
Research Paper - IJABR 2024
by Sienny Thio

Submission date: 29-Jul-2024 06:17PM (UTC+0700)
Submission ID: 2424314079
File name: IJABR_Thio_Palumian_SimilarityCheck.docx
(167.82K)
Word count: 5774
Character count: 32954



1

1
1 1

1
1

4



1

3



1

1 1

1

2
6

6



2

2

6

9

10

10



1

3

4

4

11



1

1

2

9

10



2
2

2

2
2

2

5

5

5

5

5

5



8



2
3

8

8



2

2

2
3

3

3

4

4

4

6

7

7
7

10

11

11



1

1

1

3

3

3

3

4

5

6

7

8

8

9

11



1

3

6

7 7
10



1

1

3

4



14%
SIMILARITY INDEX

7%
INTERNET SOURCES

14%
PUBLICATIONS

1%
STUDENT PAPERS

1 3%

2 3%

3 2%

4 1%

5 1%

Research Paper - IJABR 2024
ORIGINALITY REPORT

PRIMARY SOURCES

hdl.handle.net
Internet Source

repository.petra.ac.id
Internet Source

Alireza Rousta, Dariyoush Jamshidi. "Food
tourism value: Investigating the factors that
influence tourists to revisit", Journal of
Vacation Marketing, 2019
Publication

Ja Young ( Jacey) Choe, Seongseop (Sam)
Kim. "Effects of tourists’ local food
consumption value on attitude, food
destination image, and behavioral
intention", International Journal of
Hospitality Management, 2018
Publication

Morteza Soltani, Nima Soltani Nejad,
Fatemeh Taheri Azad, Babak Taheri, Martin
Joseph Gannon. "Food consumption
experiences: a framework for
understanding food tourists’ behavioral
intentions", International Journal of



6 1%

7 1%

8 1%

9 1%

10 1%

Contemporary Hospitality Management,
2020
Publication

Khalil Hussain, Amir Zaib Abbasi, S. Mostafa
Rasoolimanesh, Carsten D. Schultz, Ding
Hooi Ting, Faizan Ali. "Local food
consumption values and attitude formation:
the moderating effect of food neophilia and
neophobia", Journal of Hospitality and
Tourism Insights, 2022
Publication

Annika Abell, Dipayan Biswas. "Digital
Engagement on Social Media: How Food
Image Content Influences Social Media and
Influencer Marketing Outcomes", Journal of
Interactive Marketing, 2022
Publication

Nabilah Mohammad, Mohd Hafiz Hanafiah,
Mohd Salehuddin Mohd Zahari. "The
influence of heritage food consumption and
experiential value on Terengganu’s
destination image and tourists’ behavioural
intention", Journal of Heritage Tourism,
2022
Publication

ir.jkuat.ac.ke
Internet Source

Sienny Thio, R. Jokom, D. C. Widjaja. "The
contribution of perceived food consumption
value on destination attractiveness and



11 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

revisit intention", Journal of Culinary Science
& Technology, 2022
Publication

F. Omeish, M. Abuhashesh, R. Badran, M. T.
Alshurideh. "Measuring the impact of social
media influencers and digital marketing on
tourist behavior in Jordan", 4th International
Conference on Distributed Sensing and
Intelligent Systems (ICDSIS 2023), 2023
Publication


