
IJOBP (Revised)
by Pengolahan Perpustakaan

Submission date: 26-Jul-2024 02:46PM (UTC+0700)
Submission ID: 2422660949
File name: IJOBP_-_Jason,_Alvin,_Adelina_Revised.docx
(94.35K)
Word count: 4854
Character count: 30384



1

3

5

5
6

7

11

28

29

37

39

47

49

52



1

3

3

12

13

24

35

40

45



1

1

4

14

15

20

26

27

32

36

41



5

7
7

9

19

21

22

25

30

38

46

51



2

3

17

33

42

48



4

7

8

10

10

23



17



1

6

9

12

15

16

18

34

43

53



1

1

2

2

6

8

11

12

13

14

20

44

50



16
31





20%
SIMILARITY INDEX

17%
INTERNET SOURCES

14%
PUBLICATIONS

8%
STUDENT PAPERS

1 2%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

IJOBP (Revised)
ORIGINALITY REPORT

PRIMARY SOURCES

www.researchgate.net
Internet Source

Submitted to Heriot-Watt University
Student Paper

www.diva-portal.org
Internet Source

Submitted to Aalto Yliopisto
Student Paper

journal.formosapublisher.org
Internet Source

admin369.seyboldreport.org
Internet Source

Sajjaad Moedeen, Eugene Cheng-Xi Aw,
Mohammad Alryalat, Garry Wei-Han Tan, Tat-
Huei Cham, Keng-Boon Ooi, Yogesh K.
Dwivedi. "Social media marketing inthedigital
age: empowerconsumers to win big?", Asia
Pacific Journal of Marketing and Logistics,
2023
Publication



8 1%

9 1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

www.emeraldinsight.com
Internet Source

www.neliti.com
Internet Source

www.hambo.com
Internet Source

Walter Macêdo de Assis, Bruno Vilela.
"Purchase intent in social media for
healthcare services: the influence of value co-
creation, brand equity and engagement",
International Journal of Pharmaceutical and
Healthcare Marketing, 2024
Publication

www.openaccessojs.com
Internet Source

www.tandfonline.com
Internet Source

biblio.vub.ac.be
Internet Source

jp.feb.unsoed.ac.id
Internet Source

journal.ipb.ac.id
Internet Source

www.slideshare.net
Internet Source



18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

www.mdpi.com
Internet Source

Submitted to University of Greenwich
Student Paper

ojs.amhinternational.com
Internet Source

Submitted to Asia University
Student Paper

Submitted to Columbia University
Student Paper

Tat-Huei Cham, Boon Liat Cheng, Caryn Kar
Yan Ng. "Cruising down millennials’ fashion
runway: a cross-functional study beyond
Pacific borders", Young Consumers, 2020
Publication

Submitted to University of Arizona Global
Campus (UAGC)
Student Paper

Imran Ali, Mohammad Naushad. "Examining
the influence of social media marketing on
purchase intention: The mediating role of
brand image", Innovative Marketing, 2023
Publication

www.theseus.fi
Internet Source



27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

Submitted to Hochschule Bremen
Student Paper

Submitted to London School of Marketing
Student Paper

Submitted to University of Witwatersrand
Student Paper

journal.stiemb.ac.id
Internet Source

journal.unigres.ac.id
Internet Source

journalfbmk.upm.edu.my
Internet Source

docslib.org
Internet Source

www.omranbarakat.com
Internet Source

"Advances in Digital Marketing and
eCommerce", Springer Science and Business
Media LLC, 2024
Publication

"HCI International 2023 Posters", Springer
Science and Business Media LLC, 2023
Publication

Taranggana Ari Sakti, Sukaris Sukaris, Asep
Saepuloh. "The Effect Of Perceived Risk,



38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

44 <1%

45

Consumer Lifestyle And Online Trust On The
Purchase Intention Of Fashion Products In
Instagram Social Media", INNOVATION
RESEARCH JOURNAL, 2020
Publication

digitalcommons.usf.edu
Internet Source

fardapaper.ir
Internet Source

iletisim.ieu.edu.tr
Internet Source

repository.sgu.ac.id
Internet Source

www.ncbi.nlm.nih.gov
Internet Source

Wisnu Yuwono, Juviyanty Juviyanty, Ferdinand
Nainggolan. "THE PHENOMENON OF
COMPULSIVE BUYING BEHAVIOR DUE TO
THE RISE OF FINTECH LENDING AMONG
INDONESIAN MILLENNIALS", JMBI UNSRAT
(Jurnal Ilmiah Manajemen Bisnis dan Inovasi
Universitas Sam Ratulangi)., 2023
Publication

assignmentfreelancers.com
Internet Source

digilib.esaunggul.ac.id



<1%

46 <1%

47 <1%

48 <1%

49 <1%

50 <1%

51 <1%

52

Internet Source

dokumen.pub
Internet Source

gbata.org
Internet Source

www.research.manchester.ac.uk
Internet Source

Mickhael Rajagukguk, Iskandar Zulkarnain.
"Measuring Basic Capabilities of Adolescents
Digital Literacy in Medan to Prevent Fake
News Exposure", JURNAL IPTEKKOM Jurnal
Ilmu Pengetahuan & Teknologi Informasi,
2022
Publication

eprints.ncl.ac.uk
Internet Source

Jusuf Zeqiri, Paul Sergius Koku, Costinel
Dobre, Anca-Maria Milovan, Vjollca Visoka
Hasani, Tetiana Paientko. "The impact of
social media marketing on brand awareness,
brand engagement and purchase intention in
emerging economies", Marketing Intelligence
& Planning, 2024
Publication

ijpsat.org
Internet Source



<1%

53 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 5 words

repository.ub.ac.id
Internet Source


