
Keshia
by Keshia Yohana

Submission date: 21-Oct-2019 01:22PM (UTC+0700)
Submission ID: 1197045527
File name: JURNAL_KESHIA.pdf (658.67K)
Word count: 5178
Character count: 26695

















22%
SIMILARITY INDEX

15%
INTERNET SOURCES

13%
PUBLICATIONS

23%
STUDENT PAPERS

1 3%

2 2%

3 2%

4 2%

5 2%

6 2%

Keshia
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to Universitas 17 Agustus 1945
Surabaya
Student Paper

Submitted to Universitas Jenderal Soedirman
Student Paper

Submitted to School of Business and
Management ITB
Student Paper

Submitted to Universitas Negeri Surabaya The
State University of Surabaya
Student Paper

Nor Sara Nadia Muhamad Yunus, Wan Edura
Wan Rashid. "The Influence of Country-of-origin
on Consumer Purchase Intention: The Mobile
Phones Brand from China", Procedia
Economics and Finance, 2016
Publication

repository.wima.ac.id
Internet Source



7 2%

8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

Exclude quotes On Exclude matches < 1%

Submitted to Universitas Sebelas Maret
Student Paper

Submitted to IMI University Centre
Student Paper

eprints.uny.ac.id
Internet Source

Submitted to Bournemouth University
Student Paper

docplayer.net
Internet Source

Submitted to Udayana University
Student Paper

Submitted to Institute of Graduate Studies, UiTM
Student Paper

Submitted to Universitas Putera Batam
Student Paper

citeseerx.ist.psu.edu
Internet Source

Submitted to President University
Student Paper



Exclude bibliography On


	Keshia
	by Keshia Yohana

	Keshia
	ORIGINALITY REPORT
	PRIMARY SOURCES


