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DAY 1
Time Duration Activity Venue
08.00-09.00 01:00 Registration Q.303
09.00-09.10 00:10 Opening (.303
09.10-09.30 00:20 Coffe Break 0.303
1st Session Worksh
09.30-10.30 01:00 3t S€ssion WOTKShop Q.303
Dr. Ken Mizusawa
QnA with
10.30-11.00 00:30 . 0.303
Dr. Ken Mizusawa
2nd Session Worksh
11.00-12.00 01:00 N Session WOTKShop Q.303
Dr. Ken Mizusawa
12.00-13.30 01:30 Break 0.301
3nd Session Workshop
13.30-14.30 01:00 Gatut Privowidodo, Q.508
Ph.D
QnA with
14.30-15.00 00:30 Gatut Privowidodo, Q.508
Ph.D
15.00-15.15 00:15 Coffee Break Q.504
4th Session Workshop
15.15-16.15 01:00 Gatut Privowidodo, Q.508
Ph.D
16.15-16.30 00:15 Closing Q.508
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DAY 2
w
Time Duration Activity Venue
08.00-09.00 01:00 Registration Amphitheater
09.00-09.05 00:05 Welcoming Dance Amphitheater
09.05-09.40 00:05 Opening Amphitheater
Keynote Speaker
09.40-11.10 1:30 Nik Azrieman, Ph.D Amphitheater
Roderik Smits, Ph.D
Amphitheat
11.10-11.40 0:30 Coffe Break mPpRIthEater
Front Hall
Keynote Speaker
11.40-13.10 1:30 Dr. Marissa Chantamas Amphitheater
Dr. Ken Mizusawa
13.10-14.10 1:00 Break Q.301
Q.403A
Q.404
14.10-16.10 2:00 Paralel Session
Amphitheater
Q.405
Amphitheat
16.10-16.40 0:30 Coffee Break mPRItheater
Front Hall
16.40-16.55 0:15 Closing Amphitheater
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PARALEL SESSION

Chair: Fanny Lesmana

Budi Kurniawan
14.10-14.25 Dynamics of Chineseness: TikTok and Chinese
Indonesian Identity

Purnama Esa Dora
14.25-14.40 | Conceptual Zero Waste Fashion: Passive Subtle
Communication to Drive Environmental Change

Heru Dwi Waluyanto
14 40-14.55 Creative Med |a.DeveIUpment I'.d:j_m—FDrmaI Learning
for Dyslexic Children and Provisions for Caretakers

of YPTC Pelayanan Kasih Surabaya

Ryan Sutanto Q.403A
14.55-15.10 | The Design of Board Game About Personal Finance
to Improve Financial Literacy Among Young Adults

Room 1
PIC : Tiffani

Regina Margareta
15.10-15.25 Unveiling Zero Waste Fashion: A Creative

Communication Journey
Maria Nala Damajanti

15.25-15.40 The Absence of Madura’s Batik in Men’s Daily
Fashion

Daniel Kurniawan S
15.40-15.50 | Prototyping Educative Flash Card for Kids Using
Augmented Reality
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Chair: Inri Inggrit

Joanne Tjahyana

The Relationship Between PT Astra International
14,10-14.25 N
Thk Corporate Communication Strategy on Google

Trends and ASIl Stock Price Returns

Olivia Djosephin
14.25-14.40 The Role of Digital Marketing in Enhancing
Communication Strategies for Interior Designers

Denise Kenzie
14.40-14.55 | Interior Design Styles as Visual Communication in
the Digital Era of Restaurants

Room 2 Langga Populinanda Q.404

PIC: Yolanda | 14 55.1510 | Google Play Billing Monopoly in Digital Media Era
from the Law’s Perspective

Marsefio
Creative Resilience of Situ Gintung Market Micro,
Small, and Medium Enterprises {MSMEs) Post-
Covid-19 Pandemic

15.10-15.25

Setefanus Suprajitno
15.25-15.40 | Contagious Connections: Exploring Virality and
Solidarity in New Media

Julia Eka Rini
15.40-15.55 | Translators and Interpreters as Communicators:
Ethics and Tips
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Chair: Agusly Aritonang
Efraim Goldsteel
14.10-14.25 The |deology of Beauty in Wardah and Sariayu

Advertisements

14.25-14.40

Arion Reyvonputra
Representasi Feminisme dalam Film "Black Panther
: Wakanda Forever {2022)"

14.40-14.55

Grace Setia Hartanto
3exploring Symbols In Jakarta Cathedral Through
Creative Media Documentation

Room 3
PIC : Shandy

14.55-15.10

Nina Sofyawati
Power Representation of Cirebon Sultanate
(Kasepuhan and Kanoman Palace) on Social Media
Instagram

15.10-15.25

(tentative)

15.25-15.40

Yonas K. Gregorius
Examining Local Media Coverage on Corruption
Issues in East Nusa Tenggara

15.40-15.55

Rasha Yaqoub
The Use of Digital Environments in Public Relations
Activities

Amphitheater
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Unveiling Zero Waste Fashion: A Creative Communication
Journey

Regina Margareta Handojo 1*, Purnama Esa Dora Tedjokoesoemo 2*, Evania Yessica 1*
1) Fashion Design and Textile Program, Faculty of Humanities and Creative Industries,
Petra Christian University, 60216, East Java, Indonesia
2) Interior Design Department, Faculty of Humanities and Creative Industries,

Petra Christian University, 60216, East Java, Indonesia
JI. Siwalankerto No.121-131, Siwalankerto, Kec. Wonocolo, Surabaya, Jawa Timur, 60236
Email: e12190171@john.petra.ac.id

ABSTRACT

Fashion is very closely related to communication. Many fashion brands use social media as a
communication medium to reach customers. As the fashion industry has long been known as the
ultimate source of waste for landfills, continuous communication to encourage environmental
awareness is needed. A lot of designers and fashion enthusiasts tried to introduce slower fashion to
promote sustainability. Among many approaches, zero-waste fashion (ZWF) has been known as the
keyword that captures the attention of many. ZWF is an effort to minimise fabric waste. This
research focuses on designing ZWF patterns and the effort put into publishing them on social
platforms, such as Instagram. The contents aim to highlight the creation process behind ZWF,
showcasing the ingenious design techniques, materials, and innovative production processes that
minimise waste. A sustainable fashion brand called "Masa" was created as the identity of the ZWF
products that had been created in this project. This research uses a design thinking method with an
experimental approach.The initial steps of design thinking by focusing on product creation, and the
last step being efforts to make creative publications on Instagram (@masawear _id) and review the
account reached and rise of awareness from this platform. The results of this research show that
Instagram can be the right medium for spreading awareness about ZWF.

Keywords: fashion waste, zero waste fashion, creative communication, Instagram







