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Abstract

E commerce provides an excellent opportunity to increase the company revenues, especially during the COVID-19.
ures that appear in the E-commerce pla influence the customer purchase intention. Therefore, most
s strive (0 achieve the hiy - it serves as the electronic version of word of mouth.
XYz  expects (o increase th
By collecting i
by CV XYZ, we develop simple Statistics to a more sophi
The result shows that the distribution movement of Sta
significantly different. However., the after-sales service program g
3IM (p-value for the T-test =0.0039). By simply using Pearson C

between Sales and Star-Rating counts that encounter us in the “t00 good to be true” phenomenon. Therefore, it is more
critical for the company to figure out an optimal number of 5-Star ratings achieved to maximize Sales than only focus
10 achieve the highest 5-Star ratings.
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1. Introduction (12 font)
E-commerce is becoming one of the essential tools that people need during this digital era. It offers a new medium
where people could do transactions through the intemet and online platforms (Syazali etal., 2019). The number of e-
commerce users keeps increasing, e ‘OVID-19 pandemic situation, where people need to limit
social activities. Due to this limitat -comes one of the media for consumers 1o satisfy their needs
(Koch et al., 2020). Based on the data retrieve atadata.com, more than 200 millon people in Indonesia visi
differen online marketplaces uunng the

Je services. Without a good servics standard, it would be challenging to maintain customer Inyally and

tt, anty etal. (2017) studied customer trust in Tokopedia and found
r purchase intention. For example, low ratings mean less trust for the
potential customer. reducing the intention to me ase.

© IEOM Society International

Copyright 2021 Turnitin. All rights reserved.



