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ABSTRACT

The produc inpavadans produced by Meal for &0+¢ which facused an healthy frod fay the eldery. 1he purpase
olMeal for 60+ is a3 a medivm tlatcan help evervons, Le lhinothers, fathers, teenagers, and children, in serving
healthy foad for the elderly at home. Itis not easy for people to aocept an Innevative praduct, Lampanies must
he: ahle ta bulld 2 Brand Image of thelr Innovacive products o the eyes of potentla] cansumers Thorefore,
research @ ondurted pn how che puble acvepss innavasve preducts shrough websitesand Enstagram. The
peradigm in this research is positivistic with a quantitative appreach and the resvarch method used 35 o susvey.
The distribation of the guestionnaire locused on respondents in Solo and Tulungagung,

The resulss of this study indicate thas Meal far G0+ shouli br mpee sggressive in conveying informatzan relized
to their produs, This is brrause sespondents need acceptance from the surrounding community frst before
accepting itnovative products, The kevvord "healthy diet menw” 25 the main reference [or respondentsin
segrcling oy news, "HEREDITY 1D will be one of the portal websites that can be accessed by the public,
acoommadates and bevomes a source of detailed Infarmation an patent prodecss In Indobesia

Keywards: Brood ey e, Seared Engioe OpOmization (SEQ), Jestogram, Inoovetive Praduct, deyvaord

INTRODUCTION

In the midst of the decline in Indonesia’s economic situation due to the Covid-19 pandemic,
Micro, Small and Medium Enlerprises (MSMES) were able o survive and become Uhe saviors
ol the [ndenesian cconomy. This was acknowledged by the Minister of Law and Human
Rights, Yasonna H. Laoly whosaw the impnetance of MSMEs in supporting economicstahility
and growtitin Indunesia, [n supporting e government's program Lo address Lhe G20 issue,
Unlversity students have heen trained tn independently establish MSMEs as student
innovations in various subjects. Some of the products created by these student innovation
SMEs have even heen successfully registered and obtained patents.

[n this study, the MSMEs that became the case study were product innovations produced by
Meal lor 60+ which focused on healthy toed for the cldecly. The purpose of Meal for 60+ is as
anedium that can help evervone, be it mothers, Gthers, leenagers, and chililren, in serving
heaithy foed for the elder]y at bome, This way, there is no worry about the nubritivoal content
nf the faod eaten by the elderly, hecause Meal for 60+ alsn pravides nutritional infnrmation
oneach foml

Search Engine Optimization [SEO] is the process ot increasing the visibility of organic (free)
search to increase brand awareness, drive quality website traffic, and protect brand
reputation. SEO isa huge revenue and Return on Iovestment (ROL) driver, as online scarch is
otten an important part ot the buyver's journey. As (Sickler, 2021} highlights, SEO is a team
ellozl tal involves digital marketing, Other team members include analylics, content




creators, and technical networking teams. SEQ will have significant advantages in creating
content websites, namely more backlinks, scarch trallic and leads, as well as increased
authority and a stronger hrand. A content wehsite is o platform tat makes the marketing
provess guick and casy. o its development, contenl websites have clear directions Lo cunvey
intuitive and easy-tn-understand information tn customers (n order to provide added value
o content around certain lopics with low complexily (Roberson, 2021LA conlent websile
dasignead hy students will be a soluban for MSMEs, innovations made by students to survive
in the digital world.

SEO techniques in journalistic studies give better chances nffinding articles. SE0 s becoming
important to get media content out and attract more readers. In fact, until the study ot google
journalism (DENIZ SK & KORAP OZEL E, 2018) and Uw influence of SEQ on google
(Lewandoweskid, Sunlder, & Yagcd, Z021) , to the coconomic dimension in the cra of interactive
media (Apablaza, Coding, & Pedraza-limenez, 2008) [MeErlane, 2022) states that SEO can
help articles appear higher in Google scarches and bring more readers w the publisher’s
website. SEQ will have significant benefits In creating a content hub, Le. more hacklinks,
search traffic and leads, along with increased authority and a stronger brand.

Many previous SEO researches related tn digital journalism have heen carried out, Including
Bom (Giomelakis & Veglis, 20016) [Prawira [ & Rizkiansyah M, 2018) and [§, 2008) regarding
search engine optimization in online news production in marketing practices in anline news
media Indonesia. As well as the practice of communication culture in the online media
newsroom, {(Hadi, Yunita, & Sugianty, 2020) (Apablaza, Coding, & Pedraza-Jimenvs, 2010)
However, the rescarch results have not discussed SEO tindings tor journalistic content
related Lo the brand image of innovation products Conversely, this applied resesrch
cumpared o previous rescarch fucuses more vn the production of innovalion, where the
research output is able te produce Innovation te create integrated communication
management.
Brand image (brand image] is a brand perception associat@}l with brand associations that
are embedded in the consumer's memary (Rangkutt, 2009). A good image about the product
weill benelit the company, because corfamers will subconsciously recommend the product to
others (Rita, 2018)). According 1o [Relationships biveen service qualily, hrand image,
customer satisfaction, and custumer loyally, 2021) a sharp brand image has suppuorted
ients to realize the hrand's requirements and tn differentiate the brand from its rivals.
rand image was a prediclor of customer satisfaction and positively impacted custemer
satisfaction

Based on these arguments, this research was conducted to apen up great opportunitias for
the rescarch results of lecturers and students to be absorbed by the industry, The
development of student teaching that is more in line wath the needs of MSMEs strongly
suppurts the implementation of the MBKM curriculum, Meanwhile, for MSME oveners, il is
very useful in digging up informatlon regarding the pratectinn of Intellectual Property (11,
collaboration with universities, Forindustry, online portals will be useful inaccelerating the
process of finding university research results that can he mass produced and used hy
cltizens,
[Badan Lithang, 2017)




METHODOLOGY

The method used in this research guantitative rescarch approaches using a questionnaire
which forus on respondets in Salo and Tulungagung where the research nbject is cond ucted
vnliste, For Uie yquantitative approach, the cescarcher uses a survey or guestivonaire method,
Accarding te (Sugiyono, 2013), a questlonnaire Is a data collection technique by which
researchers distribule questions or wrillen statements that are distribuled 1o respomlents,
Data is taken and processed for program development, at the end of the research data is
taken for program evaluation. The total population in thEcity of Solo is 578.000 people and
Tulungagung 1.089.775 peaple. Due to the size of the population, this study vses a non-
probability sampling technique with purposive sampling method, By using the Slovin
tormula (Sugivono, 2013), the number of samples in this study were 100 respondents in Solo
and 100 respondents in Tulungagung.

RESULTS AND DISCUSSION

Many previous SEQ researches related to digitalBhurnalism have heen carvied aut, including
from (Giomelakis & Veglis, 2016) , regarding searchengine optimization in online news
production in marketing practices in Indonesian enline news media, As well as the practice
ot communication culture in the online media newsroom. (Hadi, Yunita, & Sugianto, 2020)
However, the rescarch resulls have not discussed SEO lodings for journalistic content
related to the brand image ot innovative products.

Therefore, this applied research compared to previous research focuses more on product
Innovation, where the research ontput is able to produce Innovatinns resulting from the
collaboration of universities and industry to create an integrated communication
management with the name "HEREDITY.ID™. Every Innavation has the opportunity ta meet
investors who are suitable to collaborate in the production process. Through the
"HEREDITY.ID" website, they will educate the public and provide inspiration, so that each of
their innovations is protected by patents. So that it can be sustainable into a successtul
sbarvtup innovation,

The nutput target Is the creation of the "HEREDITY.IDY wehsite with a framework designed
according to the needs of research results, as well as 5 quality content for each innovation
product covered on the website. Content I prepared using SEQ and SEM strategies to
increase website traffic

The survey, which was conducted through a Google Form questionnaire, aims to determine
preferences for messages and public media, as well as the level of public knowledge and
interest in new innovalive produds, [ distributing e survey, the focus of the rescarchers
wias to find respondents frnm Salo and Tulungagung.

The survey results showed that Meal for &0+ needs tn be more aggressive in disseminating
information ahent thelr preducts so that they are hetter known ta the public. Beciuse the
majority of respondents’ answers indicate that there needs to he interest from the majority
ot the community so that new innovative products can last a lonpg time. In additon,
researchers can also disseminate information through existing respondents because the
majority of respondents are peuple who can influence their group, su Meal fur 60+ can be
better known at Jeast in the respondent group environment,




Daagram 1: iffusion of Innevatian Variable - | like to try new things
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One of e variables in the diffusion of innevation is teying ne things, In this study found 88,5% of
the respandents like ta try new things. This shows that respandetats can became targets for brands
Lo innovale,

Diagran: 2: Diffusion of nesation Vartable -l feel that i need to be creative and luave original ideas
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With the lifestyle of the respondents who have a desive for recognition of creativity and original
ideas, this is what the brand is aiming for in providing innovation and even calls to actinn.




Daagram 3: Diffusion ef lacovation Varable: 1 feel that s have snfluenee sver my group
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The statement of the respondent’s inability to make decisions wathout the help of the sirrounding
groups, shows that the use of media In exercising Influence will be quite large.




The mind map/framework of Meal for 60+ starts with determining several indicators that
cant be used to segment the audicnce and produce content that suits the audience. This
component consists of 5 indicators, namely market, partner, BMC, categary, and program.
The categury cumponent explains the categories ol content produced by Meal for 60+ where
it can he a Himitation/guideline for Meal far 60+ in running their social media placform. If the
tategory component provides an outline of the lypes of content preduced hyMeal for 604,
then the program component serves to narrow down the types of content tn he dearer and
more detailed. The next component is the partner component, which provides an overview
of the parties that can collabarate with Meal for 60+ and can help Meal for 60+ in finding
partners in the future, As the name implics, the market component provides an overview ot
the target market/market segmentation that Meal tor 60+ wants totarget as the main
audicnee. The BMC componentitsellcontains 9 blocks of the Business Model Canvas that can
help Meal for 601+ in aperating Meal for 60+ starting from how tn Interact with the audience
o segmenting the costs that will be incureed by Meal fur 60+,
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Figure 1: Mind Map/Gramewors og Male lor 60+

According to avallable data, the keyward "menu diet sehat” Is the most sought after by the
Indenesian state witha total of 18.1 thousand searches. Many variationsand nther keyvwonls
are still related to this "menu diet sehat”. Thus, it can be said that infarmation




related to the "menu diet sehat” is sought after by the Indonesian people, both those who are
young and those who are clderly.
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Figure 2: Keywoeee “Menu Dict Sehat®

Furthermore, here is shown the top 7 organic keywords that are mast sought after on this
website on average have the same core, namely a simple healthy diet menu and of course
informational, not transactional. Thus, the keyword "menu diet sehat” can be a good




keywaord idea inincreasing public awareness of a particular website because it answers some
ol the needs and concerns of the Indoncsian people themselves,

Top Organic Keywords
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Figure 3. Top Organic Keywaord

The second keyword is "resep makanan sebat”. Sn far, Indanesian penple are really
interested in this keyword [1.% thousand). & number of variations and related kevwords
might he combined afterwards to create new, intriguing material. "apa resep makanan 4
sehat 5 sempurna?” is one of the commonly asked questions thatis addressed in this content,
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Pigure 4. Keyword “Resep Malanan Sekat”
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The op organic xevwords that can assist Meal lor 60+ in teoms ol content keywords are
shown in the following image. The common theme among the top 7 organic leeywords is
healthy foed, [ just needs Lo be packaged and discussed From which angle content creation

for Meal for A0+ needs to he improved.
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Figure 5. Top Organic Keyword “Resep Makanan Sehat®




For the third keywords "Makanan untuk lansia” will focus on the elderly in Indonesia.ln
Indonesia, 480 Internet users are still looking for nutritious meals lor the elderly. The query
"kapan saat yang tepat untuk memberikan makanan cair untuk lansia” is alse hrought up by
this kevword, Later, it is aoticipated thal Lthe thicd content's infomation will be able 10
address the ralsed querles.
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Figure i Keyword *Malanan Hntek Lansia®

According o online observations, there are still surprisingly low websiles that discuss
healthy frods for the elderly. That fact suggests that not many people are aware of the
significance of wholesome food for seniors. Therefore, Meal (or 60+ may use Lhis as an
opportunity tn spread awareness of nutritions fands for the elderly sn that Indonesians can
learn more about it and have a better understanding ot'it.
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Flgure 7. Top Orpanic Keyword "Makanan Untek Lansia®

0 tie various kevwords used, there are 3 kevwords that should be avoided later in content
creation. The three keywnords ave "pmt lansia®, "makanan lemhek”, and "Tauk instan”.
According Lo the available data, these three keywords are considered 1o be Rilures or less
ahle to Interact with audiences.
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Figure & Organte Keywoard Posstion




Next kevword is "inovasi”. It is clear from the analysis that these terms are frequently
scarched between May 16, 2021 and April 17, 2022, These terms will make people more
aweareof the new information of innevation from Meal from A0+, So, that will bea very useful
lkeyword Lo be applivil
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Figure 9. Kevword “Innvaton® using Geogle Trends

Last keyword is *snack untuk lansia® , which was chosen because it brings Lo mind colder
people prefer light snacks over heavy meals, Therelore, it's important Lo have knowledge of
the types nfsnacks that are safe and healthy for consumption hy elderly. This keywaord s still
being samevrhat searched.
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Flgure 10 Keyword "saack untuk lansia”




After analyzing the kevwords that can attract the audience’s interast, the results of the right
digital communication strategy to be implemented by Meal for 80+ are obtained, These
strategies include making use of the Websile 25 a means of information, as well as
maximizing Lhe leatures contained in the Instagram secial media application Tor upleaded
content. As for maximizing the feature referved to here Is to share cantent In every feature in
the application, including Instagram lewds, Instagram stories, andalso Instagram reels, Based
on these results, the research team was able to realize as much as 5 content which includes
Website content, Instagram teeds, and Instagram reels. These contents are also created on
the basis of an analysis of the Integrated Marketing Communication and there are also
backlinks from the planned SEO.

I'he Grst content ereated lrem keywords “mene diel sehat” is "Aboul Us; More About Mea)
far 60+" an the wehsite, with the geal af raising puhlic awareness abnut Meal for 60+'s vision
and missionas a provider of solutions and consulting services relaled to healthy fondfor the
elderly aged 60 and up. This content’s primary audience is young mothers whn are unsure
ahant what healthy foeds to eat for themselves and thelr parents. Then, at the hottom of the
“About Us" page, a "Contact us”™ button is placed so that anyone interested in Meal for 604

can dircetly click the button,
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Figure 12 Tnstagram ol Male ey 60+

The next content ereated frum the kevwords “inovasi® on the website is "Inovasi Katering
Sehat di Indonesia” which presents knowledge articles ahout healthy catering innovations
that have recently circulated in Indonesia. The innovations created by the Indonesian should
he appreciated by using or cansuming the results of existing innovations. In additian, the
appreciation given can also be a sign of our respect and support for the innovation itselt.
Then, at the end of the article, a contact us URL will be given which when




opened will appear a pop up containing the linktree Meal for 60+, This strategy is carried out
so that when an audience wants to de a consultation about healthy catering, they can directly
contact Meal for A0+ via the R

Figure 12 The Contont For " Inovast Katering'”

The third content is made by the keywords "resep makanan schat” in the torm of instagram
feeds “Menu Diet Sehat Ala Meal for 604", The content consists of a caption script and a
healthy recipe video tor Bok Choy Soup which will attract the interest of the audience alter
secing the advertisements posted by Meal for 60+ through Instagram Ads, then opening the
Mel Tue 60+ websile, where oo Uie websile there are menu contents, healthy recipes and
nther infarmatian. If the andience has the desire, then they will want tn try to recnnk the
recipe. Then, at the end of the video content, a QR Code will he added that is connected to the
PlayStare /AppStore containing an application from Meal for 60+ as well as a Call to Action
sentence that invites the audience to downlnad the application tn get 3 more complete and
varied recipe. Instagram Meal for 60+ will also provide an add yvours sticker "Recook Recipe
Meal for 60+" on Instagram Staries, where thraough this add yours sticker, the audience whn
re cook this recipe will upload their cooldng results via Instagram Story, using the add yours
sticker, and tag account @meallorsd,
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Figure: 1 2. Slude Ume for *Innvast Katenng®




Figure 14, Shide Twn far *Innvast Katering®




Flgure 14, Slide Taree lor *novasi Katering®

The fourth content is also made in the form of Instagram feeds "[de Masakan Murzh Meriah”
trom the keywords "makanan untulk Jansia” presented in the form of captions and photos ot
3 Totu Recipe Creation Menus. Ifthe audience feels interested and has an interest aiter seeing
the ads posted by Meal lor 60+ through Instagram Auds, the audience will vpen an lnstagram
account for Meal for 60+, where the Instagram upload contains content for healthy recipes
and uther infoemation, The contentis presented in the form el nstagram feeds regarding Uie
creations of healthy, deliclous, and Inexpensive pracessed tofu. IF after seeing this content
and theandience is interested init further, the audience will stalk the @mealfors Instagram
account. [n additian, there is also an invitation so that audiences who caak recipes from Meal
for 60+ can uplnad thelr conking results on Instagram and tag the @mealfora® account using
the add yours sticker feature, which can then be compiled inthe highlights of the [nstagram
story @mealforé0.




Flgure 13, Side One for “Tafu Avam Udang®
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Figure 17, Slide Threr for '3 menn Kreasi®




Figure 19.Slide Five tor *“Kamu Tim Mara™™




The last content to be created from the keywords “snack untuls lansia” is the [nstagram recls
"Dvernight Oats Mixed Rerries” which are presented in the form of caption seripts andviden
reels, The "awareness® stage in Lhis filth content will use Story Instagram ads which displays
an Image like the example below about *Snack aman knlesternl”. Under the Image there will
he the words "sehat, aman, dan enak". The purpose of the Story Instagram ads is to provide
awareness to Instagram users (praductive age) that there are healthy and delicinus snacks
that can be consumed by the elderly with all kinds of dietary restrictions inorder to maintain
their body health. The strategy implemented by Meal for 60+ does not target users directly,
but targets payers and buyers, After viewing Story Instagram ads, viewers will be led
swipe up or press the learn more [Call To Action) button. Later they will be taken to the Reels

lnstagram page in the form of a Mixed Berry Overnight Qals redpeon the @mealfored
Instagram account.

Fagure 20, Story o lestagram




Research with this quantitative approach can be concluded as tollows: the website is able to
educate the public and provide inspiration, sa that each of their innovations is protected by
patents, Website with a framework designed according to the needs of rescarch results, as
weell as 5 qualily content Tor each innevation product covered on the websile, Conlent is
prepared using SEO and SEM strategics o increase websile trallic, The survey results
showed that Meal far 604 needs to be more aggressive in disseminating informatinn shaut
their products so tat they are better known Lo Uhe public,

In additon, researchers can also disseminate information through existing respondents
hecause the majority of respondents are people who can influence their group, sa Meal for
60+ can be better known at least in the respondent group environment. The mind
map/tframework of Meal for 60+ starts with determining several indicators that can be used
o segment the audience and produce content that suits the audicnce, The next compuonent
is the partner component, which provides an overview of the parties that can collaborate
with Meal Tor 60+ and can help Meal foe 60+ in finding pacioers in the fulure, As the name
implies, the market component provides an overview of the target market/market
segmentation that Meal for A0+ vaants to target as e main audience.

The BM{C compoenent (tself containg 9 blocks of the Business Model Canvas that can help Meal
for 60+ in operating Meal for 60+ starting from how to interact with the audience to
segimenting the costs that will be incurred by Meal lor 60+, According Lo available data, the
keyword «menu diet schatv is the most sought after by the Indonesian state with a total of
18,1 thousaml searches, Many variations and other keywords are still related to this «menu
dict schato, Thus, it can be said that information related to the emenu dict schats is sought
after hy the Indenesian people, hoth those who are young and those whe are elderly.

Furthermore, here Is shown the top 7 nrganic keywords that are maost spught after an this
website on average have the same core, namely a simple healthy diet menu and of course
informational, not transactional. Thus, the keyward «menu diet sehat» can he a good
leeyword idea inincreasing public awareness ofa particular website because it answers some
ol the needs and converns ol the Tndonesian prople themselves, The second keyword s
aresep makanan schate, A number ol variations and related keywords might be combined
afterwards to ereate new, intriguing material.

wapa resep makanan 4 sehat 5 sempurna’s is ane of the cammonly asked questions that Is
addressed in this content. The top organic kevwords that can assist Meal for 60+ in terms ot
contant keywords are shown in the following image. The common theme amang the top 7
organic keywords is healthy food. It just needs to be packaged and discussed from which
angle content creation forr Meal for 60+ needs to be improved.

The thind keywords eMakanan untuk Linsiae will focus on the elderdy in Indonesia. These
lerms will tmake people more awvare of the new information of innovation from Meal loom
A0+ Based on these results, the research team was ahle tn realize as much as 5 cantent which
includes Website contenl, Instagram feeds, and Instagram reels. The next content




created from the keywords «inovasis on the website is «Inovasi Katering Sehat di Indonesias
which preseats knowledge articles about healthy catering innovations that havercoently
cimeulated in Indonesia

The third enntent is made hy the keywords «resep makanan sehato in the form nf instagram
feeds «Menu Diet Sehal Ala Meal for 60+», The content consists of a caption seripl and 2
healthy recipe viden for Bok Choy Soup which will attract the interest of the audience after
secing the advertisements posted by Meal for 60+ through Instagram Ads, then opening the
Meal for 60+ website, where on the website there are menu cantents. healthy recipes and
other intormation. I the audience has the desire, then they will want to try to recook the
recipe.

Then, at the end of the viden content, 2 QR Code will he added that Is connected tn the
PlayStore /AppStere containing an application from Meal for 60+ as well as a Call 1o Action
sentence that invites the audience to downlnad the application to get a more complete and
varied recipe. Instagram Meal for A0+ will alsn provide an add ynurs sticker «Recnnk Recipe
Meal for 60+ on Instagram Stories, where through this add vours sticker, the audience who
re cook this recipe will upload their coolking results via Instagram Story, using the add yours
sticker, and tag account {@mealfort0. The tourth content is also made in the torm ot
lustagram leeds «lde Masakan Murah Meriabs from the keywords emakanan unbul lansia»
presented inthe form of captions and photos of 3 Tolu Recipe Creation Menus. IF the audience
feels Interested and has an interest after seeing the ads posted by Meal Tor 60+ through
Instagram Ads, the andience will open an Instagram account for Meal far A0+, where the
[nstagram uplnad contains eantent for healthy recipes and nther Information.

The content Is presented In the form af Instagram feeds regarding the creations of healthy,
delicious, and inexpensive processed totu. If after seeing this content and the audience is
interested in it further, the audience will stalk the @mealforsl Instagram account. In
addition, there is also an invitation so that audicnces who ceolc recipes from Meal tor 60+ can
upload their conking results on Instagram and tag the @meallors0 account using Cre add
wours sticker feature, which can Len be compiled io the highlights of the lostagram story
@mealfnra0. The Tast content tn be created from the keyvwords asnack untuk Tansias Isthe
Instagram reels «Overnight Dats Mixed Berriess which are presented in the form of caption
scripts and videno reels.

The «awarenasse stage in this fifth content will use Story Instagram ads which displays an
image like the example below about «Snaclk aman kolesterols, Under the image there will be
the words wsehat, aman, dan enake. The purpose of the Story Instagram als is to provide
aveareness o lnstagram users thal there are healthy and delicious spacks that can be
consumed by the elderly with all kinds of dietary restrictions in order tn maintain thelr hady
health, The strategy implemented by Meal for 60+ does nol target users directly, but Largels
payers and huyers.

After viewing Story Instagram ads, viewers will be led ta swipe up or press the learn more
button. Later they will be taken to the Reels Instagram page in the torm of a Mixed Derry
Overnight Oats recipe on the @mealfor&0 Instagram account.




CONCLUSION

The results showed that the keywords “menu diet sehat” dan “resep makanan sehat” are twe keywords
that are often searched for by both young and older people. This is a keywords that can be used by
Meal for G0+ increasing public awareness so as Lo be able Lo build a brand image.

This is supported by the result of Variables diffusion of Innavations which shows that the desire to try
new things and the drive to be more creative and the desire to show ariginal ideas.

I the final part of the proamolion on Instagram media, hey can use a QR code that can directly direct
the audience to the Play store / Appstore, as one of the Call to Actions. The use of right words for the
audience at the respondent’s age s important and can increase the Brand Image for Male for 60+,
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