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ABSTRACT 
  

The purpose of this research is to examine the roles of family, advisor, and teacher as part of the subjective 
norm toward high school students’ intention to choose an accounting major at the higher education level. The 
high school students are the Z-generation. Employing partial lease analysis is to predict model parameters 
and results of several closed survey questions to validate statistical findings with a total of 351 Indonesian high 
school students as the respondents. These millennials’ intention to choose the accounting major is positively 
influenced by their attitudes toward the accounting profession; their self-efficacy; and their supporters (the 
subjective norms). There are three parties as the supporters of these students: parents, advisors, and 
teachers. The results imply that parents have the highest influence on the students’ decisions to join the 
accounting major in the university. However, the existence of advisors and teachers raises the students’ self-
efficacy which replaces the position of parents’ opinion. This research contributes to planned 
behavior literature by comparing the roles of parents and teachers, including advisors, toward the students’ 
behavior. Moreover, the self-confidence of the students in their ability in accounting encourages them to 
choose the accounting major in their higher education.  
 
Keywords: Attitudes, self-efficacy, subjective norms, intention to choose accounting major 
 

 
INTRODUCTION 

 
The accounting major is preferable and required in society. Globalization sents many challenges for 
the accounting profession, especially in terms of standardizing accounting quality and attitudes 
(Mbawuni, 2015). The importance of the accounting profession encourages this study to observe 
factors that possibly influence Z-generation in choosing an accounting major. What is meant by Z-
generation in this study is students of senior high school and so. Negative perceptions likely formed 
in society can block a smart and bright student to choose an accounting major (Mbawuni, 2015). In 
contrast, Hatane et al., 2022 show that a positive perception of accounting career images will 
increase the attractiveness of students to pursue the accounting degree. This can open the 
opportunity for the best students to choose accounting.     
 
Referring to Central Bureau of the Statistics Republic of Indonesia data, the number of senior high 
schools in Indonesia in 2016-2017 was 12,690 schools, while the number of vocational schools in 
Indonesia was 12,569. All of the students have the opportunity to continue their studies to a higher 
education level. Prior research shows that the first two-year education at high school and so is very 
crucial to determine students’ choice to choose an accounting major and the following career 
(Manganaris & Spathis, 2012). Rababah (2016) also explained that there are many factors that can 
influence one’s intention to choose an accounting major. Some of them are like self-interest, job 
prospects, university reputation, family and acquaintance influence, and mass media. Those 
mentioned factors are parts of a theory proposed by Ajzen (1980) as a theory of planned behavior 
(Ajzen, 2015).      
 
Studies on attitude (ATT), self-efficacy (SE), subjective norms (SN), and intention to choose an 
accounting major (ITC) have never been conducted before. Some of them revealed some significant 
results of ATT and SN influence over ITC (Jackling et al., 2012; Law & Yuen, 2012; Croasdell, et al., 
2011). Other studies have also been done to examine the correlation among ATT, SN, SE, and ITC 
(Bekoe et al., 2018; Tang & Seng, 2016; Lee & Schmidt, 2014). However, there has not been any 
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studies on the deeper role of SN, in this case, family, advisor and teacher. Even in Indonesia, the 
discussion of ATT, SN, SE, and ITC is not conducted in one model. Therefore, this research aims at 
examining the role of each mentioned variables; specifically, it analyses the influence of family, 
advisor and teacher over ITC.  
 
Students’ perception of accounting major is influenced by environment, ability and future challenge 
thought. This research is inspired by students’ perception of accounting major. The structure of this 
study is comprised as follows: section 2 outlines reviews of and hypotheses development; section 3 
explains the research method; section 4 presents results and discussion; and section 5 is about 
conclusion, limitation and implication. 
 
REVIEW OF LITERATURE AND HYPOTHESES DEVELOPMENT 
 
Theory of Planned Behavior (TPB) 
 
The theory of reasoned action (TRA) which later is developed to Theory of Planned Behavior (TPB) 
has been the most used theory in studies to examine student’s main choice on taking action (Jackling 
et al., 2012). Developed by Fishbein and Ajzen in 1980, TRA states that behavior or result of 
individual must be initiated by intention. Intention represents a key factor which influences behavior 
(Ajzen 1998). 
 
The stronger the intention of individual to get involved in a particular behavior, the bigger the 
possibilty of individual to behave that way (Tang &Seng, 2016). This means that individual intention 
determines his action. TPB assumes that individual has full control over their behavior. From TRA 
prespective, intention is determined by two important factors namely attitude (ATT) and Subjective 
Norm (SN) (Ajzen, 2015). 
 
There are three indicators in TPB construction. First is individual’s attitude over someone’s behavior. 
The second is subjective norm related to someone’s perception over social pressure to do or not to 
do the behavior. The third, perceived behavior control, refers to people’s perception of their ability to 
do particular behavior (Djatej et al., 2015) 
 
Attitudes Towards Choosing Accounting Major (ATT ) 
 
Croasdell et al. (2011) explained that attitudes towards choosing a major become part which relates 
to job, image, cost, and experience. These matters then become important influences, which later 
will influence students to choose their major. Genuine interest is an important determiner of choosing 
a major (Wen et al., 2015). Aptitude and genuine interest in the subject are essential elements in 
ATT of which students can choose the major if they think it suits their skill and their own interest. It 
means that the interest, desires, and aptitudes of students in a particular field can determine 
students’ decision to choose a major (Dalci et al., 2013). Croasdell et al. (2011) discovered that good 
aptitude is a significant determiner in choosing a major in university.     
  
Self Efficacy  
 
Cheng-Lung (2015) stated that Self-Efficacy (SE) is self perception of how good individual in a 
particular situation. For example, students will take the major which is in line with what they have 
mastered well at school. Therefore, it can be assumed that each student has different academic 
aptitude to each other. Self-efficacy refers to one’s perception of challenge to get involved in a 
particular behavior, and is part of one’s skill and ability (Foong & Khoo, 2015). Intrinsic motivation 
has been proven to have a strong influence on work performance and the success of career (Hoai 
et al., 2016). The intellectual stimulant is students’ behavior which is able to improve their 
intellectuality and problem-solving ability. It implies that students tend to choose major which is in 
line with their ability and capacity (Dahl & Smimou, 2011). To go further, this can be interpreted that 
perceived behavioral control also refers to one’s attitude which feels easy or not to behave in 
particular way (Thoradeniya et al., 2015). High intrinsic motivation is essential for students over their 
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attitude towards accounting as career choice (Porter & Wolley, 2014). Besides that, it also bound to 
individual ability and confidence to feel able or not to overcome the upcoming challenges (Tang & 
Seng, 2016).  
 
Subjective Norm (SN) 
 
SN is defined as agreement gained by influential person or considered having significant role in 
students’ decision (Jackling et al., 2012). Subjective norm is the function of normative belief, which 
means one’s subjective norm is determined by his belief to do or not to do particular behavior 
(Thoradeniya et al., 2015). Subjective norm consisted of family, friend, teacher and advisor 
consistently is found to be the weakest factor in any behavior (Kim & James, 2016). Sudaryanti and 
Kusuma (2016) stated that groupthink (a group of parents, friends and teachers) has positive and 
significant influence over the job decision of accounting students. Moreover, there are several 
studies which have discovered that subjective norm group especially family and friends have 
significant influence towards the major choice and students’ career. In addition to it, other studies 
have found out a significant influence of subjective norm family, friends, teacher, and fellow students 
over intention to choose accounting major (Bekoe et al., 2018)      
 
Intention to Choose Accounting Major (ITC) 
 
Referring to TPB, intention is a function of two basic determiners, which are individual attitude of 
making a choice and perception of social pressure to do or not to do a particular action (subjective 
norm). TPB provides facilities to identify the key attitude variable towards career choice or accounting 
major (Jackling et al., 2012). Intention from the word base ‘intent’ means a thought which leads 
someone’s attention on object or particular way to do something. The stronger the intention is the 
higher the probability of someone doing the action (Foong & Khoo, 2015). Students with SE related 
to accounting who have faced several barriers but keep believing in their ability; have a stronger 
attitude and interest in accounting major (Djatec et al., 2015). 
  
Hypotheses Development 
 
TPB stated that intention is considered as a direct action of behavior. Intention is based on (1) 
attitudes toward behavior, (2) subjective norms, and (3) perceived behavioral control. The probability 
of one’s intention to do a particular behavior increases along with a positive attitude, social pressure 
to get involved in a particular action, and bigger behavioral control (Lee & Schmidt, 2014). 
 
Based on the first construction of TPB, attitudes towards individual reflects how far someone has 
either positive or negative perception over behavior. ATT in this context is determined by someone’s 
belief in the result after doing the behavior. Each belief is measured by subjective evaluation of the 
concerning result. Thus, students will need to perceive their future when they want to take a major. 
Students’ decision to choose any major highly depends on financial and social view factors. 
Moreover, it is concluded that the schance to earn a lot of money can also influence students’ choices 
(Lee & Schmidt, 2014).       
H1: ATT influences ITC 
   
SN (family), the second construct in TPB, reflects someone’s belief whether individuals or group 
considers that they need to take an action based on family role. The perception of Asian students 
need to be considered due to the fact that it is different from west culture. The first decision will 
significantly be influenced by parents’ pressure which is obviously a tradition (Law & Yuen, 2012). 
Research shows that parents’ influence is the most significant social normative factor which 
influences students’ decision to take accounting major (Law, 2010). Another research also shows 
that in Australia, parents play an important role to influence students’ decision to major accounting 
(Bekoe et al., 2018). Furthermore, Law (2010) revealed that students have bigger motivation to obey 
parents when attempting to make decision of their career path.   
H2: SN (Family) influences ITC 
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The third construct in TPB is SN (advisor). What is meant by advisor here is a counseling teacher. 
A counseling teacher is assigned to provide counseling for students in choosing a major to continue 
their study. A counseling teacher gives outlook, idea, and suggestions to their students so that they 
can choose the right one in the future. An advisor is also responsible to direct and explain the major 
students will take. Dalci et al., (2013) showed that a counseling teacher holds a big influence on 
students’ decision to choose an accounting major.  
H3: SN (Advisor) influences ITC  

 
The fourth construct is SN (teacher). Research done by Sugahara & Dellaportas (2018) discovered 
that university professor and classroom teacher influence student’s decision to choose accounting 
as a major. Another research conducted by Tang & Seng (2016) also pointed out that the biggest 
influence to grow students’ interest is accounting faculty and accounting class. It infers that 
accounting faculty, including dean and academic professor, hold an important role to influence young 
individuals to pursue accounting profession degrees. Dalci et al. (2013) revealed that teachers have 
a big influence over students’ decisions to take accounting majors. Studies by Hatane et al. (2021) 
indicate that educators give a significant influence on students’ intentions in choosing an accounting 
career. 
H4: SN (Teacher) influences ITC 

 
The fifth construct of TPB is perceived behavioral control which uses self-efficacy as its measuring 
tool. Self efficacy as having been discussed above, refers to one’s perception of his ability to do a 
particular action. It is impossible for Individuals to form strong intention if they don’t believe in their 
ability to do something which counts on their ability (Lee & Schmidt, 2014). SE is also related to 
one’s ability to solve problems (Tang & Seng, 2016). While self efficacy in accounting is defined as 
individual belief in being capable of any required skills to take accounting major (Djatec et al., 2015)  
H5: SE influences ITC 
 
RESEARCH METHOD 
 
Population and Sample 
 
The target respondents are senior high school students aged between 15-17 born in around 2002-
2004 and living in Surabaya, Sidoarjo, Makasar, and Kupang. Those cities are chosen under one 
consideration that there where all of the researchers are from. Surabaya and Sidoarjo are in East 
Java. According to Central Bureau of Statistics, Sidoarjo in 2017 has 72 senior high schools 
registered with 36,396 students both in public and in registered private, and 45,958 students in 79 
registered vocational schools. Meanwhile, in Surabaya, the first highest in East Java according to 
Statistics Indonesia, it is recorded 138 senior high schools with 68,614 students of both public and 
registered private, and 28,036 vocational students.   
 
Besides East Java, this research is also conducted in East Nusa Tenggara, specifically in Kupang. 
Kupang is chosen considering the high number of university students from the east of Indonesia. 
According to Statistics Indonesia, in 2017 in East Nusa Tenggara, there were 509 senior high 
schools both public and private with 181,128 students and 276 vocational schools with 78,618 
students. In Kupang, there were 36 senior high schools and 23 vocational schools with 16,068 and 
8,917 students respectively.   
 
The last city as the research sample is South Sulawesi, Makassar to be exact. Makassar is chosen 
as it is the capital of South Sulawesi with the highest number of middle schools of all other cities. 
According to KEMDIKBUD (Ministry of Education and Culture Republic of Indonesia), Makassar has 
159 senior high schools and 88 vocational schools with 38,568 and 27,774 students respectively.   
Upon knowing the high number of senior high school students and supported by the statistics of 
students in Surabaya, Sidoarjo, Makassar, and Kupang who plan to continue their studies, this 
research is worth it to conduct. In line with those criteria, this research applies non-probability 
sampling in which not each element has the same chance to be chosen due to some criteria needing 
to be matched. Specifically, this research employs purposive-judgment sampling, which is a sample-
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choosing method for a specific intended group that is expected to provide the required relevant 
information (Sekaran & Bougie, 2016). 
 
Variable and Measurements 
 
The dependent variable uses ITC, while the independent variables are ATT, SN (broken down into 
family, advisor, and teacher), and SE. The used measurement is quantitative with construct 
measurement and nominal scales. The first part of the question is demographic which is collective. 
The spread questionnaire with answers to be chosen and gives respondents no chance to respond 
with another answer. The second part uses the combination of nominal and ratio scales which is to 
confirm that the questionnaire exactly spread to generation Z students who have been known well 
for technology.  
 
For the statement of ATT, SN, SE, and ITC, this research uses an interval scale that refers to 
category and rank measured, and the Likert scale (value 1 to 5) is employed with 1 for strongly 
disagree and 5 for strongly agree.   
        
Instrument and Questionnaire 
 
The first part of the questionnaire is comprised of 6 numbers of questions; They are gender, age, 
grade, school location and school type. These are to collect the sociodemographic data of the 
respondents and also to confirm the diversity data. In this research, the questionnaire is intentionally 
designed random in order to confirm respondents’ answers. The random questions are concerning 
ATT, SN, and SE. The question about ATT consits of 4 sub parts of questions in which 2 are about 
aptittude, 3 about genuine interest in accounting, 2 on job security, and 3 on social image.  
 
Three statements of SN are focussing on family, advisor (in this case counselling teacher), and 
teacher (classroom teacher). ITC is comprised of four parts of statements; (I1) I am interested in 
taking accounting major; (I2) I highly probably will take accounting major; (I3) Choosing accounting 
major seems like a good idea for me; (I4) Personally it is wise to choose accounting major. These 
statements are to discover students’ intention whether they are going to major in accounting or not 
in the future. The questionnaire for those three variables are adapted from previous study of 
Croasdell et al (2010), while the SE variable with two parts of statements (SE1 and SE2), is adapted 
from Lee & Schmidt (2014).        
 
Method of Analysis 
 
Data analysis consists of validity test, realibility and hypothesis which employs Partial Leasr Square 
(PLS). PLS is a structural equation model to support the representative of reflective and formative 
construct (Croasdell et al., 2011). This is so as PLS is an approach which its prediction orientation 
supports to maximize the explained variants (Slapnicar et al., 2014). The outer model is used to test 
validity and realibility, while inner model is to test the correlation between variables. PLS has been 
known and used widely in researches related to behavior and accounting (Croasdell et al., 2011; 
Slapnicar et al., 2014). 
 
RESULTS AND DISCUSSION 
 
Demographic Data Responden 
 
The questionnaires are spread to students of senior high and vocational school in four research 
target cities. The target of each city is 100 respondents and total students responding the 
questionnaire are 351. Therefore, the respond rate of the whole questionnaires is 87,5 percent. Table 
1 shows the students’ demographic. 
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Table 1. Sociodemographic characteristics of respondents (n=351) 

Character Category Frequency (%) 
Gender 
 
Age 
 
 
 
Grade 
 
 
Major 
 
School Location 
 
 
 

Female 
Male 
15 
16 
17 
18 
10 
11 
12 

Science 
Social 

Surabaya 
Sidoarjo 

Makassar 
Kupang 

203 
148 
62 
76 
121 
92 
92 
85 
174 
171 
180 
55 
94 
101 
101 

57.83 
42.17 
17.76 
21.65 
34.47 
26.21 
26.21 
24.22 
49.57 
48.72 
51.28 
15.67 
26.78 
28.77 
28.77 

 
Descriptive Statistics and Measurement Model 
 
Table 2 of model fit test confirms that model can be accepted and used because the minimum border 
has reached the acceptable border/range. Then table 3 explains the detail of each statement of ATT, 
SN, SE, and ITC by scoring total mean, range and deviation standard. From the deviation standard, 
it can be concluded that there are uniformities of respondents’ answers for some indicators. This can 
be notified from the value of deviation standard which is less than half of the mean of each indicator, 
while the rest have deviation standard more than half of the mean. It can be drawn the conclusion 
that students give various answers. 
 
Table 2. Model Fit and Quality Indices 

 Model I Model II Standard 
Average path coefficient (APC) 0.327 0.208 P<0.001 
Average R-squared (ARS) 0.784 0.815 P<0.001 
Average adjusted R-squared (AARS) 0.783 0.812 P<0.001 
Average block VIF (AVIF) 2.403 2.718 acceptable if<= 5, ideally <= 3.3 
Average full collinearity VIF (AFVIF) 3.326 3.335 acceptable if <=5, ideally <= 3.3 
Tenenhaus GoF (GoF) 0.833 0.867 small>=0.1,medium>=0.25, large>= 0.36 
Sympson's paradox ratio (SPR) 1.000 1.000 acceptable if >= 0.7, ideally = 1 
R-squared contribution ratio (RSCR) 1.000 1.000 acceptable if >= 0.9, ideally = 1 
Statistical suppression ratio (SSR) 1.000 1.000 acceptable if >= 0.7 
Nonlinear bivariate causality direction 
ratio (NLBCDR) 

1.000 1.000 acceptable if >= 0.7 

 
Table 3. Indicators’ Mean and Range 

Indicators Total Mean Range SD 
Attitudes toward Choosing Accounting Major    
Aptitude 2.91 58.2 1.19 
Genuine Interest in Accounting 3.04 60.8 1.12 
Job Security 3.16 63.2 1.02 
Social Image 3.42 68.4 0.87 
Subjective Norm    
SN (Family) 2.83 56.6 1.36 
SN (Advisor) 2.54 50.8 1.29 
SN (Teacher) 2.73 54.6 1.29 
Self Efficacy    
SE1 3.03 60.6 1.17 
SE2 3.47 69.4 1.14 
Intention to choose accounting major    
I1 2.87 57.4 1.33 
I2 2.91 58.2 1.36 
A1 3.00 60 1.26 
A2 2.99 59.8 1.29 



Darmasaputra: The Impact of Attitudes, Self-Efficacy, and Subjective Norms Toward 

  

125 

Table 4. Loading Value and Cross Loading Model 1 

 ATT SELF ITC Family SE P Value 

APT 0.772 0.124 0.632 0.172 0.047 <0.001 
GIA 0.991 -0.036 -0.053 0.022 0.046 <0.001 
JSC 0.967 -0.030 -0.239 -0.089 0.046 <0.001 
SI 0.976 -0.031 -0.210 -0.071 0.046 <0.001 
SE1 0.016 0.894 0.457 0.015 0.046 <0.001 
SE2 -0.016 0.894 -0.457 -0.015 0.046 <0.001 
I1 0.005 0.034 0.955 -0.060 0.046 <0.001 
I2 -0.067 -0.104 0.943 0.048 0.046 <0.001 
A1 0.026 0.100 0.900 -0.084 0.046 <0.001 
A2 0.037 -0.025 0.938 0.093 0.046 <0.001 
R1 -0.000 0.000 -0.000 1.000 0.046 <0.001 

 
Table 5. Loading value and Cross Loading Model 2 

 ATT Family SELF ITC Advisor Teacher SE P Value 

APT 0.772 0.146 0.110 0.609 -0.057 0.134 0.047 <0.001 
GIA 0.991 0.026 -0.034 -0.048 0.005 -0.019 0.046 <0.001 
JSC 0.967 -0.080 -0.026 -0.232 0.021 -0.046 0.046 <0.001 
SI 0.976 -0.063 -0.027 -0.204 0.019 0.042 0.046 <0.001 
R1 -0.000 1.000 0.000 -0.000 -0.000 0.000 0.046 <0.001 
SE1 0.009 0.001 0.894 0.458 -0.078 0.108 0.046 <0.001 
SE2 -0.009 -0.001 0.894 -0.458 0.078 -0.108 0.046 <0.001 
I1 0.007 -0.054 0.034 0.955 -0.003 -0.014 0.046 <0.001 
I2 -0.062 0.054 -0.094 0.943 0.056 -0.071 0.046 <0.001 
A1 0.010 0.113 0.074 0.900 -0.118 0.198 0.046 <0.001 
A2 0.046 0.109 0.012 0.938 0.059 -0.194 0.046 <0.001 
R4 -0.000 0.000 0.000 -0.000 1.000 -0.000 0.046 <0.001 
R5 -0.000 0.000 0.000 -0.000 -0.000 1.000 0.046 <0.001 

 
Both table 4 and table 5 explain loading valued and cross loading of each model used. For model 1 
and model 2, it can be concluded that each indicator is different from other variable indicator marked 
by higher loading value over the construct, and it means valid.  
 
Table 6. Correlation among latent variables with sqrts of AVEs, Composite Reliability and Cronbach’s Alpha  
Model 1 

  ATT SELF ITC Family Composite Reliability Cronbach’s Alpha 

ATT 
SELF 
ITC 
FAMILY 

0.931 
0.733 
0.722 
0.660 

0.733 
0.894 
0.807 
0.698 

0.722 
0.807 
0.934 
0.808 

0.660 
0698 
0.808 
1.000 

0.963 
0.888 
0.965 
1.000 

0.946 
0.748 
0.951 
1.000 

 
 
Table 7. Correlation among latent variables with sqrts of AVEs, Composite Reliability and Cronbach’s Alpha  
Model 2 

 ATT Family SELF ITC Advisor Teacher 
Composite 
Reliability 

Cronbach’s 
Alpha 

ATT 
Family 
SELF 
ITC 
ADVISOR 
TEACHER 

0.931 
0.660 
0.733 
0.722 
0.557 
0.644 

0.660 
1.000 
0.698 
0.808 
0.673 
0.720 

0.733 
0.698 
0.894 
0.807 
0.584 
0.676 

0.722 
0.808 
0.807 
0.934 
0.724 
0.759 

0.557 
0.673 
0.584 
0.724 
1.000 
0.730 

0.644 
0.720 
0.676 
0.759 
0.730 
1.000 

0.963 
1.000 
0.888 
0.965 
1.000 
1.000 

0.946 
1.000 
0.748 
0.951 
1.000 
1.000 
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Table 6 and 7 are composite reliability and cronbach’s alpha which each has met the border of  0.7 
and 0.6. This means that the reseach model is reliable. Besides, the square roots of average variants 
extracted (diagonal value) is higher compared to the value of other variables.  
 
Table 8. Standard errors and effect sizes for path coefficients window  

 ATT ITC SELF Family Advisor Teacher 

ITC (Model 1) 
ITC (Model 2) 

0.111 
0.076 

 0.327 
0.280 

0.347 
0.238 

 
0.134 

 
0.087 

 
Table 8 and 9 show effect size. Users can ensure whether effect shown by path coefficients small, 
medium, or big. The suggested value is 0.02, 0.15, and 0.35 each. Value less that 0.02 shows the 
effect is considered too weak to state relevant from practical view.      
 
Hypotheses Testing 
 
Model 1 
   
In Model I, this research uses ATT, SN (family) and SE as independent variables with ITC as the 
dependent variable. The result can be seen at picture 1 is discovered that SN (family) has the biggest 
significant level with β 0.43, followed by SE, and ATT at the last. 
 

 

Figure 1. Inner Model 1 Result 

 
Model 2 
   
In model II, this research uses ATT, SN (family, advisor, and teacher) and SE as independent 
variables with ITC as dependent variable. The result of model 2 is exhibited at picture 2 in which the 
used SN are family, advisor and teacher. The finding is by adding teacher and advisor, it is lowering 
the significance of family. In model 1, family is the biggest variable dengan β 0.43, and it decreases 
to 0.29 which makes it at the second rank after SE.   
 
Table 8 explains the direct influence between variables model 1 which are ATT towards ITC, family 
towards ITC and SELF toward ITC. Based on the results, R2 as much 0.82 means that the ITC 
change variations can be explained by ATT as much 82% with path coefficient 0.22. 
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Table 8.  Inner Model Result  

Model I Result Total Effect Model II Result Total Effect 

ATT -> ITC 0.15 (p < 0.01) ATT -> ITC 0.10 (p < 0.01) 

Family-> ITC 0.43 (p<0.01) Family->ITC 029 (p < 0.01) 

SELF -> ITC 0.40 (p < 0.01) Advisor->ITC 0.18 (p<0.01) 

  Teacher->ITC 0.11 (p<0.01) 

  SELF -> ITC 0.34 (p < 0.01) 

 

 
 
Figure 2. Inner Model II Result 

 
Discussion 
 
The findings of this research show that three independent variables (attitude, self efficacy, and 
family) significantly influence interest in choosing an accounting major. In this research, subjective 
norm in model 1 represented only by family, while in model 2 it is by family, teacher, and advisor.   
 
The influence of attitude towards interest in choosing accounting major is positive but has the 
smallest significant level in model 2, while attitude will enhance interest to prefer accounting major. 
The result of this research confirms the result of Bekoe et al., 2018. From variable attitude, it is found 
that indicator of Genuine interest in accounting is an indicator with the biggest loading score. It is a 
statement which reflects the genuine interest in accounting for the very first start, especially 
supported by the skill and interest in mathematics. Besides genuine interest in accounting, the 
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second biggest indicator is social image. Social image describes a statement which reflects a 
perception that accounting profession is reputable in society, highly needs by many companies and 
has firm career after graduating. The third factor with the third high loading score is job security. It is 
about the work security after graduating. It implies that students are concerned about whether they 
will get a job soon after graduating from accounting. It is also explained in the research of Le et al. 
(2018) that the prospect after graduating is another considered factor in choosing a major. Hatane 
et al, 2020 also confirm that students will need a quality of life and motivation in order to pursue their 
career in accounting. 
 
In this research, it is also discovered that subjective norm has a significant influence on the intention 
to choose an accounting major. Law & Yuen (2012) did research on factors that influence students 
on choosing accounting as the main major. The result is that students in Asia tend to respect parents’ 
opinion to determine their major. Therefore, it can be concluded that family influences the intention 
to choose accounting major. This result is in line with the finding of Zakaria et al. (2012). The 
subjective norm in this research is categorized into three which are family, teacher, and advisor. The 
influence of subjective norm in model 1 is represented by family which has the highest influence of 
attitude and self efficacy. It implies that generally senior high school students in Indonesia are heavily 
influenced by family especially parents in the sense of taking a decision on what to major in university 
as parents are the source of finance. Futhermore, the Indonesian’s culture that it is parents who 
decide their children’s future has been passed on from generation to generation.  
 
However, in model 2 when subjective norm variable is added by teacher and advisor, it is discovered 
that variable subjective norm of family decreases from β 0.43 in model 1 to 0.29. This implies that 
teacher and advisor are capable to broaden students’ view in the case of choosing what major to 
take in university. Since students directly consider SE, β value turns out to be the highest. It means 
the presence of teacher and advisor will make student re-preceive and reconsider the talent, skill 
and also the resource they have to choose accounting major. And usually, advisor will assist and 
give counselling to students before choosing the major for the next education level.  
 
Variable self efficacy also has a significant influence on senior high school students’ interest in 
choosing accounting major. The result even confirms the reseach result of Tan and Laswad (2013). 
The β values are 0.40 and 0.34 respectively in model 1 and model 2. The role of self efficacy variable 
increases when students get broader viewpoint either from teacher or from advisor. The suggestion 
given by either teacher or advisor will fit the interest of the students. It is likely possible due to the 
fact that both teacher and advisor know their student’s ability better from the interaction at school. 
The role of advisor has more values which implies that advisor consideration influences more 
compared to teachers. It happens because the relation between advisor and students is closer and 
students can comfortably discuss about their study plan. On the other hand, teacher’s role is 
considered more formal with students so that they find it a bit harder to discuss such matter.    
 
CONCLUSIONS, LIMITATIONS, AND IMPLICATIONS 
 
Hyphotesis 1 states that attitude toward choosing accounting major influences ITS is acceptable. 
Reffering to this reseach finding, it is discovered that the influence of ATT towards ITC is positive. 
Subjective norms which are family, advisor and teacher can influence students on choosing 
accounting major. Therefore, hypotheses 2, 3 and 4 are undoubtedly accepted. Next, hypothesis 5 
proves that SELF is capable to have a positive and significant influence towards ITC.   
 
This research is conducted only in the east of Indonesia. The futher research needs to have wider 
range/spread so that it will represent students who will take accounting major in around Indonesia. 
Respondents can be from many other schools. Combination method between questionnaire and 
interview can be applied to strengthen the accuracy of ATT, SN, SELf and ITC values related to 
senior high and vocational school students.  
 
When students have been aware of their interest (ATT) and of their ability (SELF) in accounting 
major, the role of social environment (SN) will encourage them to confirm their decision. From this 
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research, it is discovered that the role of family has been higher than environment, compared to the 
roles of advisor and teacher. Parents’ support is the main and essential due to the fact that parents 
know students’ talent and potention more. The role of parents is required as students’ facilitator and 
gives students freedom to make decision for their future. Sometimes, students are in doubt because 
the lack of information of the major prospect they are going to choose. After students make decision, 
it is parents’ duty to support and direct them well.  
 
What kind of life students will face when taking this major, advisor and teacher take this role for 
subjective norm by giving clearer information about the chosen major. Moreover, advisor and teacher 
also know better their students’ potention by noticing students’ skill in any particular subject to match 
with their major. When students perceive their own potention (SELF) of having interest and intention 
to choose the major, then environment role (SN) should encourage and give positive support for 
them. 

REFERENCES 

 
Ajzen, I. (2015). Consumer attitudes and behavior: the theory of planned behavior applied to food consumption 

decisions. Rivista di Economia Agraria(2), 121-138. doi:10.13128/REA-18003 
Bagley, P., Dalton, D., & Ortegren, M. (2012). The factors that affect accountants’ decisions to seek careers 

with big 4 versus non-big 4 accounting firms. Accounting Horizons, 26(2), 239-264. doi: 10.2308/acch-
50123 

Bekoe, R. A., Owusu, G. M., Ofori, C. G., Essel-Anderson, A., & Welbeck, E. E. (2018). Attitudes towards 
accounting and intention to major in accounting: a logistic regression analysis. Journal of Accounting in 
Emerging Economies, 8(4), 459-475. doi:10.5539/ijbm.v11n3p64 

Central Bureau of Statistics of Indonesia. (2019, 3 1). From http://referensi.data.kemdikbud.go.id: 
http://referensi.data.kemdikbud.go.id/index11.php?kode=190000&level=1 

Cheng-Lung, W. (2015). Using the theory of planned behavior to explain and predict behavior intentions in 
taiwan. Journal of International Education Research, 11(3), 153-162. 

Croasdell, D., Mcleod, A., & Simkin, M. G. (2011). Why don't more women major in information systems? 
Information Technology & People, 24(2), 158-183. doi:10.1108/09593841111137340 

Dahl, D. W., & Smimou, K. (2011). Does motivation matter? On the relationship between perceived quality of 
teaching and students’ motivational orientations. Managerial Finance, 37(7), 582-609. 
doi:10.1108/03074351111140243 

Dalci, I., Arasl, H., Tumer, M., & Baradarani, S. (2013). Factors that influence Iranian students' decision to 
choose accounting major. Journal of Accounting in Emerging Economies, 3(2), 145-163. doi:10.1108/ 
20421161311288866 

Djatej, A., Chen, Y., Eriksen, S., & Zhou, D. (2015). Understanding students' major choice in accounting: An 
application of the theory of reasoned action . Global Perspectives on Accounting Education, 12, 53-72. 

Foong, S. Y., & Khoo, C. H. (2015). Attitude, learning environment and current knowledge enhancement of 
accounting students in Malaysia. Journal of Accounting in Emerging Economies, 5(2), 202-221. 
doi:10.1108/JAEE-07-2012-0030 

Hatane, S.E., Emerson, B., Soesanto, O., Gunawan, R.A. and Semuel, H. (2022), "Accounting students' 
perceptions of work–life balance, accounting career image and intention to pursue accounting 
careers", Higher Education, Skills and Work-Based Learning, Vol. 12 No. 3, pp. 401-418. doi: 10.1108/ 
HESWBL-09-2020-0209 

Hatane, S.E., Setiono, F.J., Setiawan, F.F., Semuel, H. and Mangoting, Y. (2021), "Learning environment, 
students' attitude and intention to enhance current knowledge in the context of choosing accounting 
career", Journal of Applied Research in Higher Education, Vol. 13 No. 1, pp. 79-97. doi: 10.1108/JARHE-
06-2019-0156 

Hatane, S.E., Pratama, S. W., and Gunawan, F. A. (2020). "Perception of the Millenial Generation on Quality 
of Life and Motivation Careeer in Accounting". Advances in Economics, Business, and Management 
Research, 158, 493-504. doi: 10.2991/aebmr.k.201212.069 

Hoai, V. P., Thi T, N. K., & Thanh H, C. T. (2016). Factors Influence students' choice of accounting as a major. 
The 10th International Days of Statistics and Economics, 50(2), 1471-1481. 

Jackling, B., Lange, P., Philips, J., & Sewell, J. (2012). Attitudes towards accounting: differences between 
Australian and international students. Accounting Research Journal, 25(2), 113-130. doi:10.1108/ 
10309611211287305 

Kim, M. S., & James, J. (2016). The theory of planned behaviour and intention of purchase sport team licensed 
merchandise. Sport, Business and Management: An International Journal, 6(2), 228-243. doi:10.1108/ 
SBM-02-2014-0005 

https://www.emerald.com/insight/search?q=Saarce%20Elsye%20Hatane
https://www.emerald.com/insight/search?q=Bernard%20Emerson
https://www.emerald.com/insight/search?q=Olievia%20Soesanto
https://www.emerald.com/insight/search?q=Ruth%20Arum%20Gunawan
https://www.emerald.com/insight/search?q=Hatane%20Semuel
https://www.emerald.com/insight/publication/issn/2042-3896
https://doi.org/10.1108/HESWBL-09-2020-0209
https://doi.org/10.1108/HESWBL-09-2020-0209
https://www.emerald.com/insight/search?q=Saarce%20Elsye%20Hatane
https://www.emerald.com/insight/search?q=Felicia%20Jesslyn%20Setiono
https://www.emerald.com/insight/search?q=Fannie%20Felita%20Setiawan
https://www.emerald.com/insight/search?q=Hatane%20Semuel
https://www.emerald.com/insight/search?q=Yenni%20Mangoting
https://www.emerald.com/insight/publication/issn/2050-7003
https://doi.org/10.1108/JARHE-06-2019-0156
https://doi.org/10.1108/JARHE-06-2019-0156


International Journal of Financial and Invesment Studies (IJFIS), Vol. 3, No. 2, October 2022: 119-130 

  

130 

Law, P. (2010). A theory of reasoned action model of accounting students’ career choice in public accounting 
practices in the post-Enron. Journal of Applied Accounting Research, 11(1), 58-73. doi:10.1108/ 
09675421011050036 

Law, P., & Yuen, D. (2012). A multilevel study of students' motivations of studying accounting. Education + 
Training, 54(1), 50-64. doi:10.1108/00400911211198896 

Le, H. O., Nguyen, B. L., & Trinh, H. T. (2018). Factors influencing students’ decisions to study the professional 
accounting programs – evidence from Vietnam. The 5th IBSM International Conference on Business, 
Management and Accounting, 155-168. 

Lee, W. E., & Schmidt, D. (2014). A multigroup analysis of students’ intention to major in accounting before, 
during, and after the recession. In Advances in Accounting Education: Teaching and Curriculum 
Innovations, 15, 33-57. doi:10.1108/S1085-462220140000015000 

Manganaris, P., & Spathis, C. (2012). Greek students’ perceptions of an introductory accounting course and 
the accounting professional. Advances in Accounting Education: Teaching and Curriculum Innovations, 
13, 59-85. doi:10.1108/S1085-4622(2012)0000013008 

Mbawuni, J. (2015). Examining students’ feelings and perceptions of accounting profession in a developing 
country: The role of gender and student category. International Education Studies, 8(6), 9-23. 
doi:10.5539/ies.v8n6p9 

Porter, J., & Woolley, D. (2014). An examination of the factors affecting students’ decision to major in 
accounting. International Journal of Accounting and Taxation, 2(4), 1-22. doi:10.15640/ijat.v2n4a1 

Rababah, A. (2016). Factors influencing the students’ choice of accounting as a major: The case of X university 
in United Arab Emirates. International Business Research, 9(10), 25-32. doi:10.5539/ibr.v9n10p25 

Slapnicar, S., Groff, M., & Stumberger, N. (2014). Does professional accounting qualification matter for the 
provision of accounting services? In Accounting in Central and Eastern Europe, 13, 255-277. 
doi:10.1108/S1479-3563(2013)0000013016 

Sudaryati, E., & Kusuma, T. A. (2018). The impact of framing and groupthink to the career selection decision 
of accounting major students. Asian Jurnal of Accounting Research, 3(2), 181-189. doi:10.1108/AJAR-
06-2018-0011 

Sugahara, S., & Dellaportas, S. (2018). Bringing active learning into the accounting classroom. Meditari 
Accountancy Research. doi:10.1108/MEDAR-01-2017-0109 

Tang, L. C., & Seng, C. (2016). Factors influence students' choice of accounting major in Cambodian 
universities. Asian Review of Accounting, 24(2). doi:10.1108/ARA-04-2014-0049 

Thoradeniya, P., Lee, J., Tan, R., & Ferreira, A. (2015). Sustainability reporting and the theory of planned 
behaviour. Accounting, Auditing & Accountability Journal, 28(7), 1099-1137. doi:10.1108/AAAJ-08-2013-
1449 

Wen, L., Hao, Q., & Bu, D. (2015). Understanding the intentions of accounting students in china to pursue 
certified public accountant designation. Accounting Education : An International Journal, 24(2), 341-359. 
doi:10.1080/09639284.2015.1051561 

Zakaria, M., F, W. N., & Hasan, S. J. (2012). Accounting as a choice of academic program. Journal of Business 
Administration Research, 1(1), 43-52. doi:10.5430/jbar.v1n1p43 

Zakaria, M., Razak, S. N., & Yusoff, M. S. (2016). The theory of planned behaviour as a framework for whistle-
blowing intentions. Review of European Studies, 8(3), 221-236. doi:10.5539/res.v8n3p221 

 


