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This resarch examines fre vole of stuegic lership (SL) against i itinting (CP) through
Twer dngervendng variables, inseilecsl copital (100 and swsage of decounsing ofowsmation sesten (uge of
AIS). Data obtrived from the disseninatigeel the questionnain fo 300 managers who werk bt the Bstect

puiblic: e onpany cits of Suabaye, e reaflOW there are 106 valid guestionmaires. The deta procesced by
using Partal Least Sguare (PLS), the vesults show fat a ;memw Ma:.rmw‘r.rp h‘mwn spategic

Teadership and usige of AIS, butelloctal eapited, and The Berween
sserges of AIS uxr.uml gmwmw;munmmm showed a positive relationship, while the last kypo thesis is
N seen a ip berween b cenpiinds againgt compedtive positaning. This

resarch also chows that the intervening variable irelisctual capital (C) and usage aceourting
dnfornntion system (ugrge of A conner sirengOren the relationdip berween sparegic leadersiip
AENNET Ennperifive positening.

INTRODUCTION

According to Gill {2004) leadeship is crucial and it & impornant that affect the success of an
organization. Furthermore, Rowe {2001, revealed that the Strategic Leadership is a leadership style that
able o improve the continuity of a company in the term through a clear vision in addition to
maintaining the stability of short-term financial satisi n levels. According 1o Chrisensen (1997)
strategic keadership, defined a5 the capability of a person toanticipate, envision, maintain flexibility, think

strategically, and co-operate with others in order to make changes i creste fulre for the
organization. [n order 1o achieve the organizational vision, pic leadership ¢ supported by
the resources of the company that is intellectual capital. May said that the miellectual capital has
role in increasing the added value © an organization. [ 1 capital consists of human capital,
g:::‘:piml and structusal capital {Boatis, 1996). Rescarch ted by Bontis et al. {2H40) showed
1 capital and structural capital become a significant factor in improving organizational

i With the imy it of a good organizational performance then the competitive
positioning of the organization will also increase. CNII])-.THI\--. posmm\mb is 10 b; poss;ss..d by every
organization whe wanis 1o survive in the business of

competitive positioning is derived from the comggear’s unique ed\\amqgc is not asll) follow by others
organizations. According to Porter {1998) in 1 se-force models, there are five elements that can
establish competitive positioning, they are the al of new entrants, supplicrs’ bargaining power,
customers” bargaining power, threats of substitte products, and rivalry within the industry .
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Aceording 1o Soudani (2012), AIS can be used by leaders of e organization a5 a teol to suppont he
transformation of the financial information as decision-making within the organization. The proper
decision taken by the management would b. able to increase fe competitiveness of e organization,
including Tha..&\l ting [nformation S}s\..m and Intellectual eapital are
w.llallgn.:d mﬂh.cmik\n of pecti itioning existing i

Research on strategic leadership has not been too much discussed, especially in Indonesia,
specifically in the context of the relationship h‘m\m.‘gic leadership with the accounting werld,

ect

usage of accounting information syskems and intelle ital. This made the researchers are inkerested
in looking beyond the role of these two variables in e felationship between siraiegic leadeship with

ifive positioning.
aﬂ: Leadership

According io Ireland and Hiti (EN\SLgtgic leadership i the ability 1o anticipate, imagining,
maintain flexibility and empower others to make the necessary strategic changes in an enterprise.
Strategic leadership has six key indicators of success according to what was conceived by Ireland and Hitt
(2005):

I. Determining ic Direction is 1o determine the direction of the organization's strategy by

g‘:pinb a long-term vision of die company. The determinaiion of the siriegy is a very

ant thing fo be able 1o sespond immediaiely to the change required by the organization.

2 loiting intaining core ies is 1o ing and furtherexploring
of the reso med by the organization that canbe unique when compared with competitors.

3. Developing n Capital. Human Capital can be view 28 an asset of the company. [n terms of
maximizing the wm}. resuli of the human resources, the manpower should meet the criteria of the

organization. On ional development is one the way o polish the knowledge and skill of
employees.
4. Sustaining an effective or culure. E ially, all ies have different cultures. A

mood leader must be able to develop and maintain good culure owned organization.
5. Emphasizing efhical praciices. Efies i an imporiani matier which is required in a company.
g:gic leader is a reflection of a keader who is effectively able to priority against ethics within

6. tblishing balanced organizational controls. The leaders in the Organization must be shle o
balance and controlling both the financial spects & well = the strakegic. It means that
organization must keep innovating by staying in contrel of investment cost required to implement
these innovations.

In this research, the researcher using keadesship strategic indicator which adepted fom [reland and Hint
{2005), & is also widely used by other researchers (Jooste and Fourie, 2009, Kamukama 2013; and
Slawinski, 2007

Competitive Positioning
In the Competitive Postitioning, Lings and Greenley (2005) explained that measurement against
Competitive Positioning based on relative competitive positioning, meaning that the company’s position
in the competition based on ihe relative position of e compam compared with compeiitors. Five forces
by Porter {1998) can be applied in terms of messuement petitive positioning of an organization,
the concept consists of the intensity of rivalry, suppliers, the atof new entry, the threat of substitution,
and the bargaining power of buyers.
. The intensity of the rivalry. The company's position in the competition will be strong if the
company is able o follow the paitem of the compeiiter behaviour and able o follow the various

straie g ed by ﬂh. competitors. Aleng with this, ﬂh. company must alse be able o o:\m]m..
with that patticipated in the ies with high peti
power able to maintain and expand market share and position.
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2. The bargaining power of suppliers. Based on the supply chain, the position of the supplier is a
panty that provides the raw materials for the purpose of the company. The supplier force will be
higher when less of reliable suppliers in tems of providing fie raw materials needed by a
company.

3. The threat of new entries. New comers will acuminate the rivalry that occurs in the market with
more competitors enters the market will be divided because of a new competitor wilmm the
opporunity to open market, or even seize the enterprise market. The company| ity in
presenting the producisservices that is betier than new entranis will strengihen the company io
survive in the market

4. The thieat of substiuti Product I d i the company’s position in the
competition. An Increasing number o fsubstituie products means that the probability of customers
1 switch to substitue products are larger, it would increase the threat forces on product
substitution.

5. Bargaining power of buyers. Buyess are one of the forces that determine the position of the
company in the competition. Buyer's forces will increase when buyers have many choices of
business players that offer the same product or service. This means bargaining positioning buyers
are stronger than sellers, therefose the company must continue 1o conduct innovation by creating
a product and provide a unique service that it will further reduce bargaining positioning from the
buyer

In this research five components from the five forces have been applied to examine the Competitive
Positioning. The concept of the five force adopted by the researchers i measure the position of the
company in fhe company are done by Fung {2013); Kumarasinghe and Sachitra {2014); Pecotich, ot al.

...
Awccording @ns {2000 in the research mentioned that there are free dimensional or umg
capital md.lcaim lch are human capital, organizational capital and social capital:
|. Human Capital. Human capital is the human respurces which have an important kills
development of the product and services within the organization, in order to compete with the
competitor.
2 Ofgmlmimal Capital. The second d.lm-:nslml s talking about the intellectual capital of the
ibedded in the ion, such as infrasructure, technology or policy
mﬁlﬂmnm\ s\lr_'h s hardware and sofiware and other capital which is beneficial to increase
competition organization.
3. Social Capital. This third dimension is an assest that is embedded in the form of relationships
between mplo}m cnsmem-:ts suppl\-:ls, partners, alliances, and oﬂms Social capital is
ivity, service, and custone

This study uses indicators of intellectual capital that are based on the theory Bontis (2000) which s then
devel il subsequent studies such as Choudhury (201 0) or Sharabeti et al. {2010).

Usageof Accounting Information System
According i Romney (2009), Accounting Information Sysiem is a process that consisis of data

collection, data entry and recerd keepi ¢ss data into information hat can be used in the decision-
making process within a company. to Hall {2011}, Accounting [nformation Sysiem & a
subsystem of both financial wransactions and non financial transaction that disecily |mpac1 in ﬂu ﬁlu\cla]
transaction. Further Hall (2011 says there are three main sub: in the A

System, specifically:
e Transaction processing system (TPS) is a5 a supporter of the daily business operations that are
related to the recording of financial transactions.
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»  Financial reporting system (FRS) is a system that produces the traditional financial report suchas
profit and loss report, balance sheets, cash Aow repor, rollback tax and other reponts which are
the requirements of the law.

*  Management Reporting System (MRS) is the sysiem that provides a more strakgic report in
financial, incliding intemal information that is required in term of decision making by a
company. The repornt is produced by MRS such as profit and loss report budget, and others
variant internal repons. MRS reponting types are also called discretionary reponting, since the

could choose type and how to distribute the

According 1o Anthony (2007), the dimension of the use of accounting information can be divided into
three levels that in acc ith the management leveks of the organization:
| Strategic Planni Level Management). Strategic planning is a process to determinizing the
objectives of the organization and management of the resources used i achieve those goals and
thie policies o regulate the acquisition of existing resources.
2. Tactieal control (Middle-Level Management), is the process by which the manager ensures that

the resources used for the achi of the objectives of the or, are used Iy
m\d.;frcln.m]}

Contrel (Oy i Level 1O i comtrel is ﬂ\n. pmn.ss o
convince management that activity and technical jonal tasks are carried ly and
efficienily

Based on the combination of opinion between Anthony (2007) and Hall (2011), that the accounting
information systems, can be visualized in pyramid moedel that explains more about the usefulness of
accounting information sy stem in business organizations.

FIGURE 1
USAGE OF AIS IN ORGANIZATION

Is expected of each organization should be able to maximize the use of existing aceounting information
systems, it applies not enly at the eperatienal kevel but also on the level of managerial strategic.
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The Relationship Between Strategic I Agalnst C P

Based on the result of previous research already i about the i of leadership style
in relation 1o the company performance. Ojoku o al (2012) mentioned that leadership style has closs links
with the osganization por formance. As explaine the Strategic leadership as one of leadership style
type, which means that strategic leads s be on the of
organization. Many researchess (Elenkov, 2005, nd and Hitt, 2005) saw that without the existence of
an effective mc leadership {SL) organization will nm be able to achieve and maintain competitive
advaniages ing. Baseden i, ihen is as follows:

Hi: Is & positive Dimpeact on stritegle leedership towals iy

The Influence of Strategic Leadership Against Intellectual Capital
Strategic leadership has a strong relevance to the way of managing company resources. In a study
conducted by Singh and Das {2007) mentioned that the resources within the company will be allocated
effectively by strategic kaders. Intemal Resources organization consist of tangible and intangible
resourees. Leadership itselfl & an imtangible asset, also has a swong influence and impact on others
intangible assets (Muller and Raich, 2005). It that strategic 5 one type
rship which also had links %o resources or intelleciual intangibk capital (Oriiz, 2011; Memon,
and Rohra, 2009). From the empirical studies that have been mentioned above, the researchers set
second hypothesis is & follows:

HZ: Theve I8 & posifive efiecs amang Strategic Tntefectsal againss Tngeliectnad Capital

The Impact of Strategic Leadership Against Usage of Accounting Information System

Information is one of the aset parts which can be used as a core competence of the company
{Heoley, 2001), therefore srategic kader will atiempt o use the information system that is not ealy for
operational level but up to the kvel of the strategy. This means that with the existence of sirategic
leaddership will be able 4o push information 1o the sirakegic knowlkdge # help in making a decision and
even strategic armngement precisely (Boadogan, 2013). Based on the research that has been deseribed
above, researchers formulate the fourth hypothesis are:

H3: There are positive effects among Svategic Leadership fo Aceownting fnformation System

Thel Capital Impact Against Competitive Positloning

Jar, ros (2009 define that there are two types of resources, tangible and intangible which
known as iual eapital. In e further research, explained that the intelleciual capital and tangible
TespuICes bm.h are suitable to creake core competencies that will enhance organizational capabilities.
O ilities will help an ization 1o increase strakegic factor. The strategic factor can
be defined s an organization’s ability o produce a performance s expected by s 15, including
customers and other extemal parties. [t will eventually be able to improve the comp nlommglo
the existing organizations. Based on that the researcher specifies the fourth hypothesis as

H4: There 5 a positive bigpact aumong capital ageiist

The Relatlonship Within Usage of A Information System and Competit

Aceording o Lin, etal. {2005), when an erganization has the ability to q)ply an efﬁecmne system with
supporied by using the corect technology suppert is a key factor in improving the organization’s pesition
in the competition. In research conducied by Maloni and Benion {1999), explains that the factual
information is able fo provide guidance in order o ma]:e a decision regarding the organization
empowerment resources. It will have an impact on i s ability in
Information system can be used a5 a tool that is able o manqge the strength of the competition, the
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strengthof the supplics, the strength of new competiter 25 well as the strength of the substitution product
and the strength of the buyer (Pecotich, etal., 1999, therefore an appropriate and aceurate informationas
the

well the use of AIS that concem o the overall level of will be able o
company's position in the ition. Based on previ h it canbe lated as the following
hypothesis:

HE: The s [ Jras posirive amd Inpire s o G P

¢ Deliberations and Discussion
i The pupose of this research was to examine the effect of the strategic leadership impact toward
cemmpetiive positioning through the usage of AIS and inelleciual eapital. This s a quantititive research
with primary data distributed to public compamﬁ in the city of Swdn}e, [m‘lnmsa The questionn aine
spread io [ public nd ihere are 196 and meet ihe eriieria to
e processed. To examine the hypothesis of the research used Partial Least Square {PLS) analysi with
SmanPLS program.

FIGURE 2
FLS OUTPUT

The result of SmartPLS process shows that the ower loading for each indicator varishle strategic
leadership, competitive positioning, usage of AIS and imellectual capital all have a value of more than
0.50. This means that the indicators used in this sudy has met the convergent validity, and there fore could
be used 1o create a model for the smdy. The coefficient value which i influence from the swategic
leadership against the usage of ALS is 0.503 with t-statistic 4, | 14 {>1,96). This shows that influence o fthe
strakegic keadership against usage of AIS is significant. The higher quality of strategic leadership within
an organization, it has a real impact on the increase in usage of AIS. Therefore the first hypothesis is
acceptable.
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TABLE 1
T-STATISTIC FOR EACH CORRELATION

e it
SL» ALS w503 0502 0122 114
T 800 [ 0103 )
T w397 483 0104 1
ATS > P 5218 .21z 0153 2094
P %138 0,124 0.127 1083

A for the value of the coeficient of the influence of strategic keadership against intellectual capital is
0,509 with t-statistic 4,940 (=1,96). This shows the influence of strategic leadership against intellectal
capital i significant The higher the quality of siraiegic kadership within an erganization, il impacting
significantly towasds improving fhe human quality, structumal and customer capital. Therefore fhe second
hypothesis is also acceptable. The coefficient value which is influence from strategic leadership against
c:\mp-ﬂm“ Imsmmum, is I’IJW wn)\ 1-5|s|\s|c ER ‘736 {=1,96). It also shows the influence of stategic

towards i The higher the quality of steategic leadership
within an organization, n has the real impact on the increase in the improvement of the organization’s
ability to compete d with variable. Therefore the third hypothesis is also

can be scup\.d m fmm]\ hypmluss. regarding the relationship between usages of AIS against variable
with the value of t-statistic 2,094 and coefficient value 0219,

TJu last hypothesis {HS] is the cocfficient value from an influence of inkellectual capital toward
imtellectual capital is 0,138 dengan t-statistic 10R3 {=1,9%6). Therefore the fifih hypothesis is not
acceptable. The quality of human, structural and cusiomer capital within the or ganization that investigated
this average has nat been sble to improve significantly the quality of competitive positioning. Since HS is
no significant, therefore the role of imervening intellecual capital variable could net be tested and it can
be concluded that the intervening intellectual variable has not been able to performance well

Basal on abservation regarding the role of intervening wsige of ALS varisble in the selationship

between strategic | against comy it canbe luded that it have not been too
effective. It means that the usage of AIS variable has not hu.n able Io ooannhm; 1o strengthening the
sush ic el i Mmm the leadership against I It is shown that a direct

hip with the itioni nf sushbic leadership is 0397 greater than the indirect
relationship between srategic ip againsi itioning through the variable usage of
AIS amounted to 0111 {0,509 x 0,219). The h.ls‘loa\shlps in the statistic known as the “suppressed”,

‘which means a direct relationship is more effective d to indirect rel hip through the usage of
AIS, therefore it can be concluded that the leaders of public companies in Surabaya have not achieved a
maximum performance of strategic leadership related to the information systems, which means that these
leadders have not able io leverage the wsage of ALS rok in maximizing the quality of competition exisiing
or ganizations.

USION AND SUGGESTION
Is research is fo examine fhe relaiogepm beiween straicgic leadership against competitive
positioning through the usage gl IS and im@ eapital. This research can be useful to organizations.
and m, 10 be able to) enize how 1ole of strategic leadership in building competitive
positi ither directly or through the usage of AIS and inellectual capital. The result of research
shown strategic leadership has a significant relationship with petiti itioning, the usage of
AILS and intklleciual capital. Therefore the leaders within erganizations need io improve iheir sirategic
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Iemﬂ\ipskillsﬁrhiwm, ol ization such as the competiti

the usage of AIS and intellectual capital. Besides that, should also realize that a srategic skill alone i not
enough, the leader also need 1o irain themselves in managing the wse of accounting information syskem
more effoctively. This can be done frough performing interventions in the form of training and coaching
over the concept of the usage of ion within the ization. It is the same with the
intellectual capital, the keaders must mmm ]mw o maxlmm. the impact of human capital, capital
structural and capital relationship against
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