso-Ahola’s seminal work (1980, 1982, 1983)

proposed that seeking (intrinsic rewards) and escaping (free from routine) are two major

reasons explaining why people travel or taking leisure activity. The two factors are broken

down into four namely: personal escape, personal seeking, interpersonal escape, and

interpersonal seeking. The critique of Iso-lhola’s is the ignorance of the biological aspect of

tourist where for some segments for instance for the olders, biological factor may become a

determinant in shaping an individual motivation to travel (Hsu et al., 2007).

Dann’s (1977) push and pull motivation theory is seen as the most widely adopted in many

studies examining traveller motivation_(Baniya et al., 2017, Prayag, 2012)._Push factors are

defined as “socio-psychological needs that predispose a person to travel, and pull factors are

ones that attract the person to a specific destination after push motivation has been initiated”

(Jang et al. (2009). Push factors relate to the internal needs and preferences of travellers such
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as ego-enhancement, self-esteem, knowledge seeking, relaxation, and socialization (Jang and
Wu, 2006). On the contrary, pull factors are characteristics pertaining to the visited
destination and this may include the level of cleanliness, safety; facilities, event, and cost; and
natural and historical sight (Kim et al., 2003). Baloglu and Uysal (1996) argued that push and
pull factors are profoundly related to each other since pull factors could be seen as the stimuli
of push factors which strengthen the reason why travellers choose to visit or not to visit a
destination. In other words, the push factors give travellers a reason to visit to a certain
destination whilst the pull factors describe their selection of destination on certain attributes

that are embedded in a destination (Johann et al., 2016). Push and pull factors are fundamental

in understanding travel behaviour and explaining why people travel which are examined from

both internal and external state of a tourist (Jang et al., 2009). Since the nature of this study is

exploratory and undertaken within the context of developing country of Indonesia, Dann’s

(1977) push and pull motivation constructs were therefore considered as more relevant than

other motivation theories to be utilised as a basis for accomplishing the empirical work.

3. Research Method

A questionnaire-based survey was completed to 246 respondents aged 55 years old and over

who had ever travelled overseas at least within one year of the data collection was undertaken.

Since the respondents live in different cities across Indonesia, two survey techniques were

employed. First, respondents who reside in Surabaya were approached personally. The

researcher-administered survey was conducted in public places such as shopping centres

wherein respondents were purposively sampled. Second, to reach respondents who live

outside Surabaya, online survey was performed using the same questionnaire content

delivered offline.

With regard to the survey instrument, tFravel motivation items in the questionnaire were

developed based on previous studies that are considered most relevant with the examination

of the push_and -pull motivation constructs. Questions associated with push factors included

escape and relaxation, novelty. socialisation were adopted mainly from Prayag (2012)_while

items of nostalgia, improving wellbeing and spiritual experience were derived from studies of

Hsu et al. (2007), Huang and Tsai (2003), and Le Serre et al. (2013). Further, questions

related to pull factors encompassing natural environment, weather, historical attractions, and

expenditure were adopted from Prayag (2012). Pilot study to 30 respondents was completed
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internal motivation of the participants. In total, 17 items related to senior traveller motivation
were included indicating their level of agreement or disagreement on a 5-point Likert-type
scale, ranging from 1 (strongly disagree) to 5 (strongly agree). The second part of the
questionnaire aimed to explore the attributes of selecting destination choice. It contained 17
items related to travel destination choices such as availability of shopping facilities, medical
facilities, local climate, travel distance, and activity choices. In this part, participants were
asked to rate the importance of each destination attribute concerning the extent of importance,
ranging from 1 (unimportant at all) to 5 (very important). The last part of the questionnaire
explored the information related to demographic profiles (gender, age, education level,

marital status, employment status, and income), and travel characteristics (last destination

visited, travel purpose, travel arrangement method, and travel accompany).

As described earlier, a five-point Likert scale response format was applied in the

questionnaire to measure both push and pull motivation factors. According to Babakus and

Mangold (1992), the assignment of a five-point Likert scale on the research instrument can be

employed depending upon the specific research context or situation faced by the researcher,

for instance who the respondents participating in the survey. On this basis, since the

respondents of this study were seniors, providing a five-point Likert scale instead of seven or

higher-point scale would make the questionnaire looked less confusing for them, which in

turn, could obtain higher response rate and better response quality of the items questioned.

Further, the decision to apply five-point Likert scale was consistent with what had been done

in several previous studies examining senior participants too (Le Serre et al., 2013, Chen and

Gassner, 2012, Kim et al., 2010, Prayag, 2012).

The quantitative data analysis employed Exploratory Factor Analysis (EFA) which aimed to

reduce the number of variables of push and pull motivations. The underlying factors emerged
from EFA were represented as correlations among sets of many interrelated variables (Hair et

al., 2006), Push travel motivation items and pull travel motivation items were factor analysed

separately, employing principal component analysis. Varimax rotation was selected for the

intention of the analysis is to minimise the number of variables that have high loadings on
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each factor. According to Thurstone (1947), when each of the variable loads strongly on only

one component, and each component being represented by a number of strongly loading
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variables, this will assist the researchers to interpret more easily the nature of the identifying

factors by checking the variables that load strongly on each of them (quoted in Pallant, 2011,

p. 185). A factor loading of 0.40 and above was adopted as the standard to include items in a

factor. Bartlett’s test of sphericity and the Kaiser- Meyer-Olkin (KMO) with a minimum cut

off value of 0.60 were calculated to determine whether sufficient correlations existed among

the examined variables.,

The purpose of this study is to identify push and pull factors which motivated seniors to take

outbound travel while at the same time, it attempts to discover whether culture plays its role

in_influencing the motivation. The researchers therefore conducted subsequent informal

interviews to several respondents to obtain a more detail picture on this area. The interviews

allowed the respondents expressed more freely about the reasons they travelled and factors

being considered in selecting the visited destination. Given the nature of the interviews was

short and informal, the qualitative data obtained were then solely used to support the

discussions of the main findings of the study.

4. Results

A total of 246 questionnaires were usable for data analysis. As can be seen in Table 1, in
terms of socio-demographic profiles, there was an equal participation between male and
female respondents. In terms of the age, the respondents were classified into four senior
groups aged 55-60; 61-65; 66-70; and 70 years old and above. Out of these four groups, the
majority of the total sample was the youngest senior aged group, that was 55-60 years old
(63.4%). Most respondents were married_(82.1%), whose highest education attainment was

secondary school (45.9%). In terms of occupation, more than half of total respondents

(54.9%):-and—worked—aswere entrepreneurs-self-employed, meaning that they run their own

business. The majority of the respondents (38.6%) had average monthly income of above IDR

10 million or around USD$ 740 (note: 1 USDS$ equal to IDR 13,500). For senior citizens in

Indonesia, earning this amount of monthly income is considered as a relatively high.

Insert Table 1 here
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With regard to travel characteristics, countries of Singapore and Malaysia, were top two
‘ overseas destination that most respondents had visited (41.4%). Significant amount of
respondents also chose Australia and China as the destination they ever explored. In terms of
travel purpose, most respondents stated that they travelled overseas for holiday (61%), and

travelled together with their family (74.8%), followed by travelling with friends (10.6%).

Although a relatively large percentage of respondents stated that they paid their own travel

expenses (21.5%), interestingly, more than half -expressed their travel expenses were paid by

family members_ (52.4%) such as children or grand children.

Insert Table 2 here

In terms of push travel motivation, three factors emerged with eigenvalue_greater than 1.0,

which together explained 59.304% of the variance in the 17 push travel motive items. The

value of KMO was 0.877, and Barlett’s test of sphericity was highly significant (chi square =
1,930.587, df = 136, p = .000), indicating the robustness of the analysis, thus, the 17 variables

were permitted to be analysed further. As shown in Table 3, three push motivation factors had
eigenvalues greater than 1.0. The variables are visualised in order and grouped by the size of

loading to facilitate factor interpretation.

Insert Table 3 here

The results showed that the participants were driven to travel by three push motivation

factors. The first factor was named Self-explorationPersonal development since it displayed

a predominance of items which were linked with participants’ desire to equip themselves with
new knowledge and experiences while travelling. This was achieved through their willingness
to explore such activities as meeting new people, knowing way of life of the local people, and
learning new culture in host destination. Relaxation was the label given for the second push
factor which corresponded to the participants’ desire to enjoy leisure time with their family, to
enjoy life, to escape from routines by travelling to new places they never visited before, and
to improve health stamina. The third push factor was called as Relationship enhancement,
which confirmed that the desire to improve the quality of their relationship by visiting friends
and relatives who live overseas, to enjoy travelling with friends rather than being lonely, to
recall their memories towards nostalgic moments in their lives, and to encounter with spiritual

experiences that is expected to enhance the quality of their relationships with others.
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Following the EFA results of the push motivational factors, the calculation for the pull factors
demonstrated the value of KMO test was 0.798, and Barlett’s test of sphericity was highly
significant (chi square = 1,868.587, df = 136, p = .000), indicating a good result for the 17
variables to be valid for further analysis. As seen in Table 4, five pull motivation factors with
eigenvalues greater than 1.0 emerged to represent the original 17 variables, explaining

67.41% of the total variances.

Insert Table 4 here

Factor 1 was named Facilities and hygiene — it encompassed destination atributes related to
transport, hygiene quality, accommodation, and safety security aspects. Factor 2 was labelled
Destination familiarity — which consisted of the availability of food that is familiar to the
senior participants, language that can relatively be easy to understand so that it helped the
participants to communicate while they were travelling in the destination, and the climate that
was not far different from the one in Indonesia. Interestingly, while some participants pointed
the familiarity issues infleuncing their destination selection, some other participants
highlighted the availability of local cuisines as the pull factor that drove participants to select
the destination. Value for money and destination proximity was the name assigned to the
third pull factor which represented aspects pertaining to travel expenses. This encompassed
travel cost from Indonesia to the selected destination and return; the currency value; and
distance proximity between home and visited destination. Factor 4 was labelled as Local
attractions — containing the attributes of cultural attraction and natural attraction varieties in
the visiting destination; and the availability of tourist information center. The fifth pull factor
appeared was Supporting travel facilities that were emerged from the items of shopping

facilities, health facilities, and various special events held in the destination.

5. Discussions

This research attempted to discern travel motivation of the Indonesian seniors and their

preferences to the decisions of overseas destinations. The study reconfirms that senior

tourists’ motivation to travel are driven by both internal and external forces. That is, the push

factors are internal and drive a desire for people to travel whilst the pull factors are externally

related to destination attributes that influence where to go (Prayag, 2012). Looking at the
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factors emerged as push attributes, this study revealed that Self-exploration—personal

development appeared to be the most important motive that trigger the Indonesian seniors to
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travel overseas. In this study, self-exploration factor comprised the attributes relating to the

desire to undertake travel activities that_allow the seniors to learn about new culture,

encounter with the locals and learn from them their ways of life, and meet with new people at

the visited destination. This evidence is consistent with previous studies about the importance

of novelty seeking as the main motive driving seniors to visit new places_(Jang and Wu, 2006,

Jang et al., 2009, Prayag, 2012). Based on the informal interviews to several respondents, it

was discovered that having such opportunities would expand the knowledge about the places

visited. Accordingly, naming the factor as personal development instead of novelty seeking

was considered more appropriate for this finding. Relaxation was found as the second most

important push factors motivating Indonesian seniors to take outbound travel. The emergence

of this factor was unsurprising since most previous studies also highlighted the same motive,
in which seniors were driven by the desire to get rid of the boredom of the daily routine life
and have a relax leisure time for a while (Jang et al., 2009, Jang and Wu, 2006, Johann et al.,

2016, Prayag, 2012, Le Serre et al., 2013). Interestingly, in addition to a strong agreement to

escape from routine and maintain a healthy stamina, the relaxation factor was also shaped by

the seniors’ motive to enjoy life and spend time with family members since most respondents

travelled with their family. Indonesia is known as a collectivistic society in which bonding at

an extended family level is still strongly nurtured (Annisa, 2013). As such, taking holiday to

overseas along with family members not only is seen as a great way to escape from routine

and relax but also is considered as a good opportunity to enjoy family time together.

Relationship enhancement was revealed as the third contributing to the seniors’ push factors

to travel overseas. Although this factor was labelled differently in previous studies (Le Serre

et al., 2013, Prayag, 2012).-— the push motivating items of this factor was grouped consistently

to form as new factor of relationship enhancement. It is common to see that after taking a

holiday and visiting new places, people have an expectation that the quality of their

relationships with others -would be better.

With regard to the pull motivating factors, this study has revealed five external factors. First,
facilities and hygiene factor consisted of transportation, accommodation quality, hygiene and
safety attributes. This finding confirms previous research completed by Kim et al. (2003) who
also revealed this factor. The second factor was destination familiarity. In the survey,

participants mentioned Singapore and Malaysia as top two destinations visited. This is
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refers to perceived benefit of the trip taken when being compared with the amount of money

paid by tourist for travelling to a destination. Value for money itself was also identified as a

pull motivation factor in Prayag’s (2012) study. The fact that Indonesia’s currency value that

is very low compared to the values of other countries has become an important motive

influencing the decision to travel or not to travel abroad. Most respondents stated that their

travel expenses were paid by family members and the information obtained from the

interviews revealing that doing so was an expression of gratitude from the children or

grandchildren to the parents, confirming the cultural values held by the Indonesian families

(Riasmini et al., 2013). -As shown in the survey, the most frequent countries to visit were

Singapore andMalaysia. These two countries are relatively closed to Indonesia, hence, the

short distance for taking trips from home to the visited destination and conversely would

directly affect travel expenses paid by the seniors. Therefore, Europe and North America

regions are less preferred destinations selected by the Indonesian seniors since the travel

expenses to these destinations will be exorbitant. Interestingly, the emergence of factors 2 and

3 (destination familiarity, and value for money and proximity, respectively) are rarely found
in the previous studies. As mentioned earlier in the literature review, most research on senior
travellers focused on examining seniors from Western or developed countries. Senior people
from these regions might not have encountered with problems related to language and travel
expenses since they are relatively more open to the differences and new challenges.
According to Reisinger and Turner (2002), as member of high uncertainty avoidance cultures,
most Asian travellers are worried about the exposure to language difficulties or other cultural
differences when travelling overseas. As a consequence, the two pull factors of destination
familiarity, and value for money and destination proximity should be taken into account by
tourism and travel providers when catering to Indonesian seniors._The fourth pull factor
emerged in this study was local attractions. This included both natural and cultural
attractions, as well as the availability of information centres to provide services to the
participants in case they needed any assistance. The last pull factor appeared from the analysis
was supporting travel facilities. This encompassed attributes of destinations of shopping

facilities, health facilities, and special events_that being considered by the seniors when

selecting a destination. The emergence of the last two factors confirm the past studies that
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6. Conclusion

This study offers significant conceptual contribution to senior tourism literature by extending

our understanding of senior travel motivation in an emerging market of Indonesia that was

unique compared to senior tourists from different cultural backgrounds. Since culture showed

its role in shaping Indonesian seniors’ motivation to travel overseas, it is expected that this

study would stimulate more academic discussions on senior leisure travel in developing

countries as well as cross-cultural comparisons between the segment in the developed and the

developing countries. Fo—eonclade,—the—results—of this—study has—contributed—to—abetter

In terms of practical contribution, the findings of this study provide an appealing overview for

the relevant tourism stakeholders to establish a variety marketing strategy aimed at the

Indonesian senior market, since travel motivation factors influenced by Indonesian cultural

values were revealed. For instances, the result showed that the majority of Indonesian seniors

travelling overseas with their families, therefore tour operators could offer family-friendly

travel itinerary and design holiday activities involving the whole family members in the

visited destination. Further, since destination familiarity appeared to be an important pull

motivating factor for Indonesian seniors, overseas tourism organisations could provide pre-

departure information, such as the local food and the weather, to improve the likelihood for

the destination to be selected by the seniors.

This study is an exploratory in nature, therefore, it has limitation in terms of the sampling size+ -~ - { Formatted: Line spacing: 1.5 lines

and the variables examined. Further research could be undertaken to incorporate more
respondents to improve the generalisability of the findings. Other variables such as travel
satisfaction and revisit intentions could be added to provide more comprehensive insights as
to Indonesian senior market travel behaviour. Comparison with other domestic market
undertaking outbound tourism in other countries is also suggested to gain better cross-cultural

understanding about the seniors’ outbound travel motivation.



oNOYTULT D WN =

10

11
12
13

14
15
16

17
18

19
20
21
22

23

24

25
26

International Journal of Culture, Tourism, and Hospitality Research

References
Abooali, G., Omar, S. I. & Mohamed, B. 2015. The importance and performance of a
destination’s attributes on senior tourists’ satisfaction. International Journal of Asian

Social Science, 5, 355-368.

Annisa, H. 2013. Identifikasi karakteristik tempat rekreasi yang menarik untuk dikunjungi

para lansia dari segi penawaran. Journal of Regional and City Planning, 23, 103-118.

Avcikurt, C. 2009. The mature age market in Europe and its influence on tourism. Tourism

Review.

Babakus, E. & Mangold, W. G. 1992. Adapting the SERVQUAL scale to hospital services: an

empirical investigation. Health services research, 26, 767.

Baloglu, S. & Uysal, M. 1996. Market segments of push and pull motivations: A canonical
correlation approach. International Journal of Contemporary Hospitality

Management, 8, 32-38.

Baniya, R., Ghimire, S. & Phuyal, S. 2017. Push and pull factors and their effects on
international tourists’ revisit intention to Nepal. The Gaze: Journal of Tourism and

Hospitality, 8, 20-39.

Bps 2015. Statistik penduduk lanjut usia 2014: Hasil survey sosial ekonomi nasional. Jakarta:
BPS.

Bps. 2017. Penduduk Indonesia menurut provinsi 1971, 1980, 1990, 1995, 2000 dan 2010
[Online]. Jakarta: BPS. Available:
https://http://www.bps.go.id/statictable/2009/02/20/1267/penduduk-indonesia-menurut-

provinsi-1971-1980-1990-1995-2000-dan-2010.html.

Chen, S. C. & Gassner, M. 2012. An investigation of the demographic, psychological,
psychographic, and behavioral characteristics of Chinese senior leisure travelers: A%
HEFERIRRRE AL, DERISERI T RHIE. Journal of China Tourism
Research, 8, 123-145.

e i e

Page 30 of 37

N

W { Formatted: Font: (Default) Times New

Roman

\
I

\ Formatted: Font: (Default) Times New
Roman

Roman

Formatted: Font: (Default) Times New

0]
A
4 { Formatted: Font: (Default) Times New
\
{ Roman




Page 31 of 37

oNOYTULT D WN =

10

11
12

13
14

15
16

17
18

19
20

21
22

23
24

Chiang, C.-Y. & Jogaratnam, G. 2006. Why do women travel solo for purposes of leisure?
Journal of Vacation Marketing, 12, 59-70.

Dann, G. M. 1977. Anomie, ego-enhancement and tourism. Annals of Tourism Research, 4,

184-194.

Gonzalez, A. M. & Bello, L. 2002. The construct “lifestyle” in market segmentation: The

behaviour of tourist consumers. European Journal of Marketing, 36, 51-85.

Hair, J. F., Anderson, R. E., Tatham, R. L. & Black, W. C. 2006. Multivariate data analysis,
Upper Saddle River, New Jersey, Prentice Hall.

Hofstede, G. H. & Hofstede, G. J. 2005. Cultures and organizations: Software of the mind,
London, McGraw-Hill

Hsu, C. H., Cai, L. A. & Wong, K. K. 2007. A model of senior tourism motivations:
Anecdotes from Beijing and Shanghai. Tourism Management, 28, 1262-1273.

Huang, L. & Tsai, H.-T. 2003. The study of senior traveler behavior in Taiwan. Tourism
Management, 24, 561-574.

Isnutomo, M. D. 2012. Identifikasi permintaan kelompok usia lanjut terhadap kegiatan

rekreasi di kota Bandung. Journal of Regional and City Planning, 23, 119-138.

Iso-Ahola, S. E. 1980. The social psychology of leisure and recreation, WC Brown Co.
Publishers.

Iso-Ahola, S. E. 1982. Toward a social psychological theory of tourism motivation: A

rejoinder. Annals of tourism research, 9, 256-262.

Iso-Ahola, S. E. 1983. Towards a social psychology of recreational travel. Leisure Studies, 2,

45-56.

Jang, S., Bai, B., Hu, C. & Wu, C.-M. E. 2009. Affect, travel motivation, and travel intention:
A senior market. Journal of Hospitality & Tourism Research, 33, 51-73.

International Journal of Culture, Tourism, and Hospitality Research

ST~
\

i\
\
I

Formatted: Font: (Default) Times New
Roman

\

Formatted: Font: (Default) Times New
Roman

Formatted: Font: (Default) Times New
Roman

AN
\
\
L
AR
\V{
\
\
\

Formatted: Font: (Default) Times New
Roman




oNOYTULT D WN =

10
11

12
13

14
15

16
17

18

19
20

21
22

23
24

International Journal of Culture, Tourism, and Hospitality Research

Jang, S. S. & Wu, C.-M. E. 2006. Seniors’ travel motivation and the influential factors: An

examination of Taiwanese seniors. Tourism Management, 27, 306-316.

Johann, M., Johann, M., Padma, P. & Padma, P. 2016. Benchmarking holiday experience: the

case of senior tourists. Benchmarking: An International Journal, 23, 1860-1875.

Kazeminia, A., Del Chiappa, G. & Jafari, J. 2015. Seniors’ travel constraints and their coping
strategies. Journal of Travel Research, 54, 80-93.

Kim, S., Lee, C. K. & Klenosky, D. B. 2003. The influence of push and pull factors at Korean
national parks. Tourism Management, 24, 169-180.

Kim, Y.-S., Raab, C. & Bergman, C. 2010. Restaurant selection preferences of mature tourists
in Las Vegas: A pilot study. International Journal of Hospitality & Tourism
Administration, 11, 157-170.

Le Serre, D., Legohérel, P. & Weber, K. 2013. Seniors’ motivations and perceived risks: a

cross-cultural study. Journal of International Consumer Marketing, 25, 61-79.

Lee, B., Graefe, A. & Obenour, W. 2008. Nature-based senior travellers: A comparison with

boomers and younger travellers. Tourism Recreation Research, 33,207-211.

Littrell, M. A., Paige, R. C. & Song, K. 2004. Senior travellers: Tourism activities and
shopping behaviours. Journal of Vacation Marketing, 10, 348-362.

Moutinho, L. 2011. Strategic management in tourism, New York, CABI Publishing.

Pallant, J. 2011. SPSS survival manual: A step by step guide to data analysis using SPSS,
Crows Nest, NSW, Allen & Unwin.

Patterson, I. R. 2006. Growing older: Tourism and leisure behaviour of older adults,

Brisbane, CABI Publishing.

Prayag, G. 2012. Senior travelers’ motivations and future behavioral intentions: the case of

nice. Journal of Travel & Tourism Marketing, 29, 665-681.

Page 32 of 37

N~

N

T\ Formatted: Font: (Default) Times New
"'\ | Roman

\ Formatted: Font: (Default) Times New
Roman

Roman

Formatted: Font: (Default) Times New

0]
A
4 { Formatted: Font: (Default) Times New
\
{ Roman




Page 33 of 37

oNOYTULT D WN =

10
11

12
13
14

15
16
17

18
19

20
21

22
23
24

25

Pusat Data Dan Informasi Kementerian Kesehatan, R. 2013. Gambaran kesehatan lanjut usia

di Indonesia. Jakarta: Pusat Data dan Informasi Kementerian Kesehatan RI.

Reisinger, Y. & Turner, L. W. 2002. Cultural differences between Asian tourist markets and

Australian hosts, part 1. Journal of Travel Research, 40, 295-315.

Reisinger, Y. & Turner, L. W. 2003. Cross cultural behaviour in tourism: Concepts and

analysis, Oxford, Butterworth-Heinemann.

Riasmini, N. M., Sahar, J. & Resnayati, Y. 2013. Pengalaman keluarga dalam penanganan
lanjut usia di masyarakat dari aspek budaya Indonesia (Family Experience in Handling

the Elderly in Cultural Aspects of Indonesia). Jurnal Ners, 8, 98-106.

Susanti, I. 2017. Orang Indonesia wisata ke luar negeri diprediksi tembus 10.6 juta. Sindo

News, 14 February.

International Journal of Culture, Tourism, and Hospitality Research

<- -~ 7 Formatted: Indent: First line: 0.25"

N~

\

t\\\\ " 1 Formatted: Font: (Default) Times New
"'\ | Roman

\ Formatted: Font: (Default) Times New
Roman

\
\
L
\
\
\

Formatted: Font: (Default) Times New

Formatted: Font: (Default) Times New
Roman

I
[ Roman
{

Tantowi, A. 2016. Outbound tourism statistics. Statistical, Economic and Social Research and

Training Centre for Islamic Countries Statistical Capacity Building Program:

Statistical Capacity Building Program. Paramaribo, Suriname: SESRIC.

Tung, V. W. S. & Ritchie, J. B. 2011. Investigating the memorable experiences of the senior
travel market: An examination of the reminiscence bump. Journal of Travel &

Tourism Marketing, 28, 331-343.

Wijaya, S. 2008. Understanding senior traveler’s behavior when consuming tourism and

hospitality products. Jurnal Manajemen Perhotelan, 4, 39-44.

Yoon, Y. & Uysal, M. 2005. An examination of the effects of motivation and satisfaction on

destination loyalty: a structural model. Tourism management, 26, 45-56.

Yousefi, M. & Marzuki, A. 2015. An analysis of push and pull motivational factors of
international tourists to Penang, Malaysia. International Journal of Hospitality &

Tourism Administration, 16, 40-56.



oNOYTULT D WN =

International Journal of Culture, Tourism, and Hospitality Research

Table 1. Demographic Profiles

Demographic profile n %
Gender
Male 120 48.8
Female 126 51.2
Age group
55-60 years old 156 63.4
61-65 44 17.9
66-70 18 7.3
Above 70 28 11.4
Marital status
Married 202 82.1
Not married 6 2.4
Widow 37 15.0
Highest education attained
Primary or secondary 113 45.9
Diploma or bachelor 101 41.1
Postgraduates 30 12.2
Occupation
Retired 25 10.2
Employee 11 4.5
Self-employed 135 54.9
Professionals 19 7.7
Housewife 53 21.5
Average monthly income”
Less than USD$ 222 / less than IDR 3 million 24 9.8
USDS$ 222-518 / IDR 3-6,999,999 million 59 24.0
USDS$ 519-740 / IDR 7-9,999,999 million 64 26.0
USDS$ 741 and above / IDR 10 million and above 95 38.6

“note: 1 USD$ = IDR 13,500.00
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Table 2. Travel Characteristics

Travel characteristics n %

Visited Destination

Malaysia 22 8.9
9 Singapore 80 32.5
10 Australia 14 5.7
11 Others (including China) 130 52.8
12 Purpose of travel
13 Holiday or leisure 150 61
Business purpose 27 11
15 VFR 24 9.8
Medical treatment 31 12.6
Religious purpose 8 3.3
19 Travel arrangement
20 Company paid 9 3.7
21 Paid by family member 129 52.4
22 Travel agent or tour operator 54 22
23 Personal fund 53 21.5
24 Travel accompany
25 Friends 26 10.6
26 Family 184 74.8
27 Travel alone 16 6.5
Tour group 10 4.1
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Table 3. Push Factors Influencing Seniors to Travel

Factor name Factor Eigen Variance Reliability
loadings values (%)
Factor 1. Personal development 6.298 37.047 853
Learning about locals way of life .848
Expanding personal knowledge 764
Knowing what locals do 7125
Learning new culture .654
Meeting with new people .586
Factor 2. Relaxation 2.098 12.342 .858
Enjoying time with family .809
Enjoying life 753
Visiting places outside Indonesia .691
Escape from routine .684
Visiting new places that never been traveled to .642
Keeping the stamina to be healthy .623
Factor 3. Relationship enhancement 1.686 9.915 774
Spending time with people who have the same hobbies 763
Visiting friends and relatives (VFR) 727
Nostalgia remembering places that had visited in the past .663
Attending events .604
Lonely .580
Spiritual experience 579

KMO = .877; Barlett’s Test of Sphericity: Approx. Chi-Square = 1,930.587; df =136, Sig =
.000; Total variance explained = 59.304%; Extraction method: Principal Component Analysis;
Rotation method: Varimax with Kaiser Normalisation; Rotation converged in 7 iterations
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1

2

3

4 Table 4. Pull Factors Influencing Seniors to Travel

5

6 Factor name Factor Eigen Variance Reliability
7 loadings values (%)

8 Factor 1. Facilities and hygiene 5.564  32.727 815
2 Transportation 812

10 Hygiene and cleanliness standard .806

1; Accommodation facilities 785

13 Safety and security .631

14

15 Factor 2. Destination familiarity 1930 11.352 750
16 Familiar food 814

17 Language t .614

18 Local food of the visiting destination .609

19 Climate 570

20

21 Factor 3. Value for money & proximity 1.617  9.510 763
22 Total travel expenses .843

23 Currency value 71

;2’ Distance proximity .589

;? Factor 4. Local attractions 1.273 7.488 744
28 Cultural attractions 901

29 Natural attractions .863

30 Tourist information centre 466

31

32 Factor 5. Supporting travel facilities 1.077  6.333 720
33 Shopping facilities .826

34 Special events 793

35 Health facilities 528

36 KMO = .798; Barlett’s Test of Sphericity: Approx. Chi-Square = 1,868.077; df =136, Sig =
37 .000; Total variance explained = 67.41%; Extraction method: Principal Component Analysis;
g g Rotation method: Varimax with Kaiser Normalisation; Rotation converged in 7 iterations
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Travel motivation of Indonesian seniors in

choosing destination overseas

Serli Wijaya, Wahyuniwati Wahyudi, Claudia Benita Kusuma and Evelyn Sugianto

Abstract

Purpose — This study focuses on the Indonesian seniors’ motivation in terms of travelling to a destination
abroad. Using the push—-pull motivation constructs and recognising the role of culture in influencing travel
behaviour, the purpose of this study is to develop a better understanding of the underlying factors that
explain why Indonesian seniors travel to and select an international destination.

Design/methodology/approach — A questionnaire-based survey was completed to collect data from
246 Indonesian seniors aged 55 years and over who had travelled overseas. Factor analysis was applied
to reduce the total of 34 push and pull travel motivation items into new underlying factors. Informal
interviews were also undertaken to support the analysis.

Findings — Personal development, relaxation and relationship enhancement appeared to be the three
factors that internally pushed the seniors to travel abroad. Meanwhile, facilities and hygiene, destination
familiarity, value for money and destination proximity, local attractions and supporting travel facilities
were found to be the factors that pulled the seniors to select an international destination they would like to
visit. The emergence of relationship enhancement, destination familiarity and value for money and
destination proximity factors were evident that the unique aspect of Indonesian cultural values could
shape the motivation of Indonesian seniors to go travelling.

Originality/value — Although studies on senior travel motivation are abundant, empirical research studies
that focus on examining Indonesian senior travel behaviour are still rare. This study therefore serves as one
of the first attempts to examine the behaviour of Indonesian seniors when undertaking outbound travel trip.
Based on the study’s findings, practical recommendations were offered to tourism stakeholders involved in
tailoring a specific tourism product and services for the Indonesian senior tourist market.

Keywords Motivation, Pull factors, Push factors, Indonesian, Senior travellers

Paper type Research paper

1. Introduction

Aging of population is an inevitable fact occurring worldwide. With an estimated population
of over 261 million people (BPS, 2017), and as the world’s fourth most populous country,
Indonesia will experience dramatic growth of its older population size. The World Health
Organisation estimates that in accord with the global ageing pattern, the number of
Indonesian senior citizen in 2020 will reach 28.8 million people or about 11.34 per cent of
the total population (BPS, 2015). The advancement of medical science technology has led
to an increasing average life expectancy of Indonesian people (from 52.2 years old in 2006
to 71.1 years old estimated in 2020). Besides, the government regulations related to health-
care system and retirement plan have significantly contributed to the increasing quality of
life of Indonesian seniors (Pusat Data dan Informasi Kementerian Kesehatan, 2013). These
facts have offered more opportunities for Indonesian seniors to undertake either inbound or
outbound travel trips (Annisa, 2013; Isnutomo, 2012). As shown in Mastercard’s Future of
Outbound Travel in Asia Pacific 2016-2021 study, outbound tourism market from the
developing countries in the Asia Pacific region is predicted to grow about 7.6 per cent in
average within the next five years (Susanti, 2017).
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According to the Indonesian Bureau of Statistics, in 2015, there were 10 million Indonesians
travelled outbound where 5 per cent of the total were older people aged 55 years and
above (Tantowi, 2016). Given its potential market size, the ageing Indonesian population
can be seen as one of the most attractive markets to the tourism industry which should not
be ignored. Responding to this, the tourism industry stakeholders should be more attentive
to different needs and preferences of this senior market.

The importance of the senior travel market has been well-acknowledged by both tourism
scholars and industry practitioners. Topics of research include travel motivation, decision-
making process, travel activity in the destination, segmentation, travel satisfaction and
behavioural intentions of the senior market (Littrell et al., 2004; Abooali et al., 2015; Baniya
etal., 2017; Jang et al., 2009; Le Serre et al., 2013; Hsu et al., 2007; Kazeminia et al., 2015).
Among these various topics, motivation has been a central of tourism research, as it is seen
as one of the useful approaches in understanding travel needs and tourist behaviour (Yoon
and Uysal, 2005, Prayag, 2012).

Likewise, ample work on senior travel motivation has been devoted to understanding and
better serving the needs and preferences of the market (Jang and Wu, 2006, Kim et al.,
2010; Prayag, 2012; Tung and Ritchie, 2011). However, a review of literature has indicated
that previous studies mostly focused on examining the behaviour of senior groups from
North American and Western countries (Chen and Gassner, 2012; Hsu et al., 2007; Le Serre
et al., 2013). Although there has been an increased interest in performing empirical work on
senior market in Asia regions particularly in the developed Asian countries such as South
Korean, Japan and Taiwan, travel behaviour of tourists in the developing countries like
Indonesia remains less explored (Yousefi and Marzuki, 2015). Having this in mind and
supported by the fact that Indonesian people over 55 years of age demonstrate an
increasing interest in taking holiday activity, encouraged the authors to perform the
research on the principal motives of the senior market to travel to and select a destination
overseas.

Nationality and culture are prevalent issues that should be considered to understand tourist
behaviour (Reisinger and Turner, 2003). In their study, Le Serre et al. (2013) compared the
travel motivation between French (Western) and Chinese (non-Western) senior tourists.
Escape from routine and gaining new knowledge appeared to be two important push
factors for the two groups. By contrast, significant differences were found in a way that
Chinese seniors were more driven by past-oriented motivation connected to nostalgia and
patriotism, factors that were not revealed among French seniors. Indonesia is a non-
Western developing country which has distinct cultural values and beliefs; thus, exploring
the factors that motivate seniors to undertake outbound travel while recognising the role of
local culture is worth researching (Hsu et al., 2007). The findings of the study are
anticipated to contribute to shed a light for the role of local culture values and beliefs could
shape the behaviour of the seniors which, in turn, may influence them to travel and select
the destination they would visit.

2. Literature review
2.1 Senior travellers

The tourism literature has shown that there is still no universally accepted consensus on who
constitutes a senior traveller (Littrell et al., 2004). In several studies, researchers categorise
senior market as those aged 55 years old and above (Patterson, 2006), whereas others
such as World Tourism Organization (WHO) and Act of the Republic of Indonesia number
13, 1998, consider those who are 60 and older as seniors. This study refers to the former
definition, that is, defining seniors as those aged 55 years old and above.

It is crucial for every business to satisfy the customers with products and services that meet
their needs and preferences. To do so, companies need to understand the behaviour of
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their target market thoroughly, as different segment has different needs and preferences,
including the senior segment as well. There have been false perceptions attached about
older people. They are often stereotyped as somewhat weak, often unwell and as generally
uninterested in trying new travel activities (Wijaya, 2008). In fact, not all those perceptions
are true. In many cases, today’s seniors much differ from their previous cohorts. Seniors
now enjoy a higher level of wealth, more leisure time and a greater desire to travel than their
previous generations. Many are having stronger stamina and keep active, taking frequent
and longer holidays and willing to explore novel travel activities (Huang and Tsai, 2003;
Kazeminia et al., 2015). As such, their behaviour in consuming products and services
including tourism products and services has changed as well (Chen and Gassner, 2012).
Huang and Tsai (2003) argued that many seniors nowadays have changed their traditional
ways of thinking from giving their savings to children into willingness to spend on their own
interests. Seniors have more free time, as they are retired. As such, they are more flexible
with their time and this flexibility brings continuity in terms of market demand flow that is not
limited with tourism seasonality pattern such as school holiday and on leave work like the
younger aged groups (Avcikurt, 2009).

2.2 Indonesian cultural values associated with seniors

Indonesia embraces the common cultural values and beliefs as other Asian countries.
Referring to Hofstede’s cultural framework, Indonesia is rated as a strong collectivistic,
long-term oriented and masculine society. Indonesia also values high power distance and
uncertainty avoidance (Hofstede and Hofstede, 2005). In addition to Hofstede’s universal
cultural classification, Indonesia has more specific cultural values and beliefs that are
unique yet significant in shaping people’s attitude and behaviour. These are shown in day-
to-day lives including the interaction with older or senior people especially in the family life
context.

First, it is common for Indonesian seniors to stay with their children even though the children
already got married and have their own children. In Western countries, by contrast, once the
children reach 18 years old, they are free to go and live independently from their parents.
Living together as an extended family is acceptable and even it is normal to see three
generations (i.e. grandparents, children and grandchildren) live in one roof (Annisa, 2013).
Second, Indonesian cultural values believe that taking care of old parents is seen as
compulsory obligation to show respect to parents for they have raised the children until the
children got married and started their own lives (Riasmini et al., 2013). As parents have
sacrificed their lives for raising their children, it is respectful if they serve the parents in
return. Travelling together with parents and pay for the travel expenses is not an uncommon
practice in Indonesia, as this is viewed as the expression of gratitude from children to their
parents (Annisa, 2013). Referring to Hofstede’s cultural framework, this is the distinct
characteristic appeared in the collectivistic society where people are born into extended
families. Likewise, in a high power distance society, showing respect for parents and older
relatives is considered as a basic and lifelong virtue (Hofstede and Hofstede, 2005).

2.3 Travel motivation

According to Moutinho (2011), motivation is defined as an inner state of need or a condition
that directs an individual to do particular types of action to achieve a feeling of fulfilment.
With regard to tourism, travel motivation relates to why a tourist travels to a certain place or
destination. Motivation is a basis for understanding why tourists behave in certain ways, as
it reflects the intrinsic needs of each individual. In reality, tourist’s motivation can be very
extensive and complex. People travelling might seek to satisfy not only one single need but
also a number of distinct needs simultaneously (Gonzalez and Bello, 2002). Therefore, it is
important to know what major motivators drive tourists for travelling. Research in tourism
marketing has identified a wide variety of motivators ranging from the physical
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characteristics of the desired destination areas such as natural landscape, local people and
culture, to psychologically based motivations like escape from routine and relaxation
(Chiang and Jogaratnam, 2006).

Understanding seniors’ travel motivation is essential to travel and tourism businesses that
cater to this growing market. A study by Johann et al. (2016) found that senior travellers’
motivations include seeing something new, getting away from routine, visiting and
experiencing sights and culture, concluding a phase of life, rest and relaxation, comfort and
pampering, experiencing landscapes and nature and challenging and stimulating oneself.
The previous findings were in line with the study of Jang et al. (2009) who identified that
senior travellers’ motivations were novelty seeking, self-esteem, ego-enhancement,
socialization and rest and relaxation. Lee et al. (2008) in their study discovered that
compared to the younger travellers, the seniors paid less attention to physical-intensified
and skill-oriented activities. However, the senior respondents did not mind to undertake less
rigorous physical activity such as viewing or sightseeing at natural sites and parks.
Additionally, senior respondents weighed more family recreation as their trip motivation.
Their time was spent in emotional exchanges especially when dealing with their family
members. Moreover, Jang et al. (2009) pointed out the presence of emotional reason
behind travel decision of the seniors. For instance, for senior couple groups, one of the main
motives for travelling is aiming to celebrate a happy life event such as silver or golden
wedding anniversary.

There are various theories adopted by different researchers to understand travel motivation
(Jang et al., 2009). Maslow’s hierarchical theory of motivation is acknowledged as one of
the most commonly applied theory to explain tourist motivation to travel. It was modelled as
a pyramid consisting of the physiological needs as the most basic need existed at the
bottom ladder of the hierarchy, followed by higher levels of the psychological needs and
topped by the need for self-actualisation. Critique on Maslow’s theory is brought up
because of the prepotency assumption. That is, unless lower level needs are satisfied, the
enquiry to satisfy higher level needs would not exist. In fact, human needs would not
necessarily go following the order of the pyramid (Hsu et al., 2007). Iso-Ahola’s (1980, 1982,
1983) seminal work proposed that seeking (intrinsic rewards) and escaping (free from
routine) are two major reasons explaining why people travel or taking leisure activity. The
two factors are broken down into four, namely, personal escape, personal seeking,
interpersonal escape and interpersonal seeking. The critique of Iso-Ahola’s is the ignorance
of the biological aspect of tourist where for some segments, for instance, for the older
people, biological factor may become a determinant in shaping an individual motivation to
travel (Hsu et al., 2007).

Dann’s (1977) push and pull motivation theory is seen as the most widely adopted in many
studies examining traveller motivation (Baniya et al., 2017; Prayag, 2012). Push factors are
defined as “socio-psychological needs that predispose a person to travel, and pull factors
are ones that attract the person to a specific destination after push motivation has been
initiated” (Jang et al. (2009). Push factors relate to the internal needs and preferences of
travellers such as ego-enhancement, self-esteem, knowledge seeking, relaxation and
socialization (Jang and Wu, 2006). On the contrary, pull factors are characteristics
pertaining to the visited destination and this may include the level of cleanliness, safety;
facilities, event and cost and natural and historical sight (Kim et al., 2003). Baloglu and
Uysal (1996) argued that push and pull factors are profoundly related to each other, as pull
factors could be seen as the stimuli of push factors which strengthen the reason why
travellers choose to visit or not to visit a destination. In other words, the push factors give
travellers a reason to visit to a certain destination, whilst the pull factors describe their
selection of destination on certain attributes that are embedded in a destination (Johann
et al., 2016). Push and pull factors are fundamental in understanding travel behaviour and
explaining why people travel which are examined from both internal and external state of a

INTERNATIONAL JOURNAL OF CULTURE, TOURISM AND HOSPITALITY RESEARCH | VOL. 12 NO. 2 2018



Downloaded by Petra Christian University At 23:54 31 July 2018 (PT)

tourist (Jang et al., 2009). As the nature of this study is exploratory and undertaken within
the context of developing country of Indonesia, Dann’s (1977) push and pull motivation
constructs were therefore considered as more relevant than other motivation theories to be
used as a basis for accomplishing the empirical work.

3. Research method

A survey was completed to 246 respondents aged 55 years old and over who had ever
travelled overseas at least within one year of the data collection was undertaken. As the
respondents live in different cities across Indonesia, two survey techniques were used.
First, respondents who reside in Surabaya were approached personally. The researcher-
administered survey was conducted in public places such as shopping centres wherein
respondents were purposively sampled. Second, to reach respondents who live outside
Surabaya, online survey was performed using the same questionnaire content delivered
offline.

With regard to the survey instrument, travel motivation items in the questionnaire were
developed based on previous studies that are considered most relevant with the
examination of the push and pull motivation constructs. Questions associated with push
factors included escape and relaxation, novelty and socialisation and were adopted
mainly from Prayag (2012), while items of nostalgia, improving well-being and spiritual
experience were derived from studies of Hsu et al. (2007); Huang and Tsai (2003) and
Le Serre et al. (2013). Further, questions related to pull factors encompassing natural
environment, weather, historical attractions and expenditure were adopted from Prayag
(2012). Pilot study to 30 respondents was completed prior to the final survey aiming to
test the validity and reliability of the research instrument. All 34 items of push and pull
motivations were valid at a significant level of 0.05 and reliable (above the cut off value
of 0.60).

There were three parts of the questionnaire. The first part of the questionnaire measured
travel internal motivation of the participants. In total, 17 items related to senior traveller
motivation were included indicating their level of agreement or disagreement on a five-point
Likert-type scale, ranging from 1 (strongly disagree) to 5 (strongly agree). The second part
of the questionnaire aimed to explore the attributes of selecting destination choice. It
contained 17 items related to travel destination choices such as availability of shopping
facilities, medical facilities, local climate, travel distance and activity choices. In this part,
participants were asked to rate the importance of each destination attribute concerning the
extent of importance, ranging from 1 (unimportant at all) to 5 (very important). The last part
of the questionnaire explored the information related to demographic profiles (gender, age,
education level, marital status, employment status and income) and travel characteristics
(last destination visited, travel purpose, travel arrangement method and travel accompany).

As described earlier, a five-point Likert scale response format was applied in the
questionnaire to measure both push and pull motivation factors. According to Babakus and
Mangold (1992), the assignment of a five-point Likert scale on the research instrument can
be used depending upon the specific research context or situation faced by the researcher,
for instance, who are the respondents participating in the survey. On this basis, as the
respondents of this study were seniors, providing a five-point Likert scale instead of seven-
or higher-point scale would make the questionnaire look less confusing for them, which, in
turn, could obtain higher response rate and better response quality of the items questioned.
Further, the decision to apply five-point Likert scale was consistent with what had been
done in several previous studies examining senior participants too (Le Serre et al., 2013;
Chen and Gassner, 2012; Kim et al., 2010; Prayag, 2012).

The quantitative data analysis used exploratory factor analysis (EFA) which aimed to reduce
the number of variables of push and pull motivations. The underlying factors emerged from
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EFA were represented as correlations among sets of many interrelated variables (Hair et al.,
2006). Push travel motivation items and pull travel motivation items were factor analysed
separately, using principal component analysis. Varimax rotation selected for the intention
of the analysis is to minimise the number of variables that have high loadings on each
factor. According to Thurstone in 1947 as quoted from Pallant (2011, p.185), when each of
the variable that load strongly on each of them. A factor loading of 0.40 and above was
adopted as the standard to include items in a factor. Bartlett's test of sphericity and the
Kaiser-Meyer—Olkin (KMO) with a minimum cut off value of 0.60 were calculated to
determine whether sufficient correlations existed among the examined variables.

The purpose of this study is to identify push and pull factors which motivated seniors to
take outbound travel, while at the same time, it attempts to discover whether culture
plays its role in influencing the motivation. The researchers therefore conducted
subsequent informal interviews to several respondents to obtain a more detailed
picture on this area. The interviews allowed the respondents to express more freely
about the reasons they travelled and factors being considered in selecting the visited
destination. Given that the nature of the interviews was short and informal, the
qualitative data obtained were then solely used to support the discussions of the main
findings of the study.

4. Results

A total of 246 questionnaires were usable for data analysis. As can be seen in Table |, in
terms of socio-demographic profiles, there was an equal participation between male and
female respondents. In terms of the age, the respondents were classified into four senior
groups aged 55-60, 61-65, 66-70 and 70 years old and above. Out of these four groups, the
majority of the total sample was the youngest senior aged group, that was 55-60 years old
(63.4 per cent). Most respondents were married (82.1 per cent), whose highest education
attainment was secondary school (45.9 per cent). In terms of occupation, more than half of
total respondents (54.9 per cent) were self-employed, meaning that they run their own
business. The majority of the respondents (38.6 per cent) had average monthly income of
above IDR 10m or around USD$740 (note: 1 US dollar equal to IDR 13,500). For senior
citizens in Indonesia, earning this amount of monthly income is considered as relatively
high.

With regard to travel characteristics, countries of Singapore and Malaysia were top two
overseas destinations that most respondents had visited (41.4 per cent). Significant number
of respondents also chose Australia and China as the destination they ever explored. In
terms of travel purpose, most respondents stated that they travelled overseas for holiday
(61 per cent) and travelled together with their family (74.8 per cent), followed by travelling
with friends (10.6 per cent). Although a relatively large percentage of respondents stated
that they paid their own travel expenses (21.5 per cent), interestingly, more than half
expressed their travel expenses were paid by family members (52.4 per cent) such as
children or grandchildren. (Table Il)

In terms of push travel motivation, three factors emerged with eigenvalue greater than 1.0,
which together explained 59.304 per cent of the variance in the 17 push travel motive items.
The value of KMO was 0.877, and Barlett's test of sphericity was highly significant (chi
square = 1,930.587, df = 136, p = 0.000), indicating the robustness of the analysis; thus, the
17 variables were permitted to be analysed further. As shown in Table Ill, three push
motivation factors had eigenvalues greater than 1.0. The variables are visualised in order
and grouped by the size of loading to facilitate factor interpretation.

The results showed that the participants were driven to travel by three push motivation
factors. The first factor was named Personal development, as it displayed a predominance
of items which were linked with participants’ desire to equip themselves with new
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Table | Demographic profiles

Demographic profile n (%)
Gender

Male 120 48.8
Female 126 51.2
Age group

55-60 years old 156 63.4
61-65 44 17.9
66-70 18 7.3
Above 70 28 11.4
Marital status

Married 202 82.1
Not married 6 2.4
Widow 37 15.0
Highest education attained

Primary or secondary 113 45.9
Diploma or bachelor 101 411
Postgraduates 30 12.2
Occupation

Retired 25 10.2
Employee 11 4.5
Self-employed 135 54.9
Professionals 19 7.7
Housewife 58 21.5
Average monthly income*

Less than US$222/less than IDR 3m 24 9.8
US$222-518/IDR 3-6,999,999m 59 24.0
US$519-740/IDR 7-9,999,999m 64 26.0
US$741 and above/IDR 10m and above 95 38.6

Note: *1 US$= IDR 13,500.00

Table Il Travel characteristics

Travel characteristics n (%)

Visited destination

Malaysia 22 8.9
Singapore 80 325
Australia 14 5.7
Others (including China) 130 52.8
Purpose of travel

Holiday or leisure 150 61
Business purpose 27 11
VFR 24 9.8
Medical treatment 31 12.6
Religious purpose 8 8.8
Travel arrangement

Company paid 9 3.7
Paid by family member 129 52.4
Travel agent or tour operator 54 22
Personal fund 53 215
Travel accompany

Friends 26 10.6
Family 184 74.8
Travel alone 16 6.5
Tour group 10 41
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Table lll Push factors influencing seniors to travel

Factor name Factor loadings Eigen values Variance (%) Reliability
Factor 1. Personal development 6.298 37.047 0.853
Learning about locals’ way of life 0.848

Expanding personal knowledge 0.764

Knowing what locals do 0.725

Learning new culture 0.654

Meeting with new people 0.586

Factor 2. Relaxation 2.098 12.342 0.858
Enjoying time with family 0.809

Enjoying life 0.753

Visiting places outside Indonesia 0.691

Escape from routine 0.684

Visiting new places that never been

travelled to 0.642

Keeping the stamina to be healthy 0.623

Factor 3. Relationship enhancement 1.686 9.915 0.774
Spending time with people who have the

same hobbies 0.763

Visiting friends and relatives (VFR) 0.727

Nostalgia remembering places that had

visited in the past 0.663

Attending events 0.604

Lonely 0.580

Spiritual experience 0.579

Notes: KMO = 0.877; Barlett’s Test of Sphericity: Approx. Chi-Square = 1,930.587; df =136, Sig =
0.000; Total variance explained = 59.304%; Extraction method: Principal Component Analysis;
Rotation method: Varimax with Kaiser Normalisation; Rotation converged in 7 iterations; the
significance of italics value should be 0.05 or smaller

knowledge and experiences while travelling. This was achieved through their willingness to
explore such activities as meeting new people, knowing way of life of the local people and
learning new culture in host destination. Relaxation was the label given for the second push
factor which corresponded to the participants’ desire to enjoy leisure time with their family,
to enjoy life, to escape from routines by travelling to new places they never visited before
and to improve health stamina. The third push factor was called as Relationship
enhancement, which confirmed that the desire to improve the quality of their relationship by
visiting friends and relatives who live overseas, to enjoy travelling with friends rather than
being lonely, to recall their memories towards nostalgic moments in their lives and to
encounter with spiritual experiences that is expected to enhance the quality of their
relationships with others.

Following the EFA results of the push motivational factors, the calculation for the pull factors
demonstrated that the value of KMO test was 0.798, and Barlett's test of sphericity was
highly significant (chi square = 1,868.587, df = 136, p = 0.000), indicating a good result for
the 17 variables to be valid for further analysis. As seen in Table IV, five pull motivation
factors with eigenvalues greater than 1.0 emerged to represent the original 17 variables,
explaining 67.41 per cent of the total variances.

Factor 1 was named facilities and hygiene — it encompassed destination attributes related
to transport, hygiene quality, accommodation and safety security aspects. Factor 2 was
labelled destination familiarity — which consisted of the availability of food that is familiar to
the senior participants, language that can relatively be easy to understand so that it helped
the participants to communicate while they were travelling in the destination and the climate
that was not far different from the one in Indonesia. Interestingly, while some participants
pointed the familiarity issues influencing their destination selection, some other participants
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Table IV Pull factors influencing seniors to travel

Factor name Factor loadings Eigen values Variance (%) Reliability
Factor 1. Facilities and hygiene 5.564 32.727 0.815
Transportation 0.812

Hygiene and cleanliness standard 0.806

Accommodation facilities 0.785

Safety and security 0.631

Factor 2. Destination familiarity 1.930 11.352 0.750
Familiar food 0.814

Language t 0.614

Local food of the visiting destination 0.609

Climate 0.570

Factor 3. Value for money and proximity 1.617 9.510 0.763
Total travel expenses 0.843

Currency value 0.771

Distance proximity 0.589

Factor 4. Local attractions 1.273 7.488 0.744
Cultural attractions 0.901

Natural attractions 0.863

Tourist information centre 0.466

Factor 5. Supporting travel facilities 1.077 6.333 0.720
Shopping facilities 0.826

Special events 0.793

Health facilities 0.528

Notes: KMO = 0.798; Barlett’'s Test of Sphericity: Approx. Chi-Square = 1,868.077; df =136, Sig =
0.000; Total variance explained = 67.41%; Extraction method: Principal Component Analysis;
Rotation method: Varimax with Kaiser Normalisation; Rotation converged in 7 iterations

highlighted the availability of local cuisines as the pull factor that drove participants to select
the destination. Value for money and destination proximity was the name assigned to the
third pull factor which represented aspects pertaining to travel expenses. This
encompassed travel cost from Indonesia to the selected destination and return, the
currency value and distance proximity between home and visited destination. Factor 4 was
labelled as local attractions — containing the attributes of cultural attraction and natural
attraction varieties in the visiting destination and the availability of tourist information centre.
The fifth pull factor appeared was supporting travel facilities that were emerged from the
items of shopping facilities, health faciliies and various special events held in the
destination.

5. Discussions

This research attempted to discern travel motivation of the Indonesian seniors and their
preferences to the decisions of overseas destinations. The study reconfirms that senior
tourists” motivation to travel are driven by both internal and external forces. That is, the push
factors are internal and drive a desire for people to travel, whilst the pull factors are
externally related to destination attributes that influence where to go (Prayag, 2012).
Looking at the factors emerged as push attributes, this study revealed that personal
development appeared to be the most important motive that triggers the Indonesian seniors
to travel overseas. In this study, self-exploration factor comprised the attributes relating to
the desire to undertake travel activities that allow the seniors to learn about new culture,
encounter with the locals and learn from them their ways of life and meet with new people at
the visited destination. This evidence is consistent with previous studies about the
importance of novelty seeking as the main motive driving seniors to visit new places (Jang
and Wu, 2006; Jang et al., 2009, Prayag, 2012). Based on the informal interviews to several
respondents, it was discovered that having such opportunities would expand the
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knowledge about the places visited. Accordingly, naming the factor as personal
development instead of novelty seeking was considered more appropriate for this finding.
Relaxation was found as the second most important push factor motivating Indonesian
seniors to take outbound travel. The emergence of this factor was unsurprising, as most
previous studies also highlighted the same motive, in which seniors were driven by the
desire to get rid of the boredom of the daily routine life and have a relax leisure time for a
while (Jang et al., 2009; Jang and Wu, 2006; Johann et al., 2016; Prayag, 2012; Le Serre
et al., 2013). Interestingly, in addition to a strong agreement to escape from routine and
maintain a healthy stamina, the relaxation factor was also shaped by the seniors’ motive to
enjoy life and spend time with family members, as most respondents travelled with their
family. Indonesia is known as a collectivistic society in which bonding at an extended family
level is still strongly nurtured (Annisa, 2013). As such, taking holiday to overseas along with
family members is not only seen as a great way to escape from routine and relax but also
considered as a good opportunity to enjoy family time together. Relationship enhancement
was revealed as the third contributing factor to the seniors’ push factors to travel overseas.
Although this factor was labelled differently in previous studies (Le Serre et al., 2013;
Prayag, 2012), the push motivating items of this factor was grouped consistently to form as
new factor of relationship enhancement. It is common to see that after taking a holiday and
visiting new places, people have an expectation that the quality of their relationships with
others would be better.

With regard to the pull motivating factors, this study has revealed five external factors. First,
facilities and hygiene factor consisted of transportation, accommodation quality, hygiene
and safety attributes. This finding confirms previous research completed by Kim et al.
(2003) who also revealed this factor. The second factor was destination familiarity. In the
survey, participants mentioned Singapore and Malaysia as top two destinations visited. This
is unsurprising given that these neighbourhood countries have the same cultural root with
Indonesia; thus, the language, the food, the climate of these countries are expected to be
similar to Indonesia. Moreover, value for money and destination proximity was found to be
the third important pull factor for the seniors to select a destination abroad. Value for money
refers to perceived benefit of the trip taken when being compared with the amount of money
paid by tourist for travelling to a destination. Value for money itself was also identified as a
pull motivation factor in Prayag'’s (2012) study. The fact that Indonesia’s currency value that
is very low compared to the values of other countries has become an important motive
influencing the decision to travel or not to travel abroad. Most respondents stated that their
travel expenses were paid by family members and the information obtained from the
interviews revealing that doing so was an expression of gratitude from the children or
grandchildren to the parents, confirming the cultural values held by the Indonesian families
(Riasmini et al., 2013). As shown in the survey, the most frequent countries to visit were
Singapore and Malaysia. These two countries are relatively close to Indonesia; hence, the
short distance for taking trips from home to the visited destination and conversely would
directly affect travel expenses paid by the seniors. Therefore, Europe and North America
regions are less preferred destinations selected by the Indonesian seniors, as the travel
expenses to these destinations will be exorbitant. Interestingly, the emergence of Factors 2
and 3 (destination familiarity and value for money and proximity, respectively) are rarely
found in the previous studies. As mentioned earlier in the literature review, most research on
senior travellers focused on examining seniors from Western or developed countries. Senior
people from these regions might not have encountered with problems related to language
and travel expenses since they are relatively more open to the differences and new
challenges. According to Reisinger and Turner (2002), as member of high uncertainty
avoidance cultures, most Asian travellers are worried about the exposure to language
difficulties or other cultural differences when travelling overseas. As a consequence, the two
pull factors of destination familiarity and value for money and destination proximity should
be taken into account by tourism and travel providers when catering to Indonesian seniors.
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The fourth pull factor emerged in this study was local attractions. This included both natural
and cultural attractions and the availability of information centres to provide services to the
participants in case they needed any assistance. The last pull factor appeared from the
analysis was supporting travel facilities. This encompassed attributes of destinations of
shopping facilities, health facilities and special events that are being considered by the
seniors when selecting a destination. The emergence of the last two factors confirm the past
studies that also found the role of destination attractions and supporting facilities as the
important pulling factors for the seniors to choose a destination (Avcikurt, 2009; Prayag,
2012).

6. Conclusion

This study offers significant conceptual contribution to senior tourism literature by extending
our understanding of senior travel motivation in an emerging market of Indonesia that was
unique compared to senior tourists from different cultural backgrounds. As culture showed
its role in shaping Indonesian seniors’ motivation to travel overseas, it is expected that this
study would stimulate more academic discussions on senior leisure travel in developing
countries as well as cross-cultural comparisons between the segment in the developed and
the developing countries.

In terms of practical contribution, the findings of this study provide an appealing overview
for the relevant tourism stakeholders to establish a variety marketing strategy aimed at the
Indonesian senior market, as travel motivation factors influenced by Indonesian cultural
values were revealed. For instances, the result showed that the majority of Indonesian
seniors travelled overseas with their families; therefore, tour operators could offer family-
friendly travel itinerary and design holiday activities involving the whole family members in
the visited destination. Further, as destination familiarity appeared to be an important pull
motivating factor for Indonesian seniors, overseas tourism organisations could provide pre-
departure information, such as the local food and the weather, to improve the likelihood for
the destination to be selected by the seniors.

This study is exploratory in nature; therefore, it has limitation in terms of the sampling size
and the variables examined. Further research could be undertaken to incorporate more
respondents to improve the generalisability of the findings. Other variables such as travel
satisfaction and revisit intentions could be added to provide more comprehensive insights
as to Indonesian senior market travel behaviour. Comparison with other domestic market
undertaking outbound tourism in other countries is also suggested to gain better cross-
cultural understanding about the seniors’ outbound travel motivation.
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